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When  the  DeBruce  Grain  elevator— the  largest  of  its  type  in  the  world— blew  up 
in  Wichita,  it  sent  a  shock  wave  through  agricultural  communities  across  the  nation. 

Minutes  after  the  explosion,  The  Wichita  Eagle  dispatched  every  available 
person  to  cover  the  disaster  that  killed  seven  and  injured  1 0  others. 

More  than  50  reporters,  editors,  photographers  and  graphic  artists  worked 
nonstop  to  bring  the  story  home  for  readers. 

As  the  rescue  continued,  another  team  of  Eagle  reporters  began  investigating 
what  went  wrong.  They  discovered  that  workers  regularly  worked  amid  explosive 
levels  of  grain  dust,  because  dust  collection  systems  had  not  worked  p|pperly. 

Uncovering  The  FRiGHfENi 

if  at  all.  Further  investigation 
revealed  that  Kansas  grain 
silos  were  not  inspected  for 
safety  unless  there  was  an 
accident  or  complaint  by 
a  worker. 

These  revelations  led  the  government  to  step  up  safety  inspections  and 
re-interview  workers  for  important  details  The  Eagle  reporters  had  uncovered. 

In  fact,  graphics  developed  by  The  Eagle  were  so  authoritative  that  investigators 
used  them  to  help  explain  events. 

Now,  one  last  question  needed  answering  before  the  community  could  put  this 
tragedy  behind  it:  What  actually  caused  the  blast?  Once  again.  The  Eagle  reporters 
were  first  to  report  that  an  inadequately  lubricated  bearing  on  a  conveyor  belt  had 
frozen,  causing  friction  that  set  off  the  blast. 

Ultimately,  the  elevator's  operators  were 
ordered  to  pay  $1 .7  million,  the  largest 
fine  in  state  history  for  a  grain  explosion. 

DeBruce  has  appealed. 

Today,  the  federal  government  is  still 
investigating  possible  criminal  charges. 

And  The  Eagle  has  lead  the  reporting  on 
this,  as  well. 

Tragedies  bring  people  together.  In  this  case.  The  Wichita  Eagle,  which  prides 
itself  on  having  a  team-based  newsroom,  proved  that  teamwork  can  lead  to 
extraordinary  journalism. 

Knight  Ridder.  What  a  difference  a  newspaper  can  make. 
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We're  local, 
coast  to  coast, 
in  newspapers. 


>  The  Philadelphia  Inquirer 

>  Detrait  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 


I  Fort  Worth  Star-Telegram 
'  Saint  Paul  Pioneer  Press 
’  Contra  Costa  Newspapers 
'  Philadelphia  Daily  News 
■  Akron  Beacon  Journal 
'  The  (Columbia,  S.C.)  State 


>  Lexj^t^on  (Ky.)  Herald-Leader 

>  The  Wichita  (Kan.)  Eagle 

>  The  Macon  (Go.)  Telegraph 

>  Tallahassee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 
•  Duluth  (Minn.)  News-Tribune 


Fast  reaction  got  Eagle  photographer  Travis  Heying  into  the  air  within  minutes  of 
the  blast  to  bring  readers  what  would  become  the  dominant  image  of  this  tragic 
day — on  infured  elevator  worker,  sitting  atop  one  of  the  246  damaged  sihs,  waiting 
jhr  rescue.  Within  an  hour  of  the  explosion,  authorities  closed  the  airspace  over  the 
elevator,  preventiryg  further  aerial  photos  for  a  week. 
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)  Belleville  (III.)  News-Democrat 
)  Columbus  (Ga.)  Ledger-Enquirer 

>  The  (Biloxi,  Miss.)  Sun  Herald 

>  The  (Fort  Wayne,  Ind.)  News-Sentinel 

>  The  (Myrtle  Beach,  S.C.)  Sun  News 

>  Bradenton  (Fla.)  Herald 


>  Grand  Forks  (N.D.)  Herald 

>  The  (San  Luis  Obispo,  Calif.)  Tribune 

>  The  Motjterey  County  (Calif.)  Herald 

>  (State  College,  Pa.)  Centre  Daily  Times 

>  Aberdeen  (S.D.)  American  News 

>  The  (Warner  Robins,  Go.)  Daily  Sun 
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On  the  cover:  Leonardo  da 
Vinci’s  “Vitruvian  Man”  depicts 
the  artist’s  vision  of  the 
human  body’s  symmetrical 
perfection.  Your  eyes  do  not 
deceive  you:  da  Vinci  wrote 
his  notes  backwards  due  to 
his  obsessive  secrecy. 


Chandler  blasts  Tim 

CALLS  AD  DEAL  ‘STUPID,’  BUT  HIS  OPINION  MAY  NOT  MATT 


If  there  is  one  name  that  is 
synonymous  with  integrity 
and  journalistic  excellence 
at  the  Los  Angeles  Times,  it 
is  Otis  Chandler.  Last  week,  his 
voice,  like  that  of  a  god  speaking 
to  his  vanquished  legions, 
sprang  forth  from  the  antique  car 
museum  he  now  owns  to  blast 
the  current  management  of  the 
paper  his  family  ran  for  most  of 
the  past  100  years.  “One  cannot 
successfully  run  a  great  newspa¬ 
per  like  the  Los  Angeles  Times 
with  executives  in  the  top  two 
positions,  both  of  whom  have  no 
newspaper  experience  at  any 
level,”  Chandler  wrote  to  Times 
employees  in  a  letter  delivered 
Nov.  3.  “Successfully  running  a 
newspaper  is  not  like  any  other 
business.” 

Chandler  was  referring  to 
Mark  H.  Willes.  chairman  and 
CEO  of  Times  parent  Times 
Mirror  Co.,  and  Kathryn  M. 
Downing,  the  newspaper’s  pub¬ 
lisher.  The  catalyst  for  Chand¬ 
ler’s  proclamation  was  the 
Times'  deal  with  the  downtown 
Staples  Center,  in  which  the  two 
shared  profits  from  a  special 
issue  of  the  paper’s  Sunday 
magazine  devoted  to  the  center’s 
opening.  He  called  the  deal 
“unbelievably  stupid  and  unpro¬ 
fessional.”  His  point:  Even  a 
first-year  J -school  student  would 
know  that  a  deal  like  that  was 
unethical;  the  two  top  execs  at 
the  company  did  not. 

Chandler  also  wrote,  “I  con¬ 
sider  what  has  happened  to  be 
the  most  serious  single  threat  to 
the  future  survival  and  growth  of 


this  great  newspaper  during  my 
more  than  50  years  of  being 
associated  with  the  Times.  I 
mean  not  only  the  most  recent 
episode  of  the  Staples  Center 
but  earlier  events  such  as  the 
dismissals,  buyouts,  people 
being  forced  out 
or  deciding  to 
leave  because  the 
paper  was  going 
nowhere.” 

Chandler’s  ser¬ 
mon  from  the 
mount  boosted  mo¬ 
rale  at  the  newspa 
per,  particularly  in 
the  newsroom.  But  it 
is  unclear  whether  it 
will  have  any  effect 
beyond  that.  Until  he 
turned  70  last  year  and 
was  forced  to  retire 
under  company  policy, 
Chandler  —  who  was 
publisher  of  the  Times  from 
1960  to  1980  and  chainnan  of 
the  parent  company  from  1980 
to  1986  —  served  on  Times 
Mirror’s  board  of  directors. 

The  family  is  now  represent¬ 
ed  on  the  board  by  other  mem- 


Foreground:  Chandler,  as  LA 
Times  publisher  in  1980. 
Background:  The  Staples  issue. 

interview  with  Vanity  Fair, 
Chandler  insisted  that  his  grand¬ 
parents  had  structured  the  trusts 
that  control  the  paper  so  that  no 


bers  of  the  Chandler  family  who  single  person  could  effect  major 


so  far  have  backed  Willes  and 
management  in  the  Staples  con¬ 
troversy.  In  a  1996  article  on 
Chandler  in  the  magazine  Vanity- 
Fair,  the  members  of  the  Chand¬ 
ler  family  who  are  represented 
by  those  board  members  were 
described  by  people  who  knew 


change,  which  led  him  to 
believe  that  the  paper  was 
“safe.”  Those  same  provisions 
may  now  prevent  him  from 
saving  it. 

Willes,  who  has  said  he 
remains  confident  in  Downing, 
reported  on  the  controversy  at  a 


them  as  "undistinguished,  intol-  recent  board  meeting,  with  little 
erant.  and  indifferent  to  every-  reaction,  sources  at  the  newspa- 
thing  about  the  newspaper  per  said.  Willes  and  Downing 
except  the  dividends.”  In  the  declined  to  comment  to  E&P. 
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This  is  one  serious  intonation:  The  U.S.  Census  Bureau  reports  that  in  1997  the  info  industry 
generated  $623.2  biilion  in  revenues  and  the  top  three  producers  in  our  favorite  sector  were 
pubiishers  of  software,  $61.7  billion;  newspapers,  $41.6  billion;  and  periodicals,  $29.9  billion. 


s execs 

R  BY  LUCIA  MOSES 


“I  think  Willes  has  the 
I  r  strong  support  of  his  board,” 
said  Steven  W.  Barlow,  a 
BH||  Credit  Suisse  First  Boston 
media  analyst.  “At  some 
point,  you  have  to  look  at  the 
morale  of  the  newsroom,  but  I 
think  you  need  to  allow  time 
for  a  storm  to  weather.” 

“The  folks  at  Times  Mirror, 
under  Willes,  have  been  very 
aggressive  in  looking  at  new 
ways  of  growing  revenues,”  said 
Peter  Appert,  a  Deutsche  Banc 
Alex.  Brown  analyst.  Appert 
conceded  the  Staples  deal 
“caused  a  stink.”  but  said  it  oth¬ 
erwise  was  a  good  idea  finan¬ 
cially. 

Times  Mirror's  stock,  like  its 
industry  peers,  has  been  riding  a 


wave  of  robust  national  ad  rev¬ 
enue  growth  and  confidence  in 
the  economy.  It’s  currently  trad¬ 
ing  close  to  its  52-week  high  of 
$72.75.  As  long  as  the  Times 
continues  to  eke  out  profit  and 
circulation  gains  and  the  rest  of 
the  company  keeps  going 
strong,  the  Staples  deal  will 
remain  a  nonevent,  Barlow 
predicted. 

“Wall  Street  looks  at  earn¬ 
ings,”  he  said.  “They  don't  look 
at  the  internal  politics  of  what’s 
going  on.” 

Downing,  who  two  weeks 
ago  apologized  to  the  staff  for 
the  Staples  affair,  responded  to 
Chandler,  saying  in  a  statement 
in  the  LA.  Times'.  "Otis  Chand¬ 
ler  is  angry  and  bitter,  and  he  is 
doing  a  great  disservice  to  this 
paper.  And  that’s  too  bad 
because  when  he  was  publisher, 
he  did  wonderful  things.” 

Editor  Michael  Parks  last 
week  assigned  Times  Media 
Critic  David  Shaw  —  who  iron¬ 


ically  was  placed  in  his  position 
by  Chandler  —  to  write  a  full 
report  on  the  Staples  deal. 
Shaw,  a  Pulitzer  Prize  winner 
who  has  aggressively  covered 
his  own  newspaper,  said  he 
plans  to  write  a  broad  account 
of  everything  that  led  up  to  the 
arena  arrangement.  Retired 
Managing  Editor  George 
Cotliar  will  have  final  say  over 
the  piece,  and  Shaw  said  Parks 
told  him.  “I  want  to  give  you  as 
few  instructions  as  possible.” 

Meanwhile.  Downing  is 
starting  to  make  good  on  her 
promises  to  prevent  future  ethi¬ 
cal  breaches.  The  paper  is 
reviewing  other  existing  con¬ 
tracts  for  ethical  problems,  and 
reporters  were  asked  for  input 
into  a  new  ethics  policy. 

In  the  end,  however,  the  opin¬ 
ions  of  Willes,  Downing,  the 
family,  and  Wall  Street  may  not 
matter  much. 

In  the  end.  all  that  matters  is 
what  the  readers  think.  ■ 


ANG  settles  for  up  to  $2.25M  in  credits 


The  Oakland  (Calif.) 

Tribune's  parent  com¬ 
pany  has  agreed  to 
give  advertisers  cred¬ 
its  that  could  run  as  high  as 
$2.25  million  to  settle  claims 
that  the  Tribune  and  another 
ANG  Newspapers  daily  over¬ 
stated  their  circulations. 

Oakland-based  ANG,  parent 
of  the  Tribune  and  the  Hayward 
(Calif.)  Daily  Review,  also 
agreed  to  pay  $400.()()0  in  attor¬ 
ney  fees  and  related  administra¬ 
tive  costs  and  donate  $300.0(X) 
for  public-service  announce¬ 
ments  for  nonprofit  groups. 

Twenty-eight  advertisers 
filed  a  class-action  suit  contend¬ 


ing  they  —  and  other  advertis¬ 
ers  —  were  overcharged  due  to 
inflated  circulation. 

ANG,  owned  by  Denver- 
based  MediaNews  Group  Inc., 
disputed  the  claims.  The 
Tribune,  flagship  of  the  six- 
paper  chain,  last  year  won  a 
Casey  Award  Medal  for 
Meritorious  Journalism  from 
the  University  of  Maryland. 

Scott  McKibben.  46.  ANG 
president  and  publisher,  told 
E&P  that  the  circulation  in 
question  involved  newspapers 
that  “had  been  delivered”  and 
“had  been  paid  for.” 

“But  the  way  [the  two  papers] 
were  documenting  payment  was 


deemed  unacceptable  by  ABC,” 
said  McKibben,  referring  to  the 
Audit  Bureau  of  Circulations. 
“At  that  point.  [ABC]  made  us 
go  in  and  take  a  [circulation] 
adjustment  downward.” 

McKibben  added.  “The 
$2.25  million  is  not  a  guaran¬ 
teed  amount  of  advertising  cred¬ 
its.  That  is  the  [ad  rerun]  poten¬ 
tial  if  every  advertiser  met  the 
requirement  of  the  [settlement] 
criteria.” 

To  qualify,  advertisers  must 
be  spending  90%  of  the  amount 
they  spent  for  ads  during  the 
period  of  disputed  circulation 
between  Oct.  1 ,  1 9%.  and  Sept. 
30.  1 997.  — Joe  Nicholson 


briefs 

Frisco  ‘Sunshine’ 
burns  brighter 

California  journalism 
groups  claimed  victory  in 
San  Francisco  Nov.  2, 
when  voters  approved  an 
amendment  to  the  city’s 
Sunshine  Ordinance,  with 
58%  in  favor. 

Proposition  G  promised 
to  plug  loopholes  arKj  put 
teeth  in  the  existing  law. 
Opponents,  including  the 
San  Francisco  Chronicle, 
said  it  went  too  far,  banning 
private  meetings  with  the 
mayor  and  requiring  details 
of  city  negotiations  to  be 
open  to  the  public. 

COPA  hearings 
begun  in  Phiiiy 

A  three-judge  panel  in 
Philadelphia  began  hearing 
arguments  Nov.  4  in  a  chal¬ 
lenge  to  the  Children’s  On¬ 
line  Protection  Act  (COPA). 

Seventeen  pubiishers 
and  the  American  Civil  Lib¬ 
erties  Union  filed  a  suit  last 
year  that  claims  COPA  vio¬ 
lates  the  First  Amendment. 

NBC  a  soiid  bet 
in  bid  for  KRON 

Bidding  closed  Nov.  4 
for  Chronicle  Publishing 
Co.’s  KRON-TV,  NBC’s 
San  Francisco  affiliate. 
Chronicle  President  and 
CEO  John  Sias  said 
through  a  spokeswoman 
he  would  have  no  com¬ 
ment  until  an  agreement 
had  been  reached. 

Suitors  included  NBC 
itself,  Rupert  Murdoch’s 
News  Corp.,  Gannett  Co. 
Inc.,  Young  Broadcasting, 
and  Lin  Television,  but 
NBC’s  aggressive  tactics 
set  it  apart.  The  network 
made  a  pre-emptive  bid 
Nov.  1  for  $7(X)  million  and 
also  requested  a  month¬ 
long,  exclusive  negotiating 
period.  Both  requests  were 
rejected  by  Donaldson, 
Lufkin  &  Jenrette,  the 
investment  bank  handling 
the  sale. 

Continued  on  Page  12 
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Sujireme  Court  refuses  to  review 
‘suing  the  messenger’  case 

CIVIL  TRIAL  LIKELY  IN  LOUISIANA  INVASION-OF-PRIVACY  SUIT  BY  ROBERT  BUCKMAN 


Without  comment,  the  U.S. 

Supreme  Court  declined  to 
review  the  appeal  of  two 
Louisiana  newspapers  that 
were  sued  for  reporting  on  the  contents  of 
an  illegally  recorded  conversation  that  was 
aired  at  a  news  conference. 

The  case  concerns  an  invasion-of-priva- 
cy  lawsuit  that  former  Louisiana  state 
District  Judge  Michael  Johnson  brought 
against  Carol  Aymond  Jr.,  his  opponent  in 
a  1996  open  primary  for  judge;  the 
Alexandria  Daily  Town  Talk',  and  the 
Avoyelles  Journal,  a  weekly  in  Marksville 
(E&P,  Aug.  28,  p.  16). 

With  the  court's  Nov.  1  refusal  to  review 


For  The  Blade's,  top  boss,  being 
sued  by  the  city’s  police  back  in 
1990  didn't  come  as  much  of  a 
surprise. 

For  most  of  the  previous  year,  two  of 
the  Toledo,  Ohio,  paper’s  reporters,  Sam 
Roe  and  Dave  Murray,  were  preparing  to 
publish  an  investigative  series  identifying 
local  police  involved  in  serious  miscon¬ 
duct  —  allegations  the  paper  based  upon 
thousands  of  internal  affairs  department 
files  it  obtained  legally  in  the  wake  of  a 
then-recent  Ohio  court  ruling. 

The  most  disturbing  charge  was  that 
police  officers  were  committing  alleged 
crimes  —  such  as  domestic  abuse,  assault, 
driving  while  intoxicated,  and  even  rape, 
but  were  neither  charged  nor  arrested  by 
the  police  internal  affairs  department. 

"There  was  a  long  list  of  incredible  mis¬ 
deeds  by  cops  that  would  have  resulted  in 
big  problems  if  you  or  I  had  committed 
them.”  said  John  Robinson  Block,  co-pub¬ 
lisher  and  editor  in  chief  of  The  Blade. 
"We  needed  to  show  internal  affairs  was  a 
long-standing,  whitewashing  operation.” 

And  that’s  what  the  paper  did  in  a  series 
titled.  "The  Secret  Files  of  Internal  Af¬ 
fairs.”  In  response,  eight  police  officers 
and  two  wives  of  police  officers  filed  libel 
and  invasion-of-privacy  lawsuits  that 
amounted  to  nearly  a  hundred  legal  claims 
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what  media  attorneys  argued  was  a  viola¬ 
tion  of  the  papers’  First  Amendment  rights, 
the  suit  is  remanded  to  a  state  district  court 
in  Marksville  for  trial.  The  district  judge. 
William  Bennett,  originally  had  granted 
the  papers’  motion  to  dismiss  them  from 
the  suit,  saying  the  papers  had  merely 
reported  what  was  in  the  public  domain 
and  had  not  participated  in  the  illegal 
recording,  which  violated  the  Louisiana 
Electronic  Surveillance  Act. 

The  Louisiana  3rd  Court  of  Appeal  rein¬ 
stated  the  papers  in  the  suit,  however,  and 
the  Louisiana  Supreme  Court  on  April  1 
decided.  4-3,  not  to  review  the  case.  The 
U.S.  Supreme  Court’s  decision  not  to 


and  requested  damages  topping  out  at 
nearly  $30  million. 

For  Block,  it  was  a  legal  headache,  but 
little  more.  He  felt  the  stories  were  airtight 
and  the  allegations  frivolous.  Still,  even 
after  the  claims  were  thrown  out  by  the 
original  trial  judge  in  1997,  and  rejected 
in  every  state  appellate  court  thereafter, 
the  plaintiffs  persisted  in  going  to  the  U.S. 
Supreme  Court. 

Finally,  on  Nov.  I,  the  high  court 
refused  to  hear  the  lawsuit,  ending  a 
decade  of  litigation  for  the  paper.  Or  so  it 
seemed.  Blade  executives  said  they  are 
now  taking  aim  at  the  former  plaintiffs  and 
will  in  the  coming  weeks  seek  to  recover 
more  than  $1  million  in  attorneys’  fees 
from  the  plaintiffs  and/or  their  attorneys. 

In  suggesting  the  lawsuits  were  frivo¬ 
lous,  Blade  executives  point  to  the  fact  that 
the  internal  affairs  documents  were  clearly 
public  records  and,  therefore,  fair  game  for 
publication.  And,  Block  added,  the  motiva¬ 
tion  appeared  to  have  been  political. 

Meanwhile,  the  police  officers’  attor¬ 
ney  stands  by  his  case. 

“I  think  [The  Blade's,]  claim  might  be 
frivolous,”  said  George  Rogers,  a  Toledo- 
based  attorney  who  represented  the  offi¬ 
cers  and  wives.  "Facts  were  wrong.  Evi¬ 
dence  they  claimed  was  wrong.  Stories 
were  inaccurate  and  sloppily  prepared.”  ■ 


review  the  case  thus  upholds  the  Louisiana 
court  of  appeal’s  26-page  opinion. 

"What  can  I  say?  We  were  disappointed 
by  the  court’s  decision.”  said  Town  Talk 
Editor  Jim  Butler.  "But.  heck,  we’ll  start 
the  trial  process  and  just  take  it  from  there.” 
A  date  for  the  civil  trial  has  not  been  set. 

David  Bodney,  a  media  law  specialist 
with  the  Phoenix  firm  of  Steptoe  and 
Johnson,  which  represents  Central  News¬ 
papers  Inc.,  owner  of  the  Town  Talk,  said 
he  was  not  surprised  by  the  Supreme 
Court’s  rejection,  "given  the  odds.  They 
take  so  few  cases,  so  statistically  this  was 
far  and  away  the  most  likely  result.” 

The  two  plaintiffs  are  Johnson,  who 
practices  law  in  Bunkie  and  is  handling  the 
case  himself,  and  McKinley  "Pop”  Keller, 
an  Avoyelles  Parish  police  juror,  the  equiv¬ 
alent  of  a  county  commissioner. 

Marksville  is  the  seat  of  Avoyelles  Parish. 
It  was  a  conversation  between  Johnson  and 
Keller  that  Aymond  recorded  and  played  at  a 
news  conference  shortly  after  losing  the 
Sept.  21,  19%.  primary  to  the  incumbent 
Johnson.  The  tape  reportedly  suggests  the 
two  men  were  discussing  vote-buying. 

Johnson,  who  later  was  dismissed  from 
the  bench  for  judicial  misconduct  by  the 
Louisiana  Supreme  Court  for  running  a 
business  in  the  parish  jail,  scoffed  at 
Bodney’s  assertion  that  the  taped  conver¬ 
sation  was  "accurate  and  truthful.  ...  Mr. 
Bodney  and  the  rest  have  never  even 
checked  to  see  whether  the  transcripts 
were  accurate  transcriptions  of  the  illegal¬ 
ly  recorded  conversation.” 

Johnson  disputed  Bodney’s  contention 
that  the  Supreme  Court’s  refusal  to  review 
the  case  was  not  an  endorsement  of  the  3rd 
Court  of  Appeal’s  opinion.  "That’s  silly,” 
he  said.  "They  laid  out  their  whole  case, 
that  it  would  have  a  chilling  effect  on  jour¬ 
nalism  and  all  that,  and  the  Supreme  Court 
didn’t  buy  it.” 

Town  Talk  Editor  Butler  said  one  issue 
to  be  addressed  at  trial  is  whether  the  con¬ 
versation  was  over  a  cellular  telephone, 
which  is  covered  by  the  electronic  surveil¬ 
lance  act,  or  over  wire,  which  is  not.  ■ 


Buckman  is  associate  professor  of 
communication  at  the  University  of 
Louisiana  at  Lafayette. 
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Blade  aims  to  cut  legal  damage 

$1  MILLION+  IN  ATTORNEY  FEES  AT  STAKE  BY  JIM  MOSCOU 


Civic  Journalism  is 


About  delving  deeper  into  the  community. 


Several  years  ago,  the  News  Tribune  re-established  its 
mission  statement  and  it  is  this:  “Our  mission  is  to  be 
the  pre-eminent  source  of  news  in  the  South  Puget  Sound 
and  to  be  regarded  as  a  great  newspaper  by  our  readers 
and  by  our  peers,  in  that  order." 

It's  that  last  part  that  speaks  to  civic  journalism: 
Before  being  regarded  as  a  great  newspaper  by  other 
journalists,  we  want  to  be  regarded  as  a  great  newspaper  by 
our  readers. 

We've  recently  begun  exploring  "civic  mapping," 
trying  to  chart  informal  sources  of  information  in  a 
community,  and  it  is  changing  the  way  we  view  reporting. 
It's  introducing  us  to  others  in  the  community  we  might  not 
have  met.  We're  getting  stories  we  wouldn't  have  gotten 
otherwise  and  from  perspectives  we  wouldn’t  have  had. 

For  instance,  we  found  out  about  a  white 
supremacist  picnic  on  the  Fourth  of  July  from  just  an 
ordinary  citizen  who'd  heard  about  it.  Now,  we  might  have 
gotten  that  story  eventually  from  a  first-  or  second-tier 
source  like  the  police  or  a  civic  group,  but  we  cut  many 
layers  lower.  We  got  to  the  organizers  and  their  families. 

The  story  was  much  better  as  a  result.  It  had 
greater  authenticity.  It  was  a  truer  story  than  we  could  have 
gotten  trying  to  cover  it  from  one  or  two  levels  away. 


Dave  Zeeck 

Executive  Editor 

News  Tribune,  Tacoma,  WA 


The  Pew  Center  for  Civic  Journalism  is  pleased 
to  present  this  message,  another  in  a  series  on 
how  journalists  are  working  to  improve  news 
coverage  by  involving  citizens  --  and  to  improve 
the  community  through  their  Journalism.  For 
more  information,  call  202-331-3200. 


Pew  Center  for  Civic  Journalism 

Jan  Schaffer  Jack  Nelson 

director  chairman 


1101  Connecticut  Ave.,  NW,  Suite  420 
Washington,  DC  20036 
www.pewcenter.org 
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David  Pecker  picks  a  paper 

GLOBE:  AS  AMERICAN  AS  THE  NATIONAL  ENQUIRER  BY  LUCiA  MOSES 


Newspaper  editors,  watch  out: 

Supermarket  tabloids  may  be 
going  legit.  American  Media 
Inc.,  parent  of  Star  and  The 
National  Enquirer,  wants  to  restore  cred¬ 
ibility  to  the  Globe  and  sister  titles  that 
it  bought  last  week.  With  the  $  105- 
million  purchase  of  Globe  International 
Inc.,  AMI  has  created  a  $400-million-a- 
year  powerhouse. 

AMI  CEO  David  Pecker  said  that  dur¬ 
ing  the  past  few  months  the  company  sent 


scouts  to  supermarkets  to  find  out  what 
buyers  of  its  tabloids  think,  and  found  their 
readers  are  just  as  concerned  about  credi¬ 
bility  as  mainstream  newspaper  readers. 

Given  mainstream  papers’  increasing 
tendency  to  chase  sensational  stories, 
their  executives  might  be  surprised  to 
hear  that  Pecker  —  who  settled  two  libel 
lawsuits  since  May  and  inherited  a  Globe 
suit  —  plans  to  start  playing  it  safer. 

“No  question,  the  tabloids  have 
become  more  of  an  authority,”  he  said.  “1 


Globe  argues  legal  twists 

FIVE-MONTH  INVESTIGATION  NEARING  CONCLUSION; 
INDICTMENT  DELAYED,  BUT  LIKELY  BY  JIM  MOSCOU 


Denver  —  a  burgeoning  legal 
battle  between  Colorado  prose¬ 
cutors  and  the  supermarket 
tabloid  Globe  found  itself  navi¬ 
gating  peculiar  legal  waters  over  the  past 
few  weeks,  as  the  tabloid’s  attorneys 
attempted  to  derail  the  looming  indictment 
of  one  of  its  top  editors. 

In  separate  state  and  federal  court  hear¬ 
ings.  attorneys  for  the  Boca  Raton,  Fla.- 
based  Globe  said  Craig  Lewis,  a  news  edi¬ 
tor  for  the  tabloid,  would  be  irreparably 
harmed  if  indicted  by  a  Colorado  grand 
Jury  currently  investigating  the  editor’s 
news-gathering  techniques  while  covering 
the  JonBenet  Ramsey  murder.  Instead,  the 
attorneys  argued  for  a  permanent  injunc¬ 
tion  against  the  investigation  of  Lewis  and 
for  finding  the  two  Colorado  criminal 
statutes  reportedly  aimed  at  the  editor 
unconstitutional. 

The  first  legal  bout  came  in  federal 
court  and  ended  Oct.  28,  when  U.S. 
District  Judge  Walker  Miller  rejected  the 
Globe's  arguments,  and  lifted  a  temporary 
restraining  order  he  had  imposed  against 
the  Jefferson  County,  Colo.,  district  attor¬ 
ney’s  office  and  grand  jury.  But  even 
before  Miller  could  finish  reading  his  deci¬ 
sion,  Globe  attorneys  arrived  at  the 
Jefferson  County  courthouse  to  file  a  sim¬ 
ilar  request  in  state  district  court. 

There,  the  two  sides  argued  their  case 
again  Nov.  4  before  Jefferson  County 
District  Judge  Henry  Nieto,  who  said  he 
would  decide  the  matter  in  several  weeks. 


Meanwhile,  Nieto  permitted  the  grand  jury 
to  continue  its  investigation,  but  prohibited 
Jefferson  County  prosecutors  from  indict¬ 
ing  Lewis  until  the  judge  returns  with  his 
ruling. 

For  nearly  five  months.  Jefferson  County 
prosecutors  said,  the  grand  jury  has  been 
examining  whether  to  indict  Lewis  on  two 
charges;  commercial  bribery  and  extortion. 
“We’re  just  a  few  weeks  from  wrapping  this 
up,”  said  Dennis  Hall,  senior  deputy  district 
attorney  for  Jefferson  County. 

The  first  allegation,  commercial  bribery, 
arose  out  of  an  effort  by  Lewis  to  purchase 
the  well-publicized  Ramsey  ransom  note 
for  $30,000  from  one  of  the  Ramsey  fami¬ 
ly’s  private  investigators.  The  extortion 
charge  was  bom  of  tactics  Lewis  allegedly 
used  to  get  an  interview  with  a  former 
Boulder  police  detective  who  worked  on 
the  Ramsey  investigation. 

Lewis’  attorneys  argued  to  the  courts 
that  the  two  state  laws  at  issue  are  uncon¬ 
stitutionally  vague  and  too  broad,  and,  if 
applied  to  journalists,  would  chill  all  news 
gathering.  Hall  retorted  that  journalists  in 
their  news-gathering  processes  should  be 
subject  to  the  same  laws  as  anyone  else. 
“Journalists  don’t  commit  burglary  or 
wiretap  phones?  Do  they?”  Hall  asked 
rhetorically. 

He  added  that  journalism  is  also  a  pro¬ 
fession  void  of  any  agreed-upon  standards 
of  conduct.  That,  he  indicated,  leaves  it  up 
to  the  state  to  determine  when  a  reporter 
may  have  gone  too  far  in  getting  a  story.  ■ 


think  the  mainstream  press  is  leaning 
more  toward  the  tabloids.  What  I’m  try¬ 
ing  to  do  is  move  [the  tabloids]  more 
toward  the  mainstream.  We  won’t  be  tak¬ 
ing  any  libel  risks.” 

Pecker  said  he’ll  apply  the  same  vigor 
to  fact-checking  at  the  Globe  that  he  start¬ 
ed  doing  at  the  Star  and  Enquirer  when 
he  took  over  in  May,  under  the  supervi¬ 
sion  of  David  E.  Kendall,  President 
Clinton’s  personal  attorney. 

Gossipmongers  need  not  fear,  though  — 
the  Globe  will  still  set  the  standard  for  spice 
and  controversy.  Where  celebrity  gossip  is 
concerned.  AMI’s  top  three  tabloids  will 
cover  the  story  as  follows:  "The  National 
Enquirer  covers  the  investigative  part,  the 
Star  will  cover  the  impact  to  the  celebrity’s 
career,  and  the  Globe  will  take  the  ungar¬ 
nished  gossip  piece  of  it.”  Pecker  said. 


The  Globe 
International 
acquisition  is 
ami’s  first  since 
it  was  bought  in  May  for  S3(X)  mil¬ 
lion  by  Evercore  Partners,  a  New  York- 
based  private  equity  investment  firm,  and 
Pecker,  former  CEO  at  Hachette  Filipacchi 
Magazines,  parent  of  Elle  and  George. 

Pecker’s  goal  has  been  to  revitalize  the 
ailing  tabloids.  He  hired  premier  designer 
Roger  Black  to  retool  the  titles  and 
launched  a  $50-million  national  ad  cam¬ 
paign  to  extend  the  tabloids’  brands,  a 
strategy  he  said  he’ll  apply  to  the  Globe 
papers.  He  said  the  strategy  has  paid  off: 
sales  of  the  Enquirer  and  Star  were  up 
6%  in  the  past  five  months.  ■ 
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NOVEMBER 

7-9  Fifth  Annual  Personal  Finance 
Conference,  Society  of  American 
Business  Editors  and  Writers,  Golden 
Nugget  Hotel,  Las  Vegas 

10- 12  AAAA  Creative  Conference, 
American  Association  of  Advertising 
Agencies,  New  Loews  Miami  Beach. 
Miami  Beach,  Fla. 

11- 14  Graphics  Canada  ’99,  Graphics 
Canada,  The  International  Centre, 
Toronto 


Miller  to  follow  Branham 
as  editor  in  Taiiahassee 


12-14  Family  Newspaper  Conference, 
New  England  Newspaper  Association, 
Inland  Press  Association,  Southern 
Newspaper  Publishers  Association,  Key 
Bridge  Marriott,  Arlington,  Va. 


A  week  after  the  pressured  resig¬ 
nation  of  a  leading  black 
woman  editor,  the  Tallahassee 
(Fla.)  Democrat  last  week  ap¬ 
pointed  the  executive  editor  of  another 
Knight  Ridder  daily  to  the  post.  John  Winn 
Miller.  46.  who  edits  the  State  College,  Pa. 
Centre  Daily  Times,  will  succeed  Lorraine 
Branham,  also  46,  who  was  the  nation's 
only  African-American  woman  editor  of  a 
daily  with  a  circulation  more  than  50.0(X). 

Miller,  a  white  male  with  an  impressive 
career  as  a  reporter  and  editor,  was  the  only 
candidate  interviewed  after  a  review  of 
resumes  from  20  applicants,  said  the  paper. 

That  raised  new  questions  with  Will 
Sutton.  44,  president  of  the  National  Asso¬ 
ciation  of  Black  Journalists,  who  is  con¬ 
cerned  that  either  race  or  sex  may  have  fig¬ 
ured  into  Branham’s  departure.  “It  appears 
there  was  not  a  diversity  of  editors  consid¬ 
ered."  said  Sutton.  “That’s  disappointing.” 

President  and  Publisher  Mike  Pate,  53, 
said  in  a  statement  that  Miller  drew  “over¬ 
whelmingly  positive”  recommendations, 
adding.  “John’s  background  just  fit  so  well 
with  where  1  want  to  go.”  The  statement 
also  cited  Miller’s  record  for  hiring  a  di¬ 
verse  staff,  the  paper  said. 

Pate  has  said  race  and  sex  played  no  role 
in  the  departure  of  Branham,  a  former  asso¬ 
ciate  managing  editor  at  The  Philadelphia 
Inquirer  and  night  city  editor  at  The 
Baltimore  Sun.  A  circulation  decline  was 
“one  piece”  of  the  reason,  he  added. 

Branham  said  she  “will  never  know” 
whether  race  and  sex  were  factors. 

Staff  members  interviewed  for  this  story 
differed  about  her  job  performance.  None 
said  they  had  any  reason  to  believe  either 


race  or  sex  were  factors  in  her  departure. 

Assistant  Managing  Editor  Janie  Nelson. 
52,  said  Branham  did  “a  great  job.”  but  said 
she  wasn’t  “privy”  to  the  reasons  for  Bran¬ 
ham’s  departure. 

Judy  Doyle,  50,  business  and  health  edi¬ 
tor,  said  Branham  did  an  “average”  job.  She 
praised  Branham’s  “good  news  judgment” 
and  courage  in  bucking  criticism  to  cover 
crime  and  other  problems  at  a  nearby  his¬ 
torically  black  university.  “I  never  saw  her 
back  down. ...  Lorraine  just  said.  ‘Write  the 
story!”’  Branham  also  led  a  united  news¬ 
room  in  a  battle  to  stop  the  advertising 
director  from  putting  ads  on  the  front  page 
of  the  state-local  news  section,  said  Doyle, 
who  added  that  Pate  overruled  Branham. 
But  Branham’s  administrative  and  organi¬ 
zational  skills  were  her  “greatest  weakness¬ 
es,”  said  Doyle. 

Bill  Cotterell.  56,  a  senior  writer,  said 
Branham  was  an  “above  average”  executive 
editor,  but  he  said  he  believed  the  publisher 
“wants  his  own  team.” 

Gerald  Ensley,  48.  a  reporter  and  colum¬ 
nist.  called  Branham’s  performance  “aver¬ 
age.  She  was  the  least  ruthless  of  the  four 
executive  editors  I’ve  worked  for,”  he  said. 
“Ruthless  guys  get  more  results.  ...  I  don’t 
know  that  you  have  to  be  ruthless,  but  you 
have  to  be  charging  for  that  bottom  line.” 
But  Ensley  added.  “Blacks  who  climb  to  the 
top  of  corporate  America  today  [must] 
advance  inch  by  inch. ...  Then  we  ask  them 
...  to  be  decisive  and  take  charge” 

"The  white  male  can  take  chances.”  said 
Ensley.  “He’s  either  hailed  as  being  bold 
and  innovative  or  he  just  stays  where  he  is. 
[Blacks]  risk  that  they  may  not  even  hold  on 
to  what  they’ve  got.”  —  Joe  Nicholson 


17-19  “Female  Readership:  Challenges  & 
Opportunities,"  1999  Editor  and 
Marketeer  Conference  &  Expo,  World 
Association  of  Newspapers,  Hilton  Hotel, 
Budapest,  Hungary 

17-19  “Content,  Mind,  and  Market 
Space:  Dimensions  and  Opportunities," 
Sixth  Interactive  Publishing  Conference. 
Interactive  Publishing,  Swissdtel  Zurich, 
Zurich,  Switzerland 

17- 19  Annual  JEA/NSPA  Fall  National 
High  School  Journalism  Convention, 
Journalism  Education  Association/ 
National  Scholastic  Press  Association, 
Atlanta  Hilton  and  Towers,  Atlanta 

18- 19  Ethnic  Mediascape  2000, 

Strategic  Research  Institute,  New  America 
Strategies  Group,  Mediaweek,  Marriott 
Marquis,  New  York 

JANUARY 

14-15  Investigative  Reporters  and 
Editors  Regional  Conference,  Investigative 
Reporters  and  Editors,  National  Press 
Club,  Washington 

23-28  “SuperConference  2000,"  Fifth 
Annual  NAA  Newspaper  Operations 
Conference,  Newspaper  Association  of 
America,  Fontainebleau  Hitton,  Miami 
Beach,  Fla. 

FEBRUARY 

9-12  E&P's  11th  Annual  Interactive 
Newspapers  Conference  and  Trade  Show, 
Editor  and  Publisher,  Hyatt  Regency  New 
Orleans/Ernest  N.  Morial  Convention 
Center,  New  Orleans 

Note:  To  list  events,  please  fax  to  Calendar  Editor 
at  (212)  691-7287. 

Additional  information  about  these 
and  future  events  can  be  found  at 
http://www.mediainfo.com/ephome/ 
events/eventshtm/calendar99.htm 
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‘It’s  about  you’ 


Are  you  an  aggressive  reporter?  Finding  out 
won’t  require  any  super  sleuthing,  filing  of 
FOIAs,  or  pounding  of  pavements.  Simply  surf 
your  way  to  Emode.com.  a  month-old  self-test¬ 
ing  site  that’s  offering  a  1 5- 
question,  eight-minute  Re¬ 
porters  Test. 

Test-takers  are  asked 
about  various  news-gather¬ 
ing  scenarios  and  provided 
with  analyses  based  on  the 
answers.  Of  course,  this  test 
and  the  site’s  56  others  are 
off  the  record:  “We  don’t 
share  the  information  with 
anyone,”  said  Jim  Cour- 
tovich.  Emode’s  head  of  PR. 

Engineers  trained  at  the  Massachusetts 
Institute  of  Technology  created  the  entire 
Emode  program,  including  the  software  used  to 
tally  test  results  and  record  site  hits.  The 
Reporters  Test  was  put  together  with  help  from 
a  group  of  their  reporter  friends,  who  supplied 
most  of  the  scenarios,  took  the  test,  and  gave 
feedback. 

“The  viral  effects  of  the  tests  have  brought  a 
lot  of  traffic  to  the  site,”  Courtovich  said,  mean¬ 
ing,  in  tech  talk,  that  word-of-mouth’s  been 


good  to  Emode.  A  new  and  improved  Emode 
will  make  its  debut  Nov.  10. 

The  site  also  offers  the  largest  quotation  data¬ 
base  (55,000)  on  the  Internet,  as  well  as  a  pri¬ 
vate  “vault”  where  you 
can  store  test  results 
and  chart  your  progress 
on  a  given  issue. 

If  you  have  serious 
“issues,”  however  — 
and  what  reporter  does¬ 
n’t?  —  note  Emode’s 
disclaimer,  which  says 
that  “people  who  have 
diagnosed  mental  chal¬ 
lenges,  such  as  depres¬ 
sion  and  clinical  an¬ 
xiety,  should  never  come  to  this  site  looking 
for  a  cure.” 

And  though  Emode  discloses  the  secret  of  its 
appeal  right  there  on  the  home  page  —  “Emode 
is  about  you”  —  what  it  won’t  tell  you  is  that 
you  shouldn’t  come  to  this  site  looking  for  a 
cure  if  you  have  an  addictive  personality.  Test¬ 
taking  of  this  type  is  habit-forming  in  ways 
pavement  pounding  never  was.  So  let  the  news 
hound  beware,  and  let  the  testing  begin! 

—  Ellen  Liburt 


Anytu 


nntf  out 
mUhEmodtl 


-  FREE 
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www.emode.com 


Invitation  to  a 
kidnapping 

Seven  journalists  invited  by 
the  left-wing  Colombian  guerril¬ 
la  group  known  as  the  FARC  to 
cover  alleged  right-wing  atroci¬ 
ties  were  kidnapped  by  the  guer¬ 
rillas  on  their  way  to  the  scene 
and  held  for  four  days. 

The  journalists,  including  a 
reporter  for  the  Bucaramanga 
daily  La  Vanguardia  Liberal, 
were  released  Nov.  2  in  a  jungle 
region  in  the  north  of  the  coun¬ 
try,  the  Colombian  Journalists 
Protection  Committee/Prensa 
Libra  reported.  Rebels  had 
threatened  to  hold  them  until 
their  news  organizations  report¬ 


ed  the  “truth”  about  atrocities 
committed  against  local  farm¬ 
ers  by  paramilitary  forces. 

The  mass  kidnapping  oc¬ 
curred  less  than  a  week  after  a 
different  left-wing  rebel  group 
kidnapped  Flenry  Romero,  a 
Reuters  photographer. 

Herald  ex-editor 
in  runoff  for  mayor 

Wayne  Poston,  who  took 
early  retirement  as  executive 
editor  of  the  Bradenton  (Fla.) 
Herald  to  run  for  mayor  of  the 
city,  was  the  leading  vote-getter 
in  the  Nov.  2  election  but  faces  a 
runoff  against  the  five-term 
incumbent  in  three  weeks. 


Poston  received  45.5%  of 
the  vote  to  44.5%  for  Bill 
Evers,  Bradenton’s  mayor  for 
the  past  20  years.  A  third  can¬ 
didate,  Bob  Nolan,  won  10%  of 
the  vote  and  forced  the  runoff 
by  denying  either  of  the  top 
candidates  a  majority. 

Pathogen  in  press  box 

Illinois  and  Pennsylvania 
health  officials  are  contacting 
reporters  who  covered  the  Oct. 
30  Penn  State-University  of 
Illinois  football  game  after  a 
student  journalist  in  the  press 
box  came  down  with  a  bacterial 
infection  similar  to  meningitis. 

Ryan  Hockensmith,  22,  was 


QUOTE  OF  THE  WEEK 

THE  FACT  IS  THAT 
ALL  NEWSPAPERS 
ARE  LIVING 
ORGANISMS,  AND 
THEY  GO  ON 
DEVELOPING  AND 
CHANGING  WITH 
THE  TIMES  AND 
POPULAR  TASTES. 

—  Rupert  Munloch, 
saying  the  day 
of  the  bare-bieasted 
“Page  Three  CM”  may  be 
setting  at  The  Sun, 
Ms  Umdon  tabtoM 


listed  in  critical  condition  Nov. 
3  at  the  Hershey  (Pa.)  Medical 
Center.  The  junior,  a  sports 
reporter  on  The  Daily  Colle¬ 
gian  student  paper  at  Penn¬ 
sylvania  State  University,  is 
being  treated  for  probable 
meningococcal  disease,  a  bac¬ 
terial  disease  that  can  lead  to 
meningitis  or  an  often-fatal 
blood  infection  called  mening- 
ococcemia. 

Phillip  Barkley,  the  Univer¬ 
sity  of  Illinois’  health  center  di¬ 
rector,  told  The  Associated  Press 
that  it’s  unlikely  the  disease 
would  spread  via  the  casual  con¬ 
tact  reporters  have  in  a  press 
box.  —  Mark  Fitzgerald 
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Congratulations  to  the  first 

JACK  R.  HOWARD  FELLOWS 

IN  INTERNATIONAL  JOURNALISM 


.4nne  Nelson,  Director,  International  Program,  Columbia  Graduate  School  of  Journalism 
"The  Howard  Fellowships  are  unique  in  the  world  of  journalism  education.  They  allow  us  to  seek  the  most 
promising  young  journalists  from  key  regions  and  disciplines,  to  educate  them  in  the  Columbia  tradition,  and 
to  encourage  their  efforts  on  behalf  of  journalistic  excellence  and  press  freedom  after  they  return  home.” 


.\lieu  Sheriff 
Freetown,  Sierra  Leone 
"The  Howard  Fellowship  made  it 
possible  for  me  to  enroll  in  the 
school.  I’ntil  1  received  it,  1  didn't 
know  how  I  could  do  it.  It  will  help 
me  achieve  my  goal  of  returning  to 
Africa  and  eventually  going  into 
newsroom  management." 


Alfredo  Sepulveda 
F,l  Mercurio, 
Santiago,  Chile 
"  Finding  out  about  the  scholarship  was  one 
of  the  most  incredible  moments  of  my  life. 
Now  I  have  the  financial  means,  and 
therefore  the  spiritual  tranquility",  to 
complete  the  journalism  program  -  but  also 
a  higher  responsibility  in  accomplishing  it." 


SCRIPPS  HOWAED 
i!l  FOUNDATION 

312  'Walnut  Street,  Cincinnati,  OH  45202  (513)  977-3035 
WWW.  scripps .  com/foundation 


My  Ha  Nguyen 
Vietnam  News, 

Hanoi,  Vietnam 
"1  feel  honored  in  receiving 
the  Howard  Fellowship.  1 
will  try  to  do  my  best 
because  this  is  a  once-in-a- 
lifetinie  experience  1  could 
only  get  at  Columbia." 


Joining  the  Howard  Fellows  are  Anne  Nelson,  director  of  the  fellows  program, 
and  Pamela  Howard,  a  Scripps  Howard  Foundation  vice  president  and 
daughter  of  jack  R.  Howard. 


Ylva  Norberg 
Swedish  Natural  Science 
Research  Council, 
.Stockholm,  Sweden 
"1  am  so  grateful  for  the 
scholarship.  It  has  made  my 
dream  come  tme.  Without 
the  scholarship  I  could 
never  have  participated  in 
the  program.  Through  it,  1 
hope  to  make  a  contribution 
to  international 
environmental  journalism.” 


newsbriefs 

Continued  from  Page  5 


World  ponders  ad  ban 

More  than  1 00  nations  are 
putting  together  a  global 
treaty  to  reduce  an  estimated 
4  million  tobacco-related 
deaths  a  year,  but  they  are 
divided  over  calls  to  include 
a  tobacco  ad  ban. 

The  United  States,  with  its 
con.stitutional  protections  of 
free  speech,  objected  to  an 
ad  ban  at  a  Geneva  meeting 
late  last  month.  Some  191 
member  governments  of  the 
World  Health  Organization 
are  expected  to  meet  to  com¬ 
plete  the  treaty  in  May. 

'Talk  Is  Cheap’  writer 
files  charges,  quits 

Chris  Nolan,  former 
Silicon  Valley  columnist  for 
the  San  Jose  Mercury  News, 
quit  after  filing  charges  of 
sexual  discrimination,  retal¬ 
iatory  firing,  and  unequal 
pay  with  the  California 
Department  of  Fair 
Employment. 

Nolan's  “Talk  Is  Cheap” 
column  was  suspended  last 
July  after  The  Wall  Street 
Journal  revealed  she  had 
made  $9,000  investing  in  a 
local  Internet  company  at  a 
reduced  price,  through  the 
company's  CEO. 

Nolan,  40,  said  she  and 
the  CEO  were  friends  a  long 
time,  and  that  she  had  no 
plans  to  write  about  the  com¬ 
pany  in  her  column.  She  also 
said  she  had  advised  her 
immediate  supervisors  of  the 
transaction  last  March.  The 
paper  subsequently  reas¬ 
signed  Nolan  to  a  lower- 
paying  position  covering 
local  news. 

Nolan  alleges  in  her  com¬ 
plaint  that  she  was  disci¬ 
plined  after  the  financial  flap 
in  retaliation  for  past  com¬ 
plaints  she'd  made  about 
sexual  discrimination  at  the 
paper.  She  said  she  and  other 
female  writers  there  received 
less  pay  than  their  male 
counterparts,  and  that  male 
writers  were  better  marketed. 


But  Nolan  seems  to  be 
doing  fine  marketing  herself 
now.  She  told  E&P  that  she 
views  the  New  York  Post's 
interest  in  running  her  col¬ 
umn  weekly,  starting  next 
month,  as  “just  a  measure  of 
how  much  attention  this 
place  [Silicon  Valley]  is 
starting  to  get.”  She  added 
that  she's  in  “various  stages 
of  negotiation  with  several 
media  entities  from  maga¬ 
zines  to  TV  stations.” 

As  for  her  former  paper, 
Nolan  said.  “It’s  interesting 
to  be  on  the  other  side,”  she 
added.  “I  don’t  like  it,  but 
it’s  interesting.” 

Clinton  visits 
chat  room 

President  Clinton  plans  to 
conduct  an  online  chat  Nov.  8 
at  7  p.m.  at  http://www.town 
hallmeeting.excite.com. 
Clinton  will  field  real-time 
questions  via  the  chat  room 
and  live  video.  Only  the  first 
15,000  to  enter  the  chat  room 
will  be  able  to  e-mail  ques¬ 
tions  to  the  president. 

Another  35,000  can  watch, 
but  not  participate. 

Execution  ‘date’  lands 
reporter  in  trouble 

A  reporter  for  The  Deseret 
News  in  Salt  Lake  City  was 
disciplined  for  bringing  a 
friend  to  an  execution  she 
was  covering. 

Amy  Joi  Bryson  was  one 
of  nine  journalists  picked  to 
witness  the  Oct.  1 5  death  by 
lethal  injection  of  a  hitch¬ 
hiker  convicted  of  killing  a 
man  who  gave  him  a  lift  12 
years  ago. 

Bryson  told  her  bosses 
that  she  asked  her  friend,  a 
sheriff’s  deputy,  for  compa¬ 
ny  in  case  she  had  trouble 
dealing  with  the  execution. 
The  deputy  wasn’t  creden- 
tialed  by  the  newspaper  and 
didn’t  view  the  execution. 
Nevertheless,  The  Deseret 
News  was  embarrassed  when 
a  rival,  the  alternative  Salt 


Lake  City  Weekly,  reported 
that  Bryson  “brought  a  date” 
to  the  execution. 

Deseret  News  Editor  John 
Hughes  said  Bryson  was  a 
good  reporter  who  made  a 
bad  judgment  and  has  been 
disciplined.  “We  don’t  think 
anyone  should  be  seeming  to 
be  going  under  our  aegis, 
especially  a  law-enforcement 
officer.”  He  declined  to  say 
how  she  was  disciplined. 
Bryson  was  on  vacation  last 
week  and  couldn’t  be 
reached  for  comment. 

Washingtonpost.com 
launches  portal 

Washingtonpost.com 
began  rolling  out  its  new 
regional  jxirtal  last  week.  The 
site  launched  five  new  chan¬ 
nels  and  a  new  8(X)-by-600- 
pixel  screen  format.  The  new 
channels  include  OnPolitics, 
On  Washington,  Entertain¬ 
ment  Guide.  Marketplace, 
and  Live  Online  (a  chat  and 
interaction  area). 

AP  to  offer  later 
stock  prices 

Newspapers  may  start  to 
rethink  their  business  pages 
when  The  Associated  Press 
starts  offering  stock  tables  to 
reflect  late  trading,  as  early 
as  Nov.  8. 

The  Nasdaq  Stock  Market 
and  New  York  Stock 
Exchange  in  late  October 
began  reporting  online  bro¬ 
kerages’  trades  after  the  reg¬ 
ular  4  p.m.  market  close,  the 
most  recent  move  toward 
later  market  activity. 

The  AP,  supplier  of  stock 
tables  to  more  than  900 
newspapers,  expects  only  a 
handful  of  them  to  start  pub¬ 
lishing  the  later  prices 
immediately,  while  others 
wait  to  see  how  active  the 
after-hours  session  is. 

Belo  joins  Geocast 

Taking  to  the  air:  Belo, 
parent  of  The  Dallas  Morning 
Ne\s’s,  announced  it  has  allied 


itself  with  Geocast  Network 
Systems  Inc.,  and  will  invest 
$10  million  cash  in  the 
Silicon  Valley  company. 

Geocast  will  use  a  section 
of  TV’s  digital  broadcast 
spectrum  to  supply  high-defi- 
nition  video  content  to  per¬ 
sonal  computers.  The  deal 
will  allow  Belo  and  Geocast 
to  offer  customers  new  ser¬ 
vices  combining  high-quality 
video  with  the  customized, 
interactive  Web  features. 

Some  of  Belo’s  17  TV 
stations  already  transmit  dig¬ 
ital  programming.  Now  it 
will  also  be  able  to  supply 
local  programming  for  com¬ 
puters,  sell  local  ads,  and 
share  in  that  revenue. 

MyWay.com 
to  buy  Zip2 

Zip2,  the  company 
responsible  for  putting  hun¬ 
dreds  of  newspapers  online, 
will  be  purchased  by 
MyWay.com  in  a  stock  trans¬ 
action.  MyWay  is  a  majori¬ 
ty-owned  operating  company 
of  CMGI  Inc.,  which  is  also 
a  majority  owner  of 
AltaVista,  the  parent  of  Zip2. 
The  deal  is  part  of  CMGI’s 
restructuring  of  AltaVista. 

MyWay.com  has  more 
than  800  Internet  service 
provider  partners.  Zip2 
brings  more  than  200  rela¬ 
tionships  with  local  media 
companies  to  the  table. 

Sun  GM  named 
TM  Web  head 

Hilary  Schneider,  38,  gen¬ 
eral  manager  of  The 
Baltimore  Sun,  was  named 
president  and  CEO  of  Times 
Mirror  Interactive  and  a  vice 
president  of  Times  Mirror  last 
week.  To  be  based  in 
Baltimore.  Times  Mirror 
Interactive  will  manage  all 
Web  operations  for  the  com¬ 
pany’s  newspapers. 

—  Reported  and  written 
by  Ellen  Liburt, 
Lucia  Moses,  Joe  Nicholson, 
and  Carl  Sullivan 
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The  technology  is  called  flow  cytometry,  and  nearly  44  million  USA  WEEKEND 
readers  learned  why  some  parents  may  use  it  to  choose  the  gender  of  a  child. 
Every  week,  USA  WEEKEND  provides  a  fresh  perspective  on  today's  most  talked- 
about  issues,  people  and  events.  Take  a  closer  look  at  our  new,  re-styled  pages 
and  see  for  yourself  why  we're  the  nation's  fastest-growing  newspaper  magazine. 


WEEKEND 


MAGAZINE 


Technology 


People  ^ 


Health 


WWW.  usaweekend  .com 


viewpoint 


Listening  to  those  who  know 

Ever  since  the  evangelist  Luke  quoted  Jesus  as  observing  that  “no 
prophet  is  without  honor  save  in  his  native  land”  there’s  been  a  tendency  to 
discount  the  hometown  view  of  the  local  boy  or  girl  who  makes  good.  The 
judgments  of  the  folks  who  knew  them  when  can  sound  an  awful  lot  like  jeal¬ 
ousy,  and  their  criticism  like  carping.  It’s  happening  again  now,  as  it  often  does 
in  America  when  we  approach  a  year  divisible  by  four.  This  time.  The  Arizona 
Republic  is  taking  heat  for  editorializing  that  native  son  and  Republican  pres¬ 
idential  hopeful  Sen.  John  McCain  gets  too  heated. 

“McCain  often  insults  people  and  flies  off  the  handle,”  the  Phoenix  paper 
said  in  a  Halloween  editorial.  “This  newspaper  has  chronicled  just  some  of 
these  unfortunate  exhibitions.  ...  There  have  been  the  many  times  McCain  has 
called  reporters  ‘liars’  and  ‘idiots’  when  they  have  had  the  audacity  to  ask  him 
unpleasant,  but  pertinent,  questions.” 

McCain  says  he  has  outgrown  the  Terrible  Twos  —  as  a  toddler,  he  reveals 
in  his  recent  autobiography,  “when  I  got  angry  1  held  my  breath  until  I  blacked 
out”  —  and  denies  he  lets  his  temper  get  the  better  of  him  anymore.  Much  of 
the  flak  directed  at  the  Republic  is  coming  not  from  the  senator  and  his  sup¬ 
porters  —  but  from  Washington  reporters  and  other  national  media  Big  Foots. 
Hanging  out  at  the  Capitol,  they  see  a  McCain  who  is  thoughtful,  principled, 
and  straightforward.  If  that  doesn’t  jibe  with  some  local  reporter’s  anecdote 
about  McCain  blowing  up  at  questioner  during  a  Rotary  luncheon  in  Sun  City, 
well,  the  thinking  goes,  so  what?  The  New  York  Times  started  all  this  specula¬ 
tion  about  temper  by  reporting  on  the  cool  relationship  between  McCain  and 
Arizona’s  governor.  But  the  Times,  too,  can’t  help  but  be  a  wee  bit  conde¬ 
scending  about  the  Republic.  “Like  Jimmy  Carter  and  Bill  Clinton  before  him,” 
a  Times  editorial  said.  “McCain  may  discover  that  dark-horse  candidates  from 
smaller  states  find  it  especially  hard  to  convince  their  old  neighbors  that  they 
are  ready  for  the  big  time.” 

But  it  is  precisely  this  nation’s  experiences  with  Jimmy  Carter  and  Bill 
Clinton  that  underscores  the  importance  of  giving  a  fair  hearing  to  the  judg¬ 
ments  of  the  reporters  back  home.  The  strengths  and  failings  of  both  presidents 
were  already  evident  when  they  were  governors  —  and  well-documented  by 
local  papers.  In  1976,  Georgia  papers  warned  of  the  sanctimony  behind 
Carter’s  toothy  grin,  and  of  his  fateful  compulsion  to  micro-manage.  In  1992, 
Little  Rock’s  Arkansas  Democrat-Gazette,  especially,  pretty  much  had 
Clinton’s  number  on  the  character  issue.  For  better  or  worse,  their  insights  into 
the  candidates  were  mostly  shrugged  off  by  the  national  media.  Unfortunately, 
it’s  an  old  story:  California  papers  played  similarly  thankless  roles  of  prophets 
without  honor  during  the  campaigns  of  Ronald  Reagan  and  Richard  Nixon. 

As  the  2000  primary  campaign  heats  up,  the  candidates  will  be  out  on  the 
hustings  vying  for  the  attention  of  The  Des  Moines  Register  in  Iowa,  The  Union 
Leader  in  New  Hampshire,  and  Don  Imus’  radio  talk  show  in  New  York.  The 
news  media  —  and  voters  —  would  do  well  to  turn  their  own  attention  to  what 
the  Austin  (Texas)  American-State sman  can  tell  us  about  George  W.  Bush;  The 
Tennessean  about  A1  Gore;  The  (Newark,  N.J)  Star-Ledger  about  Bill  Bradley 
or  Steve  Forbes;  and,  yes.  The  Arizona  Republic  about  John  McCain. 
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Not  the  big  one  yet,  rookie 

Earthquakes  can  be  fairly  unsettling  — 
especially  your  first  one.  I  can  only  assume 
the  7.1 -magnitude  jolt  that  rattled  much  of 
Southern  California  early  one  weekend 
morning  last  month  was  writer  Randy 
Dotinga’s  first  shaker.  Otherwise,  how  can 
you  explain  his  naivete  in  scolding  the  local 
newspapers  for  failing  to  mark  the  event 
with  instant  Web  site  updates?  ["Shake,  rat¬ 
tle.  and  wait.”  E&P,  Oct.  23,  p.  10.] 

Update  what,  exactly?  This  temblor 
was  centered  in  the  middle  of  the  Mojave 
Desert.  Sure,  it  rattled  some  nerves  and 
jarred  some  windows  in  the  populated 
counties  (the  S- waves  were  felt  for  hun¬ 
dreds  of  miles),  but  no  more  so  than  a 
sonic  boom.  Does  he  expect  a  Web  site 
update  whenever  an  F- 1 7  slows  down? 

“It  wasn't  that  there  was  little  news  to 
report  outside  the  earthquake  strike  zone,” 
Dotinga  writes.  As  supposed  proof,  he  cites 
the  fact  that  radio  reporters  immediately 
phoned  their  experiences  in  to  their  news 
radio  stations.  (“A  lot  of  car  alarms  are 
going  off  here  in  Pacoima.  and  my  dog's 
barking.")  That's  news?  The  radio  jocks 


YEARS  AGO ... 

NEWSPAPERDOM® 

fwm  Editor  &  Publisher,  Nov.  5,  1949 

A  million-dollar  libel  action  was 
brought  against  the  New  York  World- 
Telegram  —  and  Mayor  William 
I  O’ Dwyer  unleashed  a  flurry  of  epithets 
■  against  newspapers  —  because  of  a 
W-T  story  dealing  with  the  sale  of  tax 
liens  and  possible  fraudulent  dealings. 


An  aviation  catastrophe  and  two 
I  explosions  followed  by  a  fire  in  a  gov- 
■  emment  building  combined  Nov.  1  to 
give  Washington  reporters  one  of  the 
biggest  days  of  nonscheduled  news 
they  ever  experienced. 


Two  Wilmington.  Del.,  escaped 
convicts  agreed  to  surrender  on  the 
condition  that  John  J.  Kerrigan, 
a  reporter  for  the  Journal-Every 
Evening,  would  write  and  print  the 
story  of  their  escape.  The  story  was 
printed  in  the  evening  edition,  but 
police  arrested  the  pair  before  they 
could  surrender. 


always  call  in  "live  updates”  after  a  shaker 
to  share  their  groggy  ignorance  and  fear. 

Dotinga  also  notes  that  authorities  were 
bombarded  with  calls  from  frightened  res¬ 
idents.  Stop  the  presses!  And  he  writes  that 
fire  stations  in  the  populated  areas  moved 
their  engines  outdoors.  Again,  that's  news? 
Everyone  except  an  uninformed  newbie 
knows  that's  standard  operating  procedure 
whenever  a  quake's  big  enough  to  feel, 
even  if  the  only  things  really  rockin'  and 
rollin'  in  this  particular  tremor  were  desert 
tortoises  and  yucca  cacti. 

Congratulations  for  surviving  your  first 
shaker,  Randy.  Now  pull  yourself  together 
and  be  a  professional.  By  the  time  you  get  a 
few  more  under  your  belt,  you'll  understand 
that  a  quake,  even  a  7-pointer,  in  the  middle 
of  nowhere  is  really  no  BED  [big  f— ing 
deal).  The  local  papers  should  be  com¬ 
mended  for  not  overreacting  and.  like  E&P, 
manufacturing  a  story  where  there  is  none. 

Paul  McAfee 
editor 

The  Business  Press 
Ontario.  California 


The  last  word  on  ‘-30-’? 

Norman  W.  Larson's  piece  —  “Where 
did  "30'  come  from?"  —  [E&P.  Oct.  16.  p. 
62]  neglects  the  story  that  1  cut  my  jour¬ 
nalistic  teeth  on  after  returning  from  World 
War  11.  I  was  told,  in  the  sacred  tones  that 
accompany  such  apocrypha,  that  it  origi¬ 
nated  in  the  1889  Johnstown  (Pa.)  flood. 

A  telegrapher  in  the  second  or  third 
floor  of  the  new  spaper  office  in  Johnstown 
had  told  the  outside  world  he  would  stay 
on  duty  until  the  Conemaugh  River  rose  30 
feet  past  its  flood  stage,  at  which  time  he 
would  inform  them  of  that  depth,  sign  off, 
and  get  the  hell  out  of  there.  It  did,  and  he 
did.  Larson's  account  hints  at  a  similar 
story,  about  a  telegraph  "editor"  whose 
number  was  "30.”  who  died  at  his  key.  The 
Johnstown  flood  account,  howbeit  apoc¬ 
ryphal.  sounds  a  lot  more  likely. 

Also,  in  the  late  1940s,  many  of  the 
old-timers  used  the  symbol  "###'■  rather 
than  the  more  traditional  “-30-.” 

John  Means 
copy  editor 
San  Antonio  E.xpress-News 
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Fourthestate 

^  liicia  Moses 

Honolulu  Star-Bulletin 
supporters  seek  buyer 


The  U.S.  Justice  Department, 
after  standing  on  the  side¬ 
lines  while  a  string  of  news¬ 
paper  joint  operating  agree¬ 
ments  dissolved,  is  taking 
sides  in  the  unprecedented  Hawaii  case. 

The  Justice  Department  asked  a  fed¬ 
eral  appeals  court  to  keep  delaying  the 
planned  shutdown  of  the  Honolulu 
Star-Bulletin  until  antitrust  questions 
are  answered.  The  department,  which 
has  been  investigating  the  planned  shut¬ 
down,  also  said  the  paper  has  a  right 
to  stop  publishing,  as  long  as  it’s  not  paid 
to  do  so. 

The  department  made  its  case  in  a 
friend-of-the-court  brief  filed  Nov.  3 
with  the  9th  U.S.  Circuit  Court  of 
Appeals  in  San  Francisco.  The  court  is 
expected  to  rule  after  Nov.  10  whether  to 
uphold  a  lower  U.S.  District  Court  order 
delaying  the  shutdown.  Gannett  Co.  Inc., 
parent  of  The  Honolulu  Advertiser,  and 
Liberty  Newspapers,  parent  of  the  Star- 
Bulletin,  agreed  to  close  the  1 17-year-old 
Star-Bulletin  in  exchange  for  a  $26.5 
million  payout  to  the  Star-Bulletin. 

Meanwhile,  1 1  major  news-gathering 
companies  and  the  Newspaper  Associa¬ 
tion  of  America,  fearing  potential  impact 
on  their  businesses,  filed  a  friend- 
of-the-court  brief  supporting  Gannett  and 
Liberty. 

Filing  the  brief  were  Advance  Publica¬ 
tions,  The  Associated  Press,  Cox  Enter¬ 
prises  Inc.,  Dow  Jones  &  Co.  Inc.,  Hearst 
Corp.,  the  Los  Angeles  Times,  Media 
General  Inc.,  MediaNews  Group  Inc., 
Pulitzer  Inc.,  the  E.W.  Scripps  Co.,  and 
Thomson  Newspapers. 

The  companies  argue  that  requiring 
the  Star-Bulletin  to  publish  amounts  to 
forced  speech,  a  violation  of  the  First 
Amendment,  and  has  dangerous  implica¬ 
tions  for  other  JOAs. 

“Publishers  already  participating  in  a 
JOA  would  now  be  wary  of  extending  its 
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term,  out  of  apprehension  that  doing  so 
would  allow  a  court  to  compel  continued 
publication,  even  though  the  economics 
of  the  JOA  indicated  the  need  to  termi¬ 
nate  it  before  the  end  of  its  extended 
term,”  the  brief  reads. 

Stephen  Barnett,  a  University  of 
California  at  Berkeley  law  professor  and 
JOA  expert,  said.  “It’s  understandable 
that  companies  involved  in  JOAs  would 
strongly  oppose  any  decision  that  could 
limit  their  freedom  of  action.” 

Barnett  predicted  the  court  will  rule 
that  the  buyout  violates  antitrust  law 
j  unless  the  paper  is  put 
up  for  sale.  The  court 
could  further  order 
I  that  the  sale  include 
i  the  benefits  of  the 
!  JOA,  he  said.  Under 
:  the  current  agree¬ 
ment,  Gannett  owns 
Stephen  Barnett  the  operations  of  both 
papers  and  is  to  pay  Liberty  $28.7  mil¬ 
lion  over  13  years. 

The  government  has  ordered  a  JOA 
newspaper  to  be  offered  for  sale  before 
—  in  St.  Louis,  when  one  of  the  papers 
was  closing. 

Star-Bulletin  supporters,  in  the  mean¬ 
time,  are  seeking  potential  buyers  and 
exploring  employee  stock  options  and 
other  sources  of  financial  support  in  the 
event  the  paper  is  put  up  for  sale. 

Wayne  Cahill,  administrative  officer 
for  the  Hawaii  Newspaper  Guild,  which 
represents  workers  at  both  dailies,  said 
he  and  others  have  been  contacted  by  in¬ 
vestors  interested  in  buying  the  paper. 

“We  didn’t  believe  that  the  paper 
had  to  close,  and  it’s  still  a  viable  enter¬ 
prise,”  he  said.  “Certainly,  for  it  to 
remain  a  viable  entity,  the  JOA  would 
have  to  continue.” 

Closing  the  Star-Bulletin,  circulation 
67,000,  would  leave  the  Advertiser,  cir¬ 
culation  104,000,  as  Honolulu’s  only 
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daily.  Foes  of  the  plan  say  ending  the 
JOA  before  its  scheduled  expiration  date 
of  2012  would  violate  antitrust  law  and 
deprive  readers  of  another  editorial 
voice.  The  owners  argue  that  a  JOA  is 
exempt  from  antitrust  scrutiny  and  that 
the  district  court  order  “ignores  the  cold 
reality  of  the  economics  of  the  newspa¬ 
per  business.”  The  Star- Bulletin's  circu¬ 
lation  dropped  23%  in  the  past  six  years, 
costing  Gannett  $10  million  a  year  in 
losses,  they  say.  ■ 

Island  paper  beached 

Unable  to  shore  up  enough  ad  dollars, 
the  South  Carolina  Islander  closed  Oct. 
14.  The  4,000-circulation  weekly  served 
its  area’s  sea  islands  with  a  staff  of  six. 

Discussions  are  under  way  to  sell  the 
paper  to  a  group  of  buyers,  said  Hubert 
D.  Osteen  Jr.,  one  of  the  paper’s  owners. 

Advance  buys  Oregon  paper 

The  family-owned  Hillsboro  (Ore.) 
Argus,  a  17,700-circulation  twice-weekly 
paper,  was  sold  to  Advance  Publications, 
New  York-based  publisher  of  The  Ore¬ 
gonian  in  Portland. 

Terms  of  the  sale,  which  included  two 
printing  companies,  were  not  disclosed. 
The  lack  of  heirs  to  carry  on  the  family 
tradition  led  to  the  decision  to  sell,  said 
Publisher  Walter  V.  McKinney  Jr.,  whose 
family  ran  the  105-year-old  paper  more 
than  95  years.  McKinney  will  remain  in 
his  position. 
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^WORKPLACE  DESIGN 


by  Matt  Vi  llano 


For  Sandra  Peddle,  the  living  night¬ 
mare  began  with  shooting  pain  in  her 
arms  as  she  rushed  to  edit  a  story  before 
deadline  one  night.  During  her  five  years 
as  an  assistant  editor  at  Long  Island.  N.Y.- 
based  Newsday,  Peddie  had  logged  thou¬ 
sands  of  hours  at  her  workstation,  and, 
finally,  her  body  revolted.  She  shook  her 
arm  once,  twice,  and  then  again.  Still,  the 
pain  persisted. 

‘it  was  like  putting  my  hands  on  a 
branding  iron,”  she  says  now,  looking 
back.  “I  had  to  stop.” 

That  was  more  than  10  years  ago,  and 
Peddie  says  she  hasn't  touched  a  regular 
keyboard  since.  Today,  she  uses  an  alter¬ 


»D[D  YQU  KNOW? _ 

•  People  who  use  a  keyboard  for  more  than 
four  hours  a  day  have  a  50%  chance  of  developing 
a  repetitive  strain  injury  at  some  point  in  their 
lives,  according  to  Ergonomic  Insights  and 
Innovations. 

•  A  1996  survey  conducted  by  the  Herman 
Miller  Research  Network  indicates  that  workers’ 
compensation  costs  related  to  cases  of  repetitive 
injuries  were  the  fourth-highest  concern  among 
U.S.  business  executives. 

•  The  prevalence  of  symptoms  consistent  with 
upper-extremity  cumulative  trauma  disorders  in 
newspaper  workers  has  been  reported  to  range  from 
20%  to  40%,  according  to  the  U.S.  Department  of 
Health  and  Human  Services. 
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native  keyboard,  one  that  breaks  into 
three  parts  and  angles  upward.  The  key¬ 
board  is  designed  primarily  for  people 
who  suffer  from  repetitive  strain  injury 
(RSI),  one  of  the  biggest  medical  prob¬ 
lems  in  the  newspaper  industry  today. 
Though  formidable  on  its  own,  the  con¬ 
dition  is  one  of  a  number  of  work-relat¬ 
ed  injuries  associated  with  the  issue  of 
workplace  comfort. 

On  a  large  scale,  this  issue  is  known 
as  ergonomics,  and  with  impending 
workplace  standards  from  the 
Occupational  Safety  and  Health  Ad¬ 
ministration  (see  OSHA  sidebar,  p.  26), 
an  increasing  number  of  newspaper  pub¬ 
lishers  and  industry  bigwigs  are  starting 
to  worry  about  it.  What  causes  injuries 
such  as  Peddie’s?  How  can  you  prevent 
your  employees  from  getting  them?  And 
what  is  ergonomics,  anyway?  These  are 
the  kinds  of  questions  that  everyone  in 
the  newspaper  industry  should  be 
asking,  experts  say. 

“Journalists  have  suffered  from 
complications  relating  to 
[ergonomics]  for  years,”  says 
Dora  Potter,  president  of 
Ergonomics  by  Design,  a  con¬ 
sulting  company  based  in 
Rockville  Centre,  N.Y.  “Only 
now  are  the  majority  of  pub¬ 
lishers  starting  to  talk  about  it.” 

A  crash  course 

Maximize  productivity,  mini¬ 
mize  discomfort.  In  a  nutshell, 
this  is  the  idea  behind  the  nascent 
physiological  science  known  as 


ergonomics.  Simply 
put,  ergonomics  is 
the  art  of  adapting 
the  work  environ¬ 
ment  to  the  human 
body.  It  involves  a 
rudimentary  knowl¬ 
edge  of  anatomy, 
biomechanics,  and 
industrial  engineer¬ 
ing.  According  to 
David  Rempel,  di¬ 
rector  of  the  gradu¬ 
ate  program  in  ergonomics  at  the 
University  of  California  at  Berkeley,  it 
relates  to  personal  attributes  such  as  pos¬ 
ture,  fitness,  and  self-esteem,  as  well. 

“Ergonomics  covers  everything  from 
how  you  sit  at  your  desk  to  the  way  you 
answer  the  phone,”  says  Rempel,  who 
spent  some  time  earlier  this  decade  study¬ 
ing  ergonomics  in  the  newsrooms  of  San 
Francisco’s  biggest  dailies.  “It’s  one  of 
the  largest  and  most  complicated  psycho¬ 
logical  and  biomechanical  issues  you 
could  possibly  imagine.” 

Wary  of  sensationalizing  the  issue, 
Rempel  is  careful  to  point  out  that  ergo¬ 
nomics  is  different  for  everyone,  and 
publishers  should  opt  for  different  solu¬ 
tions  in  every  area  of  operation.  In 
departments  such  as  editorial,  classified, 
and  circulation,  ergonomics  hinges  on 
workplace  design  —  desks,  chairs,  key-  ^ 
boards,  and  phones.  On  the  production  § 
side,  the  issue  is  more  general,  revolving  § 
around  tasks  such  as  lifting,  inserting,  | 
packaging,  and  dismantling  (see  produc-  3 
tion  sidebar,  p.  34).  No  matter  which  area  § 
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Sandra  Peddie, 
Newsday 


you’re  addressing,  experts  say  that 
ergonomics  and  employee  comfort  are 
essential  components  of  a  newspaper's 
everyday  operations. 

“So  long  as  it  has  do  with  the  comfort 
and  happiness  of  your  people,  ergonom¬ 
ics  is  something  you  should  always  try  to 
improve,”  says  Ramsey  Altman,  purchas¬ 
ing  director  at  The  Atlanta  Journal- 
Constitution. 


^What  js  ergonomics? 

Ergonomics  is  an  engineering  science 
concerned  with  the  physical  and 
psychological  relationship  between 
machines  and  people  who  use  them.  The 
science  emerged  during  World  War  II, 
when  human  operators  became  the  weak 
links  of  modern  sophisticated  military 
systems.  After  the  war,  the  discipline 
continued  to  grow  to  address  the 
challenges  of  civilian  applications.  At 
first,  it  emphasized  human  productivity 
and  work  physiology.  As  the  discipline 
matured,  however,  it  grew  to  recognize 
objectives  such  as  the  provision  for  safer 
and  healthier  working  environments,  and 
the  improvement  of  the  quality  of 
working  life 

Today,  the  discipline  encompasses  a 
diversity  of  interests  including  cognitive 
science,  human-computer  interaction, 
organizational  design,  and  management. 
Ergonomics  has  contributed  to  the 
development  of  safer  industrial 
workplaces,  transportation  vehicles, 
aerospace  systems,  offices,  and 
consumer  products. 


The  results 

Inevitably,  however,  ergonomic  prob¬ 
lems  arise.  The  repetition  of  many  day-to- 
day  tasks  can  cause  a  number  of  injuries, 
from  tendinitis  to  tennis  elbow,  from 
carpal  tunnel  syndrome  to  writer’s  cramp. 
Experts  clump  most  of  these  conditions 
together,  referring  to  them  generally  as 
cumulative  trauma  disorders  (CTDs)  or 
RSIs  (see  RSI  sidebar,  p.  20).  All  of  the 
conditions  are  debilitating,  and  none  is 
easy  to  cure. 

While  workers  in  every  industry  are 
susceptible  to  developing  CTDs,  news¬ 
paper  industry  workers  are  at  particular¬ 
ly  high  risk.  According  to  the  U.S. 
Department  of  Health  and  Human 
Services,  the  prevalence  of  symptoms 
consistent  with  upper-extremity  CTDs  in 
newspaper  workers  has  been  reported  to 
range  from  20%  to  40%.  More  recent 
data  from  the  U.S.  Bureau  of  Labor 
Statistics  (BLS)echo  these  findings, 
stating  that  roughly  35%  of  all  editors 
and  writers  experience  symptoms. 

Over  the  years,  experts  and  acade¬ 
mics  have  suggested  that  these  numbers 
might  be  too  low.  In  the  early  1990s, 
after  Peddie’s  experience  drew  some 
attention  to  the  problem.  Newsday  exec¬ 
utives  hired  Barbara  Silverstein,  then  an 
employee  of  the  National  Institute  for 
Occupational  Safety  and  Health 
(NIOSH),  to  study  the  effects  of  work¬ 
station  design  in  the  paper’s  newsroom. 
Her  findings  were  dire.  More  than  40% 
of  the  834  employees  who  participated 
in  the  study  exhibited  “classic”  signs  of 
musculoskeletal  problems  —  tingling 
fingers,  cramped  necks,  and  severe  pain 
in  the  lower  back. 

Other  studies  at  other  papers  drew 
similar  conclusions.  With  funding  from 
the  Newspaper  Association  of  America, 
Jon  Rosecrance,  assistant  professor  at 
the  University  of  Iowa  in  Iowa  City, 
spent  five  years  observing  900  workers 
at  The  Gazette  in  Cedar  Rapids,  Iowa, 
the  Quad-City  Times  in  Davenport. 
Iowa,  and  the  Journal  Star  in  Peoria.  Ill. 
When  the  study  was  over,  nearly  half  the 
employees  had  reported  pain  in  their 
necks,  backs,  or  arms. 

“It  was  amazing,”  Rosecrance  says  of 
his  findings.  “So  many  of  these  people 
were  in  pain.” 

Since  Silverstein  and  Rosecrance 
conducted  their  research,  all  four  papers 
have  made  considerable  strides  in 
ergonomics,  reducing  the  number 
of  employees  with  symptoms,  and 


^FIGHTING  RSI 

A  guide  for  employers 

Employees  aren’t  the  only 
ones  affected  by  RSIs  and 
CTDs.  These  injuries  hurt 
employers,  too,  accounting  for  64% 
of  all  workplace  illnesses  and  for  mil¬ 
lions  of  dollars  in  workers’  compen¬ 
sation  costs.  A  single  case  of  carpal 
tunnel  syndrome  can  cost  an  employ¬ 
er  as  much  as  $100,000,  according  to 
the  National  Institute  for  Occupa¬ 
tional  Safety  and  Health. 

How  can  employers  prevent  their 
employees  from  developing  these 
injuries?  Experts  suggest  that,  aside 
from  modifying  employees’  work¬ 
stations,  employers  can  take  the  fol¬ 
lowing  steps: 

•  Provide  information.  Employ¬ 
ees  need  to  know  CTDs  exist.  Make  it 
clear  they  should  seek  medical  evalu¬ 
ation  if  they  experience  any  of  the 
warning  symptoms. 

•  Ensure  your  medical  staff 
knows  their  stuff.  Wrist  rests  and 
splints  can  exacerbate  symptoms 
when  u.sed  incorrectly.  Staff  medical 
providers  should  know  when  to  defer 
to  specialists. 

•  Become  a  partner  on  the  road 
to  recovery.  Don’t  rush  an  injured 
employee  back  to  work.  Encourage 
breaks,  and  remind  the  employee  not 
to  use  e-mail  when  they  can  commu¬ 
nicate  by  phone  or  in  person.  Also, 
educate  supervisors  and  co-workers 
about  the  healing  process. 

•  Be  flexible.  If  necessary,  shift 
injured  workers  to  jobs  that  put  less 
strain  on  their  hands  and  arms. 

•  OfTer  a  fitness  program. 
Remember  that  strength  and  flexibili¬ 
ty  training  are  part  of  both  prevention 
and  rehabilitation.  —  Matt  Villano 
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drastically  reducing  the  number  of 
employees  who  file  claims  for  workers’ 
compensation. 

Why  injuries  occur 

Still,  with  all  of  this  research,  why  do 
so  many  newspaper  people  experience  so 
much  pain?  Doctors  explain  it  as  a  sim¬ 
ple  case  of  biomechanics.  Just  as  runners 
get  shin  splints  and  baseball  pitchers 
experience  problems  with  their  shoul¬ 
ders,  they  say,  journalists  experience 
pain  in  the  areas  they  use  most.  Robin 
Herbert,  an  occupational  medicine 
physician  and  co-director  of  the  Center 
for  Occupational  Medicine  at  Mount 
Sinai  Hospital  in  New  York,  understands 
this  phenomenon  as  well  as  anyone.  In 
the  late  1980s,  Herbert  used  a  state  grant 
to  establish  a  weekly  discussion  forum 
for  people  with  work-related  repetitive 
injuries.  From  the  very  beginning,  she 
says,  the  majority  of  the  people  who 
have  attended  these  meetings  have 
worked  in  newspapers. 


“In  what  other  industry  are  a  majority 
of  the  people  typing  all  day  long?”  she 
asks.  "Those  [journalists]  who  aren't 
writing  a  story  are  taking  classified  ads  or 
designing  pages.  Over  and  over  again, 
striking  those  keys  all  day  long  —  with¬ 
out  the  proper  accommodations  — 
they're  bound  to  hurt  sooner  or  later.” 

Herbert  says  that  many  journalists 
who  experience  symptoms  of  CTDs 
never  say  a  word.  Others,  such  as 
Peddie,  feel  pain  to  an  extent  that  they 
can't  ignore  any  longer.  In  these  cases, 
employees  spend  time  away  from  work. 
As  a  result,  employers  spend  millions  of 
dollars  in  workers’  compensation  costs. 
According  to  the  BLS.  more  than 
650,000  employees  across  the  nation 
missed  work  in  1997  because  of  RSIs 
they  suffered  on  the  job,  resulting 
in  more  than  $20  billion  in  workers’ 
compensation  payments.  In  the  newspa¬ 
per  industry  alone,  RSIs  that  same 
year  forced  more  than  3.300  employees 
out  of  work,  resulting  in  more  than 


,DID  YOU  KNOW? 

•  More  than  650,000  employees 
across  the  nation  missed  work  in  1997 
because  of  repetitive  injuries  they 
suffered  on  the  job,  resulting  in  more 
than  $20  billion  in  workers’ 
compensation  payments,  says  the  U.S. 
Bureau  of  Labor  Statistics.  In  the 
newspaper  industry  alone,  repetitive 
injuries  forced  more  than  3,300 
employees  out  of  work,  resulting  in 
more  than  $100  million  in  workers’ 
compensation  payments. 


$100  million  in  workers’  compensation 
payments. 

While  this  information  is  compelling, 
some  experts  warn  that  it  can  be  over¬ 
stated.  Sherry  Saunders,  director  of 
communications  at  the  nonprofit  Center 
for  Office  Technology  in  Alexandria, 
Va.,  has  spent  months  trying  to  educate 
people  about  the  realities  of  ergonomics 
and  work-related  injuries.  She  says  that 
of  the  6  million  work-related  injuries 


The  silent  debilitators 


Repetitive  strain  injuries,  or 
RSIs,  is  a  phrase  that  refers  to  a 
number  of  ailments  that  afflict 
the  muscles,  nerves,  and  tendons  in  a  per¬ 
son’s  upper  extremities.  These  ailments 
are  sometimes  called  cumu¬ 
lative  trauma  disorders 
(CTDs),  and  they  in¬ 
clude: 

•  Bursitis 

•  Carpal  tunnel  syn¬ 
drome 

•  Tendinitis 
•  Tennis  elbow 
•  Writers  cramp 
When  a  person  devel¬ 
ops  one  of  these  ailments, 
tissues  that  would  nor¬ 
mally  be  able  to  with¬ 
stand  the  everyday  stress¬ 
es  of  work  activity  lose 
their  ability  to  endure. 

Over  time,  due  to  repeat¬ 
ed  exposure  to  this  work- 
related  stress,  these  tissues  become 
scarred.  The  resulting  pain  can  be  frus¬ 
trating,  excruciating,  and,  almost  always, 
debilitating. 

According  to  doctors,  journalists  and 
other  workers  in  the  newspaper  industry 


are  highly  susceptible  to  RSI  because  of 
the  amount  of  time  they  spend  using  their 
hands.  These  experts  say  newspaper  peo¬ 
ple  should  familiarize  themselves  with 
the  common  warning  signs  of  these 
injuries.  Those  warning 
signs  can  be: 

•  Weakness  in  the 
hands  or  forearms 

•  Stiffness  in  hands 

•  Lack  of  endurance 

•  Hands  falling  asleep 

•  Frequent  clumsiness 

•  Feeling  of  heaviness 
in  the  arms 

•  Fatigue 

•  Difficulty  opening 
and  closing  hands 

•  Difficulty  using 
hands  for  everyday  tasks 

•  Tingling,  numbness, 
or  loss  of  sensation 

•  Soreness  or  mild  to 
excruciating  pain,  which 

can  be  described  as  dull,  achy,  electric,  or 
stabbing 

Just  as  there  is  no  single  cause  of  RSI, 
no  single  treatment  works  for  everybody. 
Depending  on  the  nature  and  extent  of  the 
injury,  a  physician  may  prescribe  physical 
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RSI  sufferer  Sandra 
Peddie’s  book  is  one 
of  many  on  the  subject. 


or  occupational  therapy,  and  an  RSI  suf¬ 
ferer  should  make  sure  to  not  aggravate 
the  condition  at  work.  Many  sufferers 
also  find  that  other  treatments,  such  as 
acupuncture,  massage,  and  yoga,  help 
reduce  pain. 

In  her  book,  “The  Repetitive  Strain 
Injury  Recovery  Book”  (Walker  and  Co., 
1998),  author  and  RSI  sufferer  Deborah 
Quilter  suggests  some  other  ways  to 
reduce  the  discomfort: 

•  Avoid  unnecessary  computer  use.  To 
minimize  risk,  avoid  using  computer 
programs  that  mimic  things  you  can  do 
yourself,  such  as  finance  software  and 
electronic  address  books.  Try  to  keep 
Internet  usage  to  a  minimum  and  use  the 
phone  rather  than  e-mail. 

•  Avoid  leisure  activities  that 
overstress  your  hands.  While  practicing 
tennis  and  playing  video  games  are 
relaxing  and  fun,  activities  such  as  these 
subject  your  hands  to  high  degrees  of 
stress.  Instead,  try  reading,  walking,  or 
listening  to  music.  Remember,  when  you 
take  time  off,  make  sure  your  hands  do, 
too. 

•  Keep  your  body  strong  and  flexible 

with  appropriate  exercise.  Warm  up 
before  you  start  working,  and  make  sure 
your  hands  are  warm  while  you  type. 
Good  exercises  for  improving  flexibility 
include  wrist  rolls,  fist  clenches,  and 
jumping  jacks.  —  Matt  Villano 
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Creating  Tomorrow’s 
FaGilities...Toda]i 


The  Austin  Company  specializes  in  the  planning,  design, 
engineering  and  construction  of  newspaper  printing  and 
distribution  facilities,  including  office  and  support  buildings. 
Austin  offers  publishers  a  comprehensive  portfolio  of  facility 
services,  available  on  an  integrated,  design-build  basis,  or  in 
any  combination.  Our  services  include; 

■  Site  Location  Studies  ■  Architectural  Design 

■  Site  and  Facility  Analysis  ■  Interior  Design 

■  Master-Planning  ■  Building  Systems  Engineering 

■  Requirements  Programming  ■  Process  Systems  Engineering 

■  Space  Planning  and  Layout  ■  Material  Handling  Engineering 

■  Project  Management  ■  Construction 

The  Austin  Company  has  served  the  Newspaper  Publishing 
Industry  for  over  75  years. 


THE  AUSTIN 
3  COMPANY 


Offices  in  major  cities 

3650  MAYFIELD  ROAD  •  CLEVELAND.  OHIO  44121-1734 
PHONE:  (216)  382-6600  x  789  •  FAX:  (216)  291-6684 
E-MAIL:  newspapergroup@theaustin.com 

www.theaustin.com 
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•  In  1997,  there  were  1,833,380 
reported  injuries  and  illnesses  serious 
enough  to  require  days  away  from 
work,  and  1 1 ,600  of  these  cases  were 
attributable  to  repetitive  typing, 
according  to  data  released  in  April  by 
the  U.S.  Bureau  of  Labor  Statistics. 
Nearly  48%  of  all  repetitive  motion 
incidents  occurred  in  the  manufactur¬ 
ing  sector.  Job  categories  that  would 
be  assumed  to  include  a  prepon¬ 
derance  of  typing  and  keying 
represented  just  2.5%  of  all 
repetitive  motion  events. 


across  the  country  last  year,  fewer  than 
5%  were  related  to  CTDs.  What’s  more, 
according  to  the  BLS,  the  prevalence  of 
these  injuries  is  considerably  higher  in 
the  manufacturing  industry  (almost  48% 
of  the  total)  than  it  is  among  journalists 
(about  2.5%). 

Saunders  hints  that  with  data  such  as 
these,  newspaper  people  shouldn't 
worry  so  much  about  their  arms  and 
hands.  Sure,  she  says,  repetitive  strain 
injuries  are  serious  enough  to  keep  jour¬ 
nalists  away  from  work.  And,  yes,  she 
admits  these  injuries  can  leave  emotion¬ 
al  scars  that  last  a  lifetime. 

“The  newsroom  is  still  one  of  the  safest 
places  to  work,”  she  says.  “Repetitive 
motion  injuries  are  nothing  to  sneeze  at, 
but,  comparatively,  in  the  scheme  of 
things,  they’re  also  not  that  bad.” 

Some  strategies 

Despite  what  Saunders  says,  many 
newspapers  across  the  country  aren’t  tak¬ 
ing  any  chances.  Since  the  early  part  of 
this  decade,  dozens  of  papers  have 
achieved  success  in  making  their  work¬ 
places  more  comfortable.  The  New  York 
Times  has  developed  what  is  perhaps  the 
industry  standard,  receiving  CTD  News' 
1998  Best  Practices  Award  in  Ergonomics. 

The  paper’s  ergonomics  program  start¬ 
ed  in  1995,  when  it  mandated  training  and 
work-site  assessments  for  all  employees, 
and  unveiled  a  new,  on-site  occupational 
health  department.  Since  then,  the  pro¬ 
gram  has  prolonged  the  careers  of  more 
than  20  reporters,  editors,  and  designers 
suffering  from  CTDs  (see  sidebar,  right). 

At  the  Billings  Gazette  in  Montana, 
execudves  relied  on  state  government  to 
help  establish  a  unique  and  innovative 
approach.  First.  Gazette  execs  renovated 
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One  reporter’s  battle  with  RSI 


In  many  respects,  Diana  Henriques  is 
just  like  any  other  accomplished  busi¬ 
ness  reporter.  She  knows  Wall  Street 
inside  and  out.  She  covers  daily  deadline 
stories  and  long-term  projects,  whichever 
her  editors  toss  her  way.  She  says  she 
chums  out  roughly  5,000  words  a  week. 
But  she  does  it  without  ever  typing  a  word. 

For  Henriques.  50,  a  New  York  Times 
financial  writer,  every  story  is  a  true  ac¬ 
complishment.  Three  years  ago,  she  devel¬ 
oped  a  repetitive  strain  injury  (RSI).  She 
couldn’t  type.  She  couldn’t  make  a  fist. 
She  couldn’t  even  hold  a  fork.  But 
she  didn’t  give  up.  And  she  has 
been  able  to  continue  her  ca¬ 
reer.  What’s  more,  she  says, 
her  whole  outlook  toward 
journalism,  and  life,  has  I 
changed  —  for  the  better. 

“It’s  amazing  how  much 
we  take  for  granted,”  she 
says.  “Some  people  worry 
about  being  marginalized  and 
not  having  bylines.  I  was  worry¬ 
ing  about  never  being  able  to 
write  again.” 

Henriques’  experienced  her  first  RSI 
symptoms  the  day  before  Christmas  Eve 
1996.  She  was  getting  ready  for  work,  and 
went  into  her  kitchen  to  pour  herself  some 
coffee.  When  she  picked  up  the  pot,  her 
grip  was  too  weak,  so  she  dropped  it,  send¬ 
ing  coffee  and  broken  glass  everywhere. 
When  she  arrived  at  work  that  day,  she 
couldn’t  type.  She  dictated  her  stories  to  a 
co-worker.  Then  she  took  some  time  off. 

Two  weeks  into  the  new  year,  Hen¬ 
riques  returned  to  work.  She  tried  typing 
for  a  few  days,  but  it  became  too  painful. 
Even  with  splints  on  both  hands,  she  just 
couldn’t  do  it.  Times  executives,  and  some 
of  the  paper’s  occupational  therapists, 
decided  Henriques  needed  time  to  heal  her 
hands.  She  took  five  weeks  off,  and  for  a 
while,  things  were  better.  But,  by  May,  the 
pain  was  back  and  worse  than  ever  before. 
Henriques  met  with  Times  execs  again, 
and  again  their  prescription  was  rest. 

Henriques  returned  to  the  paper  that 
summer  and  was  reassigned  to  mentor  a 
crop  of  interns.  In  July,  the  Times  bought 
her  IBM’s  Simply  Speaking  voice-recog¬ 
nition  software.  Henriques  used  the  pro¬ 
gram  to  write  evaluations,  but  found  it  hard 
to  use  and  terribly  time-consuming.  She 


Diana  Henriques 


became  increasingly  depressed,  thinking 
her  career  was  over.  She  lost  faith  in  her 
writing,  and  in  herself. 

Then,  on  Sept.  12,  1997  —  she  remem¬ 
bers  the  date  like  a  birthday  —  she  tried 
another  program.  Dragon  Systems  Inc.’s 
NaturallySpeaking.  It  captured  every 
word  she  said,  as  soon  as  she  said  it.  She 
was  amazed.  She  used  it  to  write  letters, 
memos,  and  even  notes  to  her  husband. 
She  installed  the  software  on  her  home 
computer,  and  on  Jan.  1,  1998,  began  dic¬ 
tating  her  first  book,  “The  White  Sharks 
of  Wall  Street,”  (scheduled  for 
publication  next  May). 

By  March,  she  felt  she 
had  re-established  enough 
of  her  voice  to  return  to 
deadline  journalism.  Her 
first  assignment  was  an 
obituary  for  Cary  Reich, 
the  famous  business  re¬ 
porter,  which  she  dictated  on 
deadline.  It  ran  the  next  day. 
“When  I  opened  the  newspaper 
that  morning,  it  was  the  most 
complicated  and  exhilarating  feeling  in  the 
world,”  says  Henriques.  “It  was  more 
meaningful  to  me  than  my  first  clip  or  my 
best  clip  or  any  of  the  stories  for  which  I 
had  won  awards.  I  had  come  back.” 

The  rest,  as  they  say,  is  history.  Hen¬ 
riques  finished  her  book  that  August,  then 
gradually  settled  back  into  the  flow  of  the 
Times  business  section. 

Henriques  describes  the  transition  as 
difficult,  relying  almost  completely  on  the 
Dragon  software,  but  she  persevered. 

“In  the  beginning,  nobody  wanted  to 
push  [her]  too  hard,”  Assistant  Editor 
Winnie  O’ Kelley  says.  “But  [Henriques] 
proved  to  us  very  quickly  that  she  was 
committed  to  returning  to  her  old  form. 
Today,  she’s  there.  I  don’t  think  any  of  us 
can  say  we  see  one  bit  of  difference.”  If 
anything,  O’Kelley  says,  the  injury  has 
made  Henriques  a  better  writer.  O’ Kelley 
says  Henriques  writes  more  clearly  now, 
and  conceives  transitions  better  than  any¬ 
one  on  staff. 

Henriques,  too,  feels  her  writing  is 
more  straightforward  than  it  has  ever 
been.  ‘To  think  about  where  I  was  two 
years  ago,  it’s  amazing  that  I’ve  been  able 
to  come  back  the  way  I  have,”  she  says. 

—  Matt  Villano 
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Perfect  3-sided  trimming  in 
the  smallest  possible  space! 


•Trims  face,  head,  foot 
in  one  step! 

•  Rotary  action  maintains 
work  flow! 

•Compact  design. .Jess 
than  5'  wide! 


Nothing  upgrades  a  publication 
like  clean,  finished  edges... and 
nothing  provides  that  stylish, 
quality  look  more  efficiently 
than  the  Ferag  SNT-U  trim  drum! 
A  marvel  of  small-space  engi¬ 
neering,  the  SNT-U's  single 
vertical  rotor  handies  product 
up  to  144  pages,  individually 
grips,  presses  and  trims  copies 
for  a  perfect  shear  cut  every  time. 
The  SNT-U  is  easily  integrated 
into  flowline  processing.  For 
details  on  the  trimming  system 
that's  small  in  size  but  big  in 
results,  contact  Ferag  Americas 
today  at  800-355-0892! 
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the  newsroom,  furnishing  every  employee 
with  ergonomically  safe  equipment-  Then, 
with  the  help  of  the  state-run  Safety 
Services  Council,  the  57,000-circulation 
daily  initiated  a  series  of  workstation 
assessments  and  training  programs  de¬ 
signed  to  raise  awareness  and  promote 
proper  use.  Today,  state  experts  come  in 
once  a  month  to  give  seminars  on 
ergonomics. 

In  Minnesota,  Michael  Zapata,  the  St. 
Paul  Pioneer  Press'  safety  environmental 
manager,  supplements  similar  efforts  with 
at-home  consulting.  There,  he  assesses 
employee  workstations  the  same  way,  rec¬ 
ommending  inexpensive  fixes  employees 
can  use  to  make  their  home  offices  safer. 

“People  think  that  just  because  they're 
away  from  work,  they’re  not  going  to  get 
injured.”  he  says.  “Another  way  for  us  to 
make  sure  our  people  will  be  safe  in  the 
workplace  is  to  make  sure  they’re  safe  at 
home,  too.” 

The  cost 

Programs  such  as  these  don’t  happen 
overnight,  and  they  certainly  aren’t  cheap. 
Most  newspaper  executives  say  they 
spend  between  $1,000  and  $1,500  on 
ergonomically  safe  equipment  for  each 
employee.  Usually,  that  is  enough  for  an 
adjustable  desk  chair,  a  foot  rest,  an  anti¬ 
glare  computer  screen,  an  adjustable  key¬ 
board  and  mouse  platform,  a  monitor 
stand,  a  document  holder,  and,  in  some 
cases,  a  soft-light  task  lamp. 

At  The  Fresno  (Calif.)  Bee,  executives 


^RESOURCE  BOX _ 

Looking  for  more  information  about 
RSIs  and  CTDs?  Here  are  some  additional 
resources  you  might  want  to  check  out. 

•  National  Institute  tor  Occupational 
Safety  and  Health:  http://www.cdc.gov/ 
niosh/homepage.html 

•  Bureau  of  Labor  Statistics:  http;// 
stats.bls.gov 

•  Occupational  Safety  and  Health 
Administration:  http;//www.osha.gov 

•  American  National  Standards 
Institute:  http://www.ansi.org 

•  Human  Factors  and  Ergonomics 
Society:  http;//www.hfes.org 

•  Center  for  Office  Technology: 

http://www.cot.org 

•  Deborah  Quilter’s  RSIHelp.com: 

http://www.rsihelp.com 

•  Typing  Injury  FAQ  Home  Page: 

http://www.tifaq.org 


say  they  spend  approximately  $1,200  for 
each  employee.  That  money  buys  every 
worker  adjustable  furniture,  but  also  pays 
for  a  nationally  recognized  training  pro¬ 
gram  and  regular  workplace  assessments. 
Ron  Ford,  the  paper’s  safety  administra¬ 
tor,  admits  that  this  might  seem  a  bit  exor¬ 
bitant.  but  says  that,  in  the  end,  every 
investment  is  worthwhile. 

“Look,  ergonomics  can  be  an  expen¬ 
sive  endeavor,”  he  says.  “But  you  know 
what?  There  are  savings  on  the  other  end. 
too.  You  can  pay  for  injuries  down  the 
road,  or  you  can  put  the  money  in  from 
the  beginning  and  try  to  avoid  them.  Let’s 
face  it  —  every  paper  needs  to  buy  furni¬ 
ture  anyway.” 

Other  experts  agree  that  investing  in 
ergonomics  is  a  necessary  expenditure, 
but  insist  that  even  papers  on  a  shoestring 
budget  can  get  by.  Potter,  the  ergonomics 
consultant,  says  that  papers  can  always 
find  deals  on  good  furniture,  either  from 
outfitting  firms  or  from  the  manufacturers 
themselves. 

Dan  Rogalski,  human  resources  coor¬ 
dinator  at  the  Billings  Gazette,  offers 
another  suggestion  —  buying  things  used. 
Rogalski  reveals  that  he’s  gotten  some  of 
his  paper’s  best  stuff'  from  liquidation 
sales  at  other  offices  or  foreclosures  on 
buildings  in  nearby  office  parks. 

Closing  arguments 

These  suggestions  on  how  to  buy  cost¬ 
ly  furniture  cheap  aren’t  the  only  tips 
from  the  trenches.  Rempel.  the  expert 
from  the  University  of  California  at 
Berkeley,  says  one  of  the  keys  to  maxi¬ 
mizing  production  and  minimizing  dis¬ 
comfort  is  to  avoid  having  employees 
work  more  than  eight  or  10  hours  a  day. 
While  this  is  sometimes  difficult,  Rempel 
says  that  limiting  the  number  of  hours 
employees  spend  in  front  of  their  com¬ 
puters  will  greatly  decrease  the  possibili¬ 
ty  of  these  people  developing  some  sort 
of  repetitive  injury. 

Rosecrance,  the  researcher  from  the 
University  of  Iowa,  agrees,  adding  that 
workers  on  shifts  of  any  length  should 
take  short,  sporadic  breaks  during  which 
they  move  their  limbs  vigorously  to  im¬ 
prove  circulation.  According  to 
Rosecrance,  the  ideal  strategy  is  for 
workers  to  take  breaks  of  60  or  90  sec¬ 
onds  every  20  minutes  they  spend  in  front 
of  their  machines. 

“These  breaks  can  be  anything  from  a 
walk  around  the  newsroom  to  a  trip  to  the 
vending  machines  or  to  the  bathroom,”  he 
says.  “It  doesn’t  matter  what  you  do,  so 
long  as  you  get  your  blood  moving.” 


•  Musculoskeletal  disorders,  including 
carpal  tunnel  syndrome,  are  among  the 
most  prevalent  medical  conditions  in  the 
United  States.  Representatives  from  the 
National  Institute  for  Occupational  Safety 
and  Health  say  these  conditions  account  for 
more  than  14%  of  all  physician  visits,  and 
nearly  19%  of  all  hospital  stays. 

•  More  than  200,000  carpal  tunnel 
release  surgeries  are  performed 
annually  at  an  average  total  cost  of 
$54,000  a  case,  indicates  the  U.S. 

Bureau  of  Labor  Statistics. 


Posture  is  important,  too,  and  Rempel 
says  newspapers  should  follow  some  sim¬ 
ple  guidelines  when  setting  up  worksta¬ 
tions  for  their  people.  First,  he  says,  no 
monitor  should  be  farther  than  one  arm’s 
length  away  from  an  employee’s  body, 
and  every  monitor  should  be  positioned 
on  a  desk  directly  in  front  of  where  an 
employee  would  sit.  Second,  chairs 
should  be  adjusted  to  allow  a  90-degree 
knee  bend,  and  should  always  support  an 
employee’s  back  in  a  vertical  fashion. 
Finally,  no  employee  should  have  to  reach 
up  to  type.  Keyboards  should  be  at  waist 
level  and  should  be  furnished  with  appro¬ 
priate  wrist  rests  so  employees  aren’t  rest¬ 
ing  tender  tissues  on  the  desk  it.self. 

“There  are  always  late-breaking  stories, 
but  if  you  think  about  everything  that  goes 
in  to  making  a  story  happen,  there  are 
ways  you  can  get  around  the  crunch,”  she 
says.  “Just  about  the  worst  thing  for  a  per¬ 
son’s  physical  well-being  is  a  mad  panic  at 
the  end  of  the  day  on  a  consistent  basis.” 

Perhaps  most  critical,  however,  is  the 
issue  of  stress  in  the  workplace.  Silver- 
stein,  the  former  NIOSH  employee, 
asserts  that  no  matter  how  many  breaks 
someone  takes,  no  matter  how  ergonomi¬ 
cally  safe  a  workstation  is,  employees  in 
the  newspaper  business  will  continue  to 
develop  repetitive  stress  injuries  until 
they  take  better  control  of  their  own 
schedules.  With  daily  deadlines  and  the 
constant  pressure  of  news,  how  do  news¬ 
papers  address  this  issue?  Silverstein  sug¬ 
gests  that  perhaps  some  publishers  should 
consider  re-evaluating  the  entire  flow  of 
work,  ultimately  giving  employees  con¬ 
trol  of  their  days. 

This  way,  she  says,  even  if  publishers 
can’t  stop  the  news  from  breaking,  they 
can  at  least  try  to  prevent  employee  wrists 
from  aching.  ■ 


Villano  is  a  New  York-based  free-lance 
writer  and  frequent  contributor  to  E&P. 


24  EDITOR  &  PUBLISHER  NOVEMBER  6. 1999 


www.mediainfo.com 


With  all  the  talk  about  Y2K  doom  and  gloom,  it’s  easy  to  forget  the  excitement 
associated  with  a  new  year,  a  new  century,  a  new  millennium. 

And  for  the  Interactive  Newspapers  Conference  and  Trade  Show  2000,  February 
9th  - 1 2th  in  New  Orleans,  it’s  also  a  new  beginning.  For  each  year  we  start  with 
a  blank  sheet  of  paper. 

We  read.  We  network.  We  confer  with  the  veterans.  We  chase  the  hotshot 
upstarts.  We  tackle  the  most  current  trends. 

2DDD. 

Promises. 


Here’s  what  uie  haue  in  store  for  you,  so  far: 


■  The  Reign  Over  E-Commerce" 

-  a  keynote  presentation 

■  Organizing  to  Win:  Separation  or 
Integration?  -  Structures  and  Strategies 
for  Improving  Competitive  Effectiveness 

■  Quality  Journalism  on  the  Net 

■  Emerging  Tools  and  Technology  for 
Non-Technical  Types 

■  Marketing,  Branding  and  Promotion 

■  Community  Publishing  -  2000  Style 

■  Online  Competitive  Case  Study  - 
Magazine  Style 

■  Elections  2000 

■  Advertising  and  Sponsorships 

■  Money  Left  on  the  Table? 


■  Online  Competitive  Case  Study  - 
Broadcast  Style 

■  Key  Strategies  for  Interactive 
Advertising  -  A  keynote  presentation 

■  The  New  Convergence:  Classifieds  and 
E-Commerce 

■  Portal  Strategies  -  Local,  Regional.  Networks 

■  Shared  Vision:  The  Heart  and  Soul  of  a 
Winning  Team  -  a  keynote  presentation 

■  Underage  Web  Habits 

■  The  EPpy'^'^  Awards  Dinner 

■  Keynote  Speaker  Helen  Thomas,  UPl 
White  House  Bureau  Chief 

■  Roundtable  Discussions 

■  The  Future:  Survival  of  the  Fittest 


Stick  with  what  works.  Introduce  new  features.  Always  euolue. 

Our  "biggest  and  best  Conference  ever"?  Yes.  Again.  As  grow's  this  industry,  so, 
too,  do  we. 

Putting  together  a  relevant  and  dynamic  program  (with  speakers  to  match)  is  an 
exciting  challenge.  Months  of  preparation  go  into  planning  a  program  that 
addresses  the  most  significant  issues  defining  the  interactive  newspapers 
industry.  The  result? 

■  Quality  Content.  ■  Diversified  Presentations.  ■  Satisfied  Customers. 

Interactiue  newspapers  Conference  and  Trade  Show  2000. 

Promises...to  deliuer. 

o 


,  •  Editor  &  Publisher’s  1 1  th  Annual 

ic  INTERACTIVE  NEWSPAPERS 
CONFERENCE  AND  TRADE  SHOW 


FEBRUARY  9-12,  2000  •  NEW  ORLEANS,  LA 

Conference:  Hyatt  Resency,  New  Orleans  •  Trade  Show:  Ernest  N.  Morial  Convention  Center 


WORKPLACE  DESIGN 


•  THE  FALLOUT 

Execs  give  OSHA  standards  mixed  reviews 

fter  years  of  planning,  the  or  occupational  therapists  to  oversee  parts  have  decided  against  a  training  program 
U.S.  Senate  approved  a  bill  of  these  programs.  because  they  change  parts  of  every  work- 

last  month  that  gives  the  For  most  of  the  larger  papers,  this  is  station  three  or  four  times  a  year, 

federal  Occupational  Safe-  not  a  problem.  Papers  such  as  The  New  Still,  other  papers  seem  to  see  these 
ty  and  Health  Administration  (OSHA)  the  York  Times  and  the  Los  Angeles  Times  issues  as  inevitable,  and  are  doing  every- 

right  to  establish  ergonomic  standards  for  have  had  ergonomic  coordinators  for  thing  they  can  to  anticipate  them.  Prior  to 

general  industry  and  make  these  guide-  years.  For  smaller  papers,  however,  the  this  year,  The  Dallas  Morning  News  didn’t 

lines  into  law.  While  some  newspaper  guidelines  present  more  of  a  challenge.  have  an  official  ergonomics  program.  Sure, 

executives  applaud  the  move,  others  How  will  these  papers  afford  paying  for  purchasing  officials  bought  adjustable 

denounce  it,  saying  the  standards  could  the  new  programs?  How  will  they  know  equipment  for  employees  in  both  the  pro¬ 
force  them  to  spend  millions  of  dollars  a  how  to  set  them  up?  According  to  Cliff  duction  and  newsroom  facilities,  but  the 

year  on  compliance.  Ward,  managing  editor  at  The  Northwest  paper  never  had  anyone  to  coordinate  the 

‘it’s  an  issue  on  which  many  papers  Herald  in  Crystal  Lake,  111.,  none  of  the  effort.  Sensing  the  OSHA  proposal  could 

are  naturally  split,”  says  Donald  Hensel,  answers  is  very  clear.  Ward  says  his  paper  become  reality  before  the  end  of  the  year, 

manager  of  environmental  and  safety  ser-  spends  about  $800  on  ergonomic  equip-  News  executives  hired  G.  Howard  Ray  this 

vices  for  the  Newspaper  Association  of  ment  for  each  employee,  and.  already  that  June  as  the  paper’s  occupational  health  and 

America.  “I  don’t  think  there’s  a  paper  in  figure  is  too  high.  safety  director,  and  instructed  him  to  do 

the  country  that  doesn’t  want  its  employ-  “Our  people  have  ergonomic  chairs  whatever  he  needed  to  make  the  paper 

ees  to  be  safe,  but,  at  the  same  time,  some  and  desks,  but  that’s  it,”  he  says  of  the  compliant.  Within  weeks.  Ray  establi.shed 

of  these  smaller  papers  might  have  to  employees  at  his  35,000-circulation  daily.  assessment  procedures,  a  training  program, 

invest  a  lot  of  money  in  making  sure  their  “We  don’t  have  the  resources  or  the  and  a  station  where  employees  can  go  to 

operations  are  up  to  snuff.  Budgeting  for  money  to  go  into  this  assessment  stuff  or 

something  like  that,  when  you  never  to  do  training.  I’m  sure  we 

thought  you’d  have  to,  can  be  a  real  can  find  it  somewhere,  but 

challenge.”  it’ll  probably  take  some 

A  number  of  ergonomics  experts  say  time.” 
newspapers  should  have  expected  these  Leaders  at  other  papers 
standards.  The  National  Safety  Council  agree.  At  the  Las  Cruces 

and  OSHA  have  been  working  toward  (N.M.)  Sun-News,  reporters 

establishing  these  standards  in  all  Indus-  and  editors  joke  about  the 

tries  for  most  of  the  decade.  Their  reason-  quality  of  the  newsroom 

ing?  Officials  from  both  organizations  equipment,  comparing  their 

claim  the  standards  are  necessary  to  chairs  to  “lawn  chairs,”  and 

reduce  the  number  of  work-related  mus-  complaining  about  desks 

culoskeletal  disorders,  a  leading  cause  of  that  represent  “basic”  office 

workers’  compensation  costs  and  injuries  furniture.  While  Managing 

that  result  in  days  away  from  work.  Editor  Charles  Brunt  de- 

The  National  Safety  Council  released  dines  to  comment  on  the 

the  first  draft  of  these  standards  in  1993,  equipment  itself,  he  admits 

and  the  proposed  guidelines  have  gone  that  if  the  24,0()0-circulation 

relatively  unchanged  since  then.  paper  is  forced  to  comply 

A  draft  of  the  guidelines  found  on  the  with  a  national  standard,  he  wouldn’t 
OSHA  Web  site  (http://www.osha.gov)  know  where  to  start. 

proposes  that  organizations  in  every  Brunt  isn’t  alone,  but  officials  at  other  receive  medical  attention.  If  the  standards 
industry  adopt  or  establish  a  basic  ergo-  papers  predict  that  the  problem  won’t  be  went  into  effect  tomorrow,  the  News' 

nomics  program  to  make  the  workplace  compliance  so  much  as  it  will  be  remain-  efforts  would  comply, 

safer  for  everyone.  Components  of  this  ing  up-to-date  once  they’ve  complied  “When  you’re  dealing  with  standards 
basic  program  include:  already.  Many  of  these  people  say  it  will  like  these,  you  want  to  be  as  proactive  as 

•  Health  and  risk-factor  surveillance  be  difficult  to  enforce  general  ergonomics  you  can  possibly  be,”  says  Ray.  “If  they 

•  Job  analysis  standards  in  the  newspaper  industry  were  standards  for  something  relating  to 

•  Medical  management  because  newspapers  purchase  new  tech-  taxes,  or  standards  about  something  else, 

•  Training  and  education  nology  so  frequently.  I  could  see  them  being  kind  of  a  pain.  But 

•  Program  evaluation  Sandy  Olberding,  human  resources  with  these  [guidelines],  we’re  talking 

In  theory,  most  newspaper  experts  director  at  The  Topeka  (Kan.)  Capital-  about  the  safety  of  your  employees.  No 

agree  with  such  a  program  but.  in  practice.  Journal,  says  that  even  though  her  matter  how  you  do  it.  that’s  never  some- 

many  say  OSHA’s  proposed  ergonomics  67,()00-circulation  paper  recently  reno-  thing  you  should  take  lightly.” 

guidelines  will  force  them  to  hire  physical  vated  its  entire  newsroom,  executives  —  Matt  Villano 
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^  To  be  competitive,  I 

you  need  to  get  your  t -  -'  ••■ 

^  hands  on  powerful  advertising  ^ 

'' :^  intelligence.  CMR  delivers  the  ^ 

^  information  agencies  and  buying  services  "Ml 

allowing  you  to  better  compete  with 
TV,  radio,  direct  mail  and  weeklies. 

Over  newspapers  measured. 

Every  ad  in  every  edition,  zone,  section,  insert 
and  preprint.  Plus  alternatives,  magazines,  auto  traciers, 
real  estate  books  —  every’  print  competitor  you  identity. 

An  insider’s  perspective.  Our  established  newspaper  relationships  assure 
that  the  information  is  accurate  and  up-to-date.  Plus,  in-market  representatives 
see  that  w’e  start  with  complete  and  current  newspapers,  direct  mail  and  weeklies. 

The  information  is  just  part  of  the  story.  Our  regional  teams  support  only 
newspapers,  so  they  understand  your  business.  They’ll  identify  new  revenue  opportunities. 
Present  new  ideas.  And  help  you  compete  against  other  media. 

Get  a  grip  on  your  market  with  CMR  today.  Tap  your  market’s  RiU  potential  and 
focus  on  your  strengths.  CMR.  We  deliver  to  the  newspaper  industry. 
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Noisy  then, 
quiet  now, 
it’s  changed 
in  other  ways 

BY  ROBERT  J.  HERGUTH 

Everything  seemed  noisier 
back  then.  The  people  in  the 
newsroom.  The  machinery. 
The  phones.  The  arguments 
and  complaints.  Even  the  headlines. 

An  afternoon  newspaper,  the  Chicago 
Daily  News  published  its  first  of  seven 
editions  in  the  morning.  It  competed  with 
three  other  downtown  papers.  Calm  was 
something  that  happened  only  on  a  rare 
no-news  night. 

There  were  practical  jokes  that  might 
get  you  fired  now  as  being  politically  or 
corporately  incorrect,  such  as  having  a 
fake  “expert”  measure  the  posterior  of  a 
broad-beamed  reporter.  That  happened 
when  new  newsroom  chairs  were  ordered. 

The  business  was  intensely  male  in  the 
city  room,  with  only  a  few  females  at  first. 
When  I  started  in  1954,  a  couple  of  spit¬ 
toons  were  still  in  use,  and  not  as  planters. 
Tobacco  reigned:  chewing,  snuff,  pipes, 
cigars,  and  cigarettes.  Occasional  small 
fires  erupted  in  wastebaskets  because 
matches  or  cigarettes  weren’t  put  out  cor¬ 
rectly  or  pipe  tobacco  was  still  smoldering. 

Pneumatic  tubes  delivered  canisters  of 
news  stories  from  the  City  News  Bureau, 
the  tubes  stretching  under  the  Chicago 
River.  When  stories  were  written  and  edit¬ 
ed,  they  were  moved  from  the  city  room 
on  belts  and  pulleys  to  the  waiting  printers 
at  the  Linotypes. 

Some  editors  yelled  in  the  newsroom. 
Some  reporters,  if  they  were  secure  in  their 
jobs  or  trying  to  get  fired,  yelled  back. 

The  typewriters  were  manuals.  When 
you  wrote  a  story,  you  rolled  a  “book”  into 
the  typewriter.  This  was  8-by-ll-inch 
newsprint  that  alternated  with  carbons  so 
the  city  desk  could  have  several  copies  of 
your  story  to  read  and  edit.  Sometimes  you 
hammered  out  your  breaking  story  one 


reporters,  each  key  strike  was  like  a  .22  cal¬ 
iber  rifle  going  off.  Caipal  tunnel  syn¬ 
drome?  Never  heard  of  it. 

Once  in  a  while,  a  reporter  would  be¬ 
come  so  frustrated,  he  would  lift  a  dis¬ 
abled  typewriter  from  a  pile  of  them  on  a 
credenza  —  where  they  waited  for  a 
repairman  —  and  slam  it  to  the  floor. 
Then  he  would  go  back  to  work,  or  go 
outside  to  drink  a  bite  to  eat,  as  we  used 
to  say.  No  one  ever  used  his  own  good 
Underwood  to  do  the  slamming. 

Reporters  didn’t  have  cubicles,  though 
Mike  Royko  rated  one  a  little  later  after 
he  began  writing  the  best  regular  column 
of  our  generation.  The  city  room  was 
wide  open,  and  it  was  hard  to  evade  a 
gaze  from  the  city  desk. 

Reporters’  desks  mostly  were  junky¬ 
looking  and  piled  high  with  all  sorts  of 
paper.  Sometimes  a  decree  would  come 


paper  landslides,  but  no  injuries. 

In  the  midst  of  the  creative  but  con¬ 
trolled  chaos,  always,  we  pursued  the 
facts,  the  true  facts,  so  to  speak.  This  was 
paramount  with  all  of  us.  Then,  as  now, 
officeholders  and  officials  would  resort  to 
“spin”  to  make  themselves  look  good  and 
obscure  what  should  be  revealed.  But  we 
didn't  call  it  spin  back  then.  We  used 
words  that  were  less  socially  acceptable. 

The  Chicago  Daily  News  stopped  pub¬ 
lishing  in  1978,  so  it  did  not  live  to  see  the 
revolutionary  changes  in  the  now  (rela¬ 
tively)  quiet  newsroom.  What  happened 
to  change  things?  Many  heavy  drinkers 
retired  or  died.  They  were  succeeded  by 
college-trained  people  who  went  to  health 
clubs  after  work  and  then  journeyed 
home  to  their  spouses  and  families.  (Their 
parents  must  be  proud  of  them.)  Pay  lev¬ 
els  rose,  thanks  in  large  part  to  The  News- 


paragraph  per  book,  and  it  was  raced  to  the 
city  desk  by  a  copy  boy.  Reporters  yelled 
“Boy”  even  if  the  copy  boy  was  a  girl. 

The  typewriters  clickety-clacked,  and 
they  were  loud.  With  some  heavy-handed 


down  from  on  high:  Clean  off  those 
desks,  fire  hazard,  etc.  Lackluster  and 
phony  attempts  would  be  made  to  clean 
the  desks,  but  later  the  piles  would  get 
even  higher.  Occasionally,  there  were 


paper  Guild.  <3 

But  the  key  elements  in  change,  to  my  i 
way  of  thinking,  were  the  coming  of  com-  < 
puters,  the  popularity  of  afternoon  and  £ 
evening  TV  newscasts,  and  the  prolifera-  8 
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tion  of  expressways,  in  Chicago  and  other 
cities.  Many  readers  began  driving  to  and 
from  work  —  and  stopped  buying  news¬ 
papers  to  read  on  the  bus  or  train.  And 
late-day  TV  newscasts  sopped  up  more 
circulation.  Afternoon  papers  died  or 
retreated  to  the  morning. 

Computers  are  quiet  and  swift  and  for¬ 
giving,  and  have  a  superb  memory.  You 
don't  have  to  “X"  things  out  perpetually 
as  on  a  typewriter.  Computers  replaced 
the  belts,  the  pulleys,  the  lead  pencils,  the 
■'books,”  the  copy  boys,  the  pneumatic 
tubes,  the  Linotypes,  and  many  of  the 
knights  of  journalism:  the  printers  and 
proofreaders. 

An  old-timer  or  two  retired  rather  than 
deal  with  computers.  A  pity,  because  learn¬ 
ing  to  work  on  a  computer  was  basically 
two  weeks  of  hell,  followed  by  a  lifetime  of 
heaven.  And  no  heavy  lifting.  Who  would 
dare  smash  a  computer  to  the  floor?  ■ 


Herguth  claims  to  be  retired,  hut  his 
free-lance  humor  column  runs  regularly 
in  the  Chicago  Sun-Times. 


Out:  The  lunch-time  nip 
In:  The  Starbucks  sip 


BY  ROBERT  C.  HERGUTH 

Bob’s  a  good  reporter,”  the 
editor  told  my  parents.  He 
wore  a  forced  smile,  per¬ 
haps  because  he’d  been 
standing  there  by  the  elevator  for  hours 
greeting  employees  and  their  families  at 
the  Daily  Herald'^  open  house.  The 
newspaper,  based  in  Arlington  Heights, 
Ill.,  was  showing  off  its  new  digs,  a  five- 
story  office  building  shaped,  quite  appro¬ 
priately,  like  a  cash  register. 

My  mother  beamed,  and  my  father 
proudly  shook  the  editor’s  hand. 

“But,”  the  editor  continued,  his  eyes 
shifting  to  me,  his  smile  slipping  away, 
"he’d  be  better  if  he  kept  his  desk  clean.” 
My  mother  chuckled,  perhaps  remember¬ 
ing  a  similar  remark  from  my  first-grade 
teacher  20  years  earlier. 

I  wanted  to  say,  "This  is  a  newspaper! 
It’s  meant  to  be  hustling,  bustling,  noisy, 
and,  above  all,  messy,  for  Chrissakes!” 
But  I  realized  I’d  probably  be  scolded  for 
my  loud  and  profane  mouth  —  and  not  by 
my  mother,  a  former  mariner. 

The  newsrooms  of  today?  "They’re  like 
actuary  offices,”  said  one  of  my  friends, 
who  works  at  a  midsize  Midwestern  daily, 
lamenting  the  sterility  of  his  "workspace” 
where  memos  dictate  even  the  type  of 
screensavers  allowed. 

“It’s  a  f- - insurance  office,”  agreed  a 

former  Chicago  Tribune  writer,  referring 
to  today’s  Trib,  which  he  called  excessive¬ 
ly  gray,  quiet,  and  orderly. 

As  a  lad.  I  visited  my  father  first  at 
the  late  Chicago  Daily  News  and  then, 
after  it  was  shuttered  in  1978.  at  the 
Chicago  Sun-Times,  where  I’ve  worked 
since  leaving  the  Daily  Herald  last 
spring.  My  memories  of  those  trips  are 
hazy  —  quite  literally.  There  was  always 
a  cloud  of  smoke  from  cigarettes  and  cig¬ 
ars  hanging  over  the  newsroom.  The 
click-clack  of  bulky  computers  and  elec¬ 
tric  typewriters  was  pervasive,  part  of  a 
beehive  frenzy. 

The  Sun-Times  newsroom  hasn’t 
changed  too  much,  except  it’s  emptier  as 


more  repiorters,  like  me,  spend  most  days 
working  out  of  modest  one-  and  two-per¬ 
son  suburban  bureaus.  Desks  remain 
close  together  and  are  refreshingly  clut¬ 
tered.  but  smoking  has  been  restricted  to 
the  “smoker,”  a  dingy  fourth-floor  room 
with  a  telephone  and  computer  terminal 
where  one  woman  reporter  actually  col¬ 
lapsed  and  died  years  ago. 

The  pace  is  still  intense,  and  the  place 
still  looks  and  feels  like  a  real  working 
newspaper,  but  certainly  many  news¬ 
rooms  are  quite  different  than  a  genera¬ 
tion  or  two  ago.  Heavy  metal  desks  have 
been  replaced  with  cubicles  and  chairs 
that  are  good  for  your  back.  Phones  have 
Caller  ID.  The  computer  keyboards  are 
quieter,  as  are  editors.  You  can’t  light  up 
cigarettes  anymore.  And  coming  to  work 
a  little  tipsy?  Call  security  and  have  the 
drunk  escorted  out,  please. 

Nowadays,  a  lunch-time  nip  is  less 
common  than  a  Starbucks  sip.  Forget 
those  morning  hangovers.  At  some  news¬ 
papers,  you’ve  got  to  be  sharp  so  you  can 
attend  that  brown-bag  seminar,  sexual 
harassment  workshop,  and  group  discus¬ 
sion  about  adopting  a  “mission  state¬ 
ment.”  And  you  better  watch  out  who  you 
tell  that  off-color  Joke. 

"There  doesn’t  seem  to  be  any  energy; 
there  doesn’t  seem  to  be  any  character.” 
said  my  Midwestern  reporter-friend,  who 
refers  to  the  editors  on  his  newspaper  as 
“corporate  managers.”  He  added.  “It 
seems  like  the  ‘corporatization’  of  news¬ 
rooms  has  drained  them.” 

But  changes  in  technology  and  attitude 
have  also  made  newsrooms  less  intimi¬ 
dating  and  more  open  to  minorities  and 
women,  and  more  professional  and  effi¬ 
cient.  In  another  word,  progress. 

I  just  wish  it  didn’t  come  with  a  clean 
desk.  ■ 


Herguth,  who  was  born  into  the  news¬ 
paper  business,  so  to  speak,  began  his 
career  as  a  reporter  with  the  Arlington 
Heights  Daily  Herald  in  1995  before 
moving  to  the  Chicago  Sun-Times  last 


spring. 


www.mediainfo.com 


NOVEMBER  6. 1999  EDITOR  &  PUBLISHER  29 


WORKPLACE  DESIGN 


BUYER'S  GUIDE 


What  to  buy?  Loole 


Workplace  safety  is  important 
in  every  industry,  including 
the  newspaper  industry.  Ac¬ 
cording  to  the  U.S.  Bureau  of  Labor 
Statistics,  journalists  spend  four  or  more 
hours  a  day  at  the  computer,  making  work¬ 
station  comfort  a  top  priority  for  every  pub¬ 
lisher.  What  can  you  buy  to  make  your 
staffers  more  comfortable?  How  do  you 
distinguish  between  similar  products? 

Look  no  further.  Over  the  last  three 
months.  Editor  &  Publisher  has  tested 
dozens  of  products,  from  desks  to  mice. 
Here  are  our  best  of  the  best. 

Voice-recognition  software 

•  NaturallySpeaking  Preferred  4.0  — 

Dragon  Systems  Inc.,  $199.  Like  a  good 
stenographer,  this  program  takes  dictation 
under  any  circumstances.  The  more  you 
use  it,  the  more  it  learns,  adapting  to  dic¬ 
tion.  accent,  and  vocabulary  with  every 
sentence.  Be  careful,  however,  before  you 
buy  it.  The  program  requires  48  megabytes 
of  RAM  —  memory  older  machines  might 
not  have,  (http://www.dragonsystems.com) 

•  ViaVoice  Pro  Millennium  7.0  — 

IBM  Corp.,  $179.  IBM’s  most  powerful 
speech  product  enables  you  to  navigate 
your  desktop,  open  applications,  and  surf 
the  Web  with  simple  voice  commands. 
What's  more,  you  can  proofread  docu¬ 
ments  with  a  special  text-to-speech  feature 
that  actually  reads  back  what  you've  writ¬ 
ten.  Again,  check  your  computer  specifica¬ 
tions  before  purchasing  this  program.  Like 
its  competitors,  it  requires  a  lot  of  memory 
and  a  lightning-fast  processor,  (http:// 
www.ibm.com) 

-  Chairs 

•  Springboard  — 

Steelcase  Inc.,  $736. 
These  hard-working 
-':0.  chairs  feature  pneu- 
matic  seat-height 
adjustment,  adjus- 
table  tilt  tension,  and 
/  height-adjustable 
lumbar  support.  They 
come  with  armrests, 
too,  but  if  you  don't  like 

^  ^  .  The  Springboard’s  salient 
feature  is  adjustability. 
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them,  you  can  take 
them  off  in  seconds. 

The  drawback  here? 

Price.  Steelcase  will 

come  down  a  bit  if  you  buy  in  bulk,  but  not 

by  much,  (http://www.steelcase.com) 

•  Twister  -  Amotek  Inc.  $299-$499. 
These  new  chairs  offer  sleek  design  for 
half  the  price.  Their  patented  back  support 
system  not  only  contours  to  your  body,  but 
also  seems  to  follow  your  every  move. 
With  four  inches  of  seat  foam,  pneumatic 
height  adjustment,  and  independent  seat 
and  back  tilt,  these  chairs  are  the  best  bar¬ 
gains  on  the  market  today.  They’re  so 
good,  in  fact,  that  some  vendors  mark 
them  up  by  as  much  as  75%.  Our  advice: 
buy  wisely,  (http://www.amotek.com) 

Tables 

•  Quick  Shift  —  Teknion  Inc.,  approx¬ 
imately  $900.  Quick  Shift  tables  are 
height-adjustable  at  six  different  points, 
fitting  nicely  into  any  office  environment. 
The  tables  are  both  safe  and  sleek,  relying 
on  fast-lock  hinges  and  knobs  for  adjust¬ 
ment,  instead  of  cranks.  As  with  all 
Teknion  tables.  Quick  Shifts  offer  AC  out¬ 
lets  and  data  ports  just  beneath  the  desktop 
surface,  eliminating  hanging  cords  com¬ 
pletely.  In  short,  these  are  the  perfect 
tables,  (http://www.teknion.com) 

•  Sit-to-Stand  —  Haworth  Inc.,  ap¬ 
proximately  $850.  Exclusive  to  Haworth, 
these  German-engineered  tables  feature 
frontal  cranks  that  tuck  away  neatly  to 
maximize  space.  The  table's  height- 
adjustable  base  can  be  paired  with  fixed- 
height  tables  to  create  of)en  layouts  as  well. 
Perhaps  the  only  drawback  to  these  tables 
is  their  simplicity:  Because  they  don’t 
have  backs,  hanging  cords  can  sometimes 
create  workplace  hazards.  (http://www. 
haworth.com) 

Mice 

•  The  Whale  —  Ergoview  Tech¬ 
nologies  Inc.,  $89.  Unlike  a  traditional 
one-size-fits-all  mouse,  the  Whale  offers  a 
length  adjustment,  enabling  you  to  cus¬ 
tomize  the  mouse  to  the  size  of  your  hand. 
What’s  more,  the  mouse  comes  with  a 
built-in  palm  rest  that  moves  when  the 
mouse  moves,  further  eliminating  pressure 


Unlike  a  traditional  mouse, 

The  Whale  allows  a  user  to 
customize  its  length. 

on  soft  wrist  tissue.  It’s  tough  to  find 
something  negative  about  this  one,  but  $89 
is  a  bit  steep  for  a  mouse.  (http://www. 
ergoview.com) 

•  ThrboBall  —  Kensington  Inc.  $60. 
This  is  not  your  typical  trackball.  The 
device  is  specially  sculpted  to  place  your 
hand  in  a  neutral  position,  maximizing 
comfort  and  minimizing  risk  of  injury.  It 
also  offers  four  customizable  buttons  to 
expedite  repetitive  tasks.  Like  most  mice, 
the  device  comes  with  a  scroll  wheel  for 
easy  Web  navigation.  This  wheel,  howev¬ 
er,  is  hard  to  reach  and  occasionally  gets 
stuck,  (http://www.trackball.com) 

Wrist  rests 

•  SmartGlove  —  IMAK  Products 
Corp.,  $20.  SmartGlove  is  a  beanbag  that 
you  wear,  providing  safety  and  comfort 
without  a  standard  wrist  rest.  The  glove’s 
removable  stay  provides  flexible  support 
for  carpal  tunnel  syndrome  sufferers,  while 
its  moldable  wrist  pad  raises  your  wrist  to  a 
healthy  position.  Gloves  come  in  three 
sizes,  and  are  made  of  double-stretch  cot¬ 
ton.  While  this  material  provides  unbeat¬ 
able  comfort,  it’s  tough  to  wash  without 
shrinking,  (http://www.imakproducts.com) 

•  Wrist  Perch  —  Newell  Office  Prod¬ 
ucts,  approximately  $30.  This  is  more  than 
a  wrist  rest;  it’s  an  ergonomic  platform  for 
your  entire  keyboard.  Newell  makes  prod¬ 
ucts  with  positive  and  negative  slopes, 
ensuring  that  users  with  all  kinds  of  key¬ 
board  can  type  horizontally.  Oh,  and  if  this 
thing  were  a  towel,  you  could  use  it  on  a 
newborn.  The  catch?  Size.  Because  the 
Perch  is,  well,  a  perch,  it’s  impossible  to 
use  with  standard  keyboard  trays,  (http:// 
www.newelloffice.com)  —  Matt  Villano 
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CASE  STUDY 


Introducing  ergonomics  at  The  Baltimore  Sun 


On  a  chilly  morning  toward  the 
end  of  1996,  a  group  of  copy 
editors  at  The  Baltimore  Sun 
met  with  newspaper  officials  to  discuss 
conditions  around  the  rim.  The  editors 
expressed  concerns  about  workplace  com¬ 
fort.  and  read  some  statistics  about  repeti¬ 
tive  stress  injuries  and  cumulative  trauma 
disorders.  They  explained  how  they  sit  for 
eight  hours  a  day,  typing  the  whole  time, 
and  complained  about  uncomfortable 
chairs,  hard-to-reach  keyboards,  and  anti¬ 
quated  desks.  Then  they  asked  for  changes. 

One  of  the  officials  in  the  room  that  day 
was  Purchasing  Manager  Carol  Randall.  A 
self-proclaimed  expert  on  ergonomics, 
Randall  took  the  editors’  comments  seri¬ 
ously.  The  Sun  was  about  to  begin  a  $30- 
million  renovation  project,  with  nearly  half 
of  that  sum  earmarked  for  new  furniture. 

Randall  was  in  charge  of  making  those 
purchases,  and  she  saw  it  as  an  opportunity 
to  make  the  newsroom  safe  for  everyone. 


She  decided  to  base  her  decisions  on  direct 
input  from  the  people  who’d  use  the  equip¬ 
ment  most:  “1  wasn’t  going  to  get  anything 
without  making  sure  people  liked  it  first. 
Comfort  is  a  very  personal  issue,  and  it’s 
one  you  need  to  think  long  and  hard  about 
before  making  an  investment.  You  can’t 
Just  go  into  the  local  Office  Max  and  buy 
the  first  things  you  see.  [The  process]  takes 
energy,  effort,  and  time.” 

Within  weeks,  Randall  randomly  select¬ 
ed  employees  from  every  department,  and 
started  purchasing  equipment  for  them  to 
try.  Her  first  purchases  were  adjustable 
chairs.  10  in  all,  each  from  a  different  man¬ 
ufacturer.  By  March,  the  testers  had  whit¬ 
tled  these  10  down  to  two:  Steelcase’s 
Rapport  and  Haworth’s  Improv  H.E.  Ran¬ 
dall  bought  100  of  each,  and  distributed 
them  to  those  who  needed  them  most. 

Next,  she  set  her  sights  on  keyboard 
trays.  The  Sun  had  switched  to  computers 
in  the  early  1970s.  and.  for  more  than  20 


years,  reporters  and  editors  had  been  rest¬ 
ing  their  keyboards  on  their  desks  and 
reaching  up  to  type.  In  late  1997,  after 
weeks  of  product  testing,  she  settled  on  a 
series  of  adjustable  keyboard  trays  from 
3M.  For  advertising  and  circulation 
department  employees,  she  purchased  the 
AKT  200,  a  stand-alone  tray  adjustable  to 
standing  height,  and  the  AKT  100,  an 
adjustable  tray  that  attaches  directly  to  a 
desk.  Both  trays  came  with  adjustable 
mouse  pads,  and  each  cost  less  than  $500. 

With  keyboard  trays  and  chairs  out  of 
the  way,  Randall  focused  on  the  last  piece 
of  the  workstation  puzzle:  desks.  After  a 
three-month  trial,  employees  unanimously 
chose  furniture  from  Teknion,  a  Toronto- 
based  vendor.  Unlike  other  products, 
Teknion  desks  have  AC  outlets  and  data 
ports  built  into  the  desktop  surface.  This 
eliminates  dangling  wires,  something 
Randall  says  Sun  employees  hated  about 
their  old  workstations.  —  Matt  Villano 
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WORKPLACE  DESIGN 


DESIGNING  FOR  CHANGE 


Sentiners  constant  renewal 


BY  MARK  FITZGERALD 

When  a  newspaper  growing  as 
fast  as  The  Orlando  (Fla.) 
Sentinel  is  housed  in  a  col¬ 
lection  of  cramped  buildings  hemmed  into  a 
downtown  location  with  few  opportunities 
for  expansion,  renovation  is  a  way  of  life. 

“Something  is  always  going  on  here,” 
says  Ashley  Allen,  vice  president  of  strate¬ 
gic  planning  and  corporate  communica¬ 
tion.  “You  walk  down  the  hall  and  think, 
‘Was  that  door  there  last  week?'” 

There  is  an  almost  tidal  shift  as  opera¬ 
tions  and  personnel  adjust  to  the  changing 
needs  of  the  Sentinel's  TV  station,  its  bur¬ 


geoning  new-media  businesses,  and  its 
core  newspaper  product  with  a  circulation 
of  267,445  during  the  week  and  390.85 1 
on  Sundays  in  central  Florida. 

But  two  big  workplace  design  projects 
at  the  Sentinel  —  one  of  them  in  the 
advertising  and  prepress  departments  and 
the  other  in  the  packaging  center  —  were 
undertaken  not  because  of  the  normal  ebb 
and  tlow.  The  physical  plant  was  changed 
in  both  projects  because  the  I'ribune  Co.- 
owned  newspaper  adopted,  in  essence,  a 
new  philosophy  of  how  it  would  work. 

The  packaging  center  needed  to  change 
because  the  Sentinel  decided  to  scrap  its 
bundle  distribution  system  of  trucking 


newspapers  to  carriers.  Instead,  carriers 
will  pick  up  their  copies  at  distribution 
centers  throughout  the  market. 

In  the  case  of  advertising  and  prepress, 
the  physical  changes  involved  in  the 
design  project  were  less  radical  than  the 
business  concept  itself.  After  decades  of 
operating  in  the  traditional  advertising 
sales  and  production  model,  the  Sentinel 
is  assembling  its  salespeople,  graphic 
artists,  and  customer-service  representa¬ 
tives  into  cross-functional  teams  that  work 
on  advertising  accounts.  The  process  will 
eventually  include  everyone  working  on 
the  Sentinel's  advertising  efforts. 

Boulder,  Colo. -based  Harding  & 
Ankarlo  designalliance  was  the  design 
firm  for  both  projects,  which  illustrate 
how  a  business  concept  becomes  a  design 
concept,  and  then  a  workplace  reality.  ■ 


Cross-functional  route’s  risks  and  rewards 


Changing  someone’s  workplace 
should  never  be  undertaken 
lightly,  says  Lome  Ankarlo, 
principal  of  Harding  &  Ankarlo  designal¬ 
liance.  “Medically,  the  stress  of  changing 
someone’s  physical  environment  ranks  at 
the  same  stress  level  as  an  adult  losing  a 
parent,”  says  Ankarlo. 

At  the  same  time,  it’s  an  opportunity,  he 
says.  Ankarlo  notes  that  Edward  Deming, 
creator  of  the  Total  Quality  Management 
(TQM)  concept,  liked  to  say  that  30%  to 
35%  of  an  enterprise’s  chances  for  success 
or  failure  depended  on  the  workplace. 

That’s  the  edge  The  Orlando  (Ra.) 
Sentinel  is  hoping  for  by  moving  to 
cross-functional  teams  in  advertising  and 
prepress. 

“Compare  a  cross-functional  environ¬ 
ment  to  the  traditional  newspaper  environ¬ 
ment,”  says  Ray  Eckhart,  the  Sentinel  exec¬ 
utive  managing  the  cross-functional  team 
project.  “In  the  traditional  multishift  envi¬ 
ronment,”  he  says,  “the  ad  is  sold  on  the 
first  shift.  Those  people  on  the  second  and 
third  shift  never  know  who  the  customer  is; 
they  only  know  what  the  ad  is.  They  may 
not  even  know  who  the  sales  rep  is  who 
sold  the  ad.  Nobody  really  understands 
what  they  are  doing  with  the  ad.” 

By  contrast,  the  team  concept  brings 
together  everybody  involved:  the  person 
who  sells  the  ad,  the  client  services  repre¬ 
sentative  who  tracks  production  of  the  ad, 
and  the  graphic  artist  who  creates  the  ad. 
How  is  that  concept  translated  into  a 
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physical  environment?  To  find  out. 
Sentinel  teams  visited  The  Arizona 
Republic  in  Phoenix,  which  has  used  the 
cross-functional  concept  for  several  years. 

The  paper  also  leaned  on  Harding  & 
Ankarlo,  Eckhart  says:  “They  pretty  much 
told  us  what  to  expect.  Without  their  help 
in  that  area,  we’d  have  made  a  lot  of  mis¬ 
takes.  And  we  would  not  be  nearly  as 
smart  as  we  feel  we  are  at  this  point.” 

No  element  in  the  design  is  there  by 
chance.  “Before  you  design,  you  really 
want  to  strategize  about  who  needs  to  see 
who,”  Ankarlo  says.  “Salespeople  can  be 
out  front  and  visible  while  graphic  design¬ 
ers  and  people  who  may  need  to  concen¬ 
trate  a  little  more  may  have  higher  panels.” 

Cross-functional  teams  bring  people 
closer  together,  which  at  first  blush  would 
seem  to  be  a  good  thing  for  the  Sentinel, 
given  its  cramped  environs.  “Actually,  we 
found  ...  it  takes  a  little  bit  more  space  to 
do  cross-functional  teams,”  says  Bill  Hall, 
the  Sentinel's  building  operations  manag¬ 
er.  “It  required  about  10%  to  15%  more 
space  than  we  had  used  in  the  past.  And,  of 
course,  we’re  very  tight  on  space.” 

The  space  that  emerged  arrays  worksta¬ 
tions  around  a  common  —  or  “huddle”  — 
area  with  a  small  “quiet  room”  off  to  the 
side.  The  areas  are  about  1 ,600  square  feet. 
Workstations  have  low  panels  so  everyone 
can  see  each  other. 

“It’s  important  that  you  create  a  work 
environment  so  people  can  communicate 
better  —  and  closeness  accomplishes  that,” 


Eckhart  says.  “A  huddle  area  is  a  place 
where  people  say,  ‘Oh,  by  the  way,’  and  the 
next  thing  you  know  you’ve  got  four  or  five 
people  standing  around  talking.” 

The  cross-functional  areas  are  defined  as 
much  by  their  furniture  as  their  space. 

“Furniture  was  designed  so  the  areas  can 
be  configured  differently  depending  on  the 
time  of  the  day  and  the  work  that  needs  to 
be  done,”  says  Hall. 

Three  teams  are  pioneering  the  Senti¬ 
nel's  cross-functional  team  philosophy:  an 
automotive  team  in  the  downtown  offices 
and  two  retail-oriented  teams  in  the 
Seminole  County  bureau. 

The  new  environment  has  made  all  the 
difference,  says  Diane  Harris,  a  client  ser¬ 
vices  representative  in  the  paper’s  Semi¬ 
nole  County  bureau  in  Altamonte.  “In  the 
old  office  in  Casselberry,  everybody  was  in 
their  own  little  island.”  she  says.  “They  did 
their  quotas,  they  got  their  work  done,  and 
they  got  out.  . . .  Physically,  the  atmosphere 
was  dark  and  antiquated.  It  wasn’t  motivat¬ 
ing  at  all.”  Morale,  she  says,  has  improved 
considerably  since  the  move  to  teams. 

To  Mark  Caruso,  a  sales  rep,  the  team 
setup  actually  feels  less  confining.  “It  was¬ 
n’t  really  a  bad  situation  we  had  before, 
but  it  was  the  stereotypical  traditional 
office  with  everybody  in  cubicles  stacked 
right  next  to  each  other,”  he  says.  “Here, 
you’re  not  really  crowded,  but  you  can  talk 
to  each  other  without  having  to  scream 
across  the  room.  You  just  wheel  around  in 
your  chair.”  —  Mark  Fitzgerald 
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Orlando’s  tight  squeeze 


Like  many  metro  papers.  The 
Orlando  Sentinel  wanted  to  drop 
its  bundle  distribution  system  of 
circulation  in  favor  of  distribution  centers. 
But  few  metro  papers  faced  the  design 
challenges  present¬ 
ed  by  the  Sentinel's 
downtown  facility. 

"They  really  had 
a  serious  site  prob¬ 
lem,”  says  Ken 
Harding,  principal 
in  the  Boulder, 

Colorado-based 
design  firm  Harding 
&  Ankarlo  design- 
alliance. 

The  clearance 
from  the  dock  to  the 
property  line  was  just  80  feet.  It  was  con¬ 
gested  enough  when  box  trucks  picked  up 
bundles  for  delivery  to  carriers.  Bringing 
semi-tractor  trailers  to  the  dock  for  cart 


loading  was  potentially  nightmarish. 

Plus,  there  was  no  room  to  expand 
the  building.  Oh,  and  one  thing  more,  the 
newspaper  was  bringing  in  an  additional 
inserting  machine  to  help  in  handling  its 
Sunday  circulation. 

The  loading 
docks  were  the 
biggest  challenge. 
In  addition  to  the 
tight  squeeze  off 
the  street,  the 
docks  had  very 
small  openings 
designed  for  box 
trucks. 

Harding  de¬ 
signed  10  docks 
laid  out  in  an  angled, 
or  sawtooth,  pattern.  "The  sawtoothing 
was  fairly  radical,”  he  says.  “We  lost  four 
docks,” 

There  was  another  design  complica¬ 


tion  at  the  loading  docks.  "With  distrib¬ 
ution  centers,  now  drivers  load  the 
trucks,”  Harding  says.  "Before,  the 
truckers  never  came  into  loading  room. 
So  every  two  to  three  docks  had  to  have 
access  into  the  packaging  center.” 

Moving  to  distribution  centers  also 
meant  coming  up  with  a  way  of  getting 
the  copies  for  single-copy  sales  out  to 
the  apron.  Numerous  options  were  con¬ 
sidered,  including  a  conveyor  under  the 
docks.  In  the  end.  it  was  decided  to  load 
the  copies  onto  carts  and  drop  the  carts 
to  street  level,  the  least  expensive  solu¬ 
tion  involving  the  least  material¬ 
handling. 

The  new  packaging  center  configura¬ 
tion,  which  has  been  operating  for  nearly 
two  years,  is  paying  off  in  greater  effi¬ 
ciency  and  a  big  saving  in  temporary 
labor,  says  Bill  Hall,  the  Sentinel's  build¬ 
ing  operations  manager.  "It  worked  so 
well  that  the  Fort  Lauderdale  paper  went 
in  the  same  direction.”  he  says,  referring 
to  the  Sun-Sentinel,  also  owned  by  the 
Tribune  Co.  —  Mark  Fitzgerald 
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Packaging  center  of  papers’  ergonomic  risks 


In  newspaper  ergonomics,  it’s  the 
injuries  that  can  be  traced  to  word 
processing  that  get  the  most  press  — 
undoubtedly  because  those  maladies 
are  suffered  by  writers  and  editors. 
But  the  newspaper  employee  most  likely 
to  be  injured  on  the  Job  doesn't  edit  copy 
or  write  headlines  in  the  newsroom. 

Instead,  he  or  she  reports  to  work  at  the 
packaging  center  and  loads  preprinted 
advertisements  into  an  inserting  machine 
hopper  or  stacks  bundles  of  completed 
product  onto  skids. 

"Certainly  there's  more  injuries  in  the 
packaging  and  distribution  departments 
of  newspapers  than  there  are  with  com¬ 
puter  workstations,”  says  Don  Hensel,  a 
certified  industrial  hygienist  who  heads 
the  Newspaper  Association  of  Amer¬ 
ica’s  environmental  health  and  safety 
department. 

From  Hensel’s  observation,  the  most  fre¬ 
quent  source  of  injury  is  stacking  bundles  of 
finished  newspapers  on  a  skid,  or  pallet. 

"The  person  takes  the  product  off  the 
inserter  and  twists  the  body  around  and 


then  has  to  reach  down,  sometimes  to  the 
floor,  for  the  first  layer  on  the  skid,” 
Hensel  says.  "That’s  a  back  injury  wait¬ 
ing  to  happen,”  he  says. 

It’s  also  an  injury  with  several  solutions 
ranging  from  the  low-tech  to  the  robotic. 

On  the  low  end  is  a  simple  lift  table 
that  puts  the  pallet  at  chest  level  and  elim¬ 
inates  the  need  for  bending  over.  Many 
lift  tables  have  a  Lazy  Susan  arrangement 
that  also  prevents  the  need  to  twist  when 
stacking. 

The  high-end  solution  is  installing  a  pal- 
letizer  that  performs  the  Job  automatically. 

More  papers  use  the  lift  table  than  the 
palletizer,  but  many  do  nothing  at  all. 
With  the  number  of  in.serts  continuing  to 
soar,  some  newspapers  find  themselves 
literally  running  out  of  space  for  ergo¬ 
nomic  equipment.  "I’ve  heard  that  argu¬ 
ment  several  times:  They  don’t  have  the 
space  for  lift  tables.”  Hensel  says. 

Pallet-stacking  operations  are  also  the 
source  of  a  surprising  number  of  cuts.  As 
product  is  stacked  on  the  pallet,  the  layers 
are  separated  by  cardboard  sheets  that  do 


not  always  fit  evenly.  When  employees 
cut  the  edges  with  a  knife  or  box  cutter, 
“we  find  a  number  of  employees  coming 
in  with  cut  fingers,”  Hensel  says. 

Loading  the  inserter  machines  is  also  an 
operation  that  can  cause  strain  injuries  in 
the  back,  shoulders,  and  arms.  At  particu¬ 
lar  risk,  Hensel  says,  are  shorter  workers. 

"When  you  have  a  short  person  feed¬ 
ing  the  hopper,  you  not  only  have  the 
problem  of  them  reaching  down  to  get 
inserts,  but  they  may  have  to  raise  the 
inserts  above  their  shoulders  —  and 
that’s  a  no-no  in  terms  of  ergonomics,” 
Hensel  says. 

There’s  a  simple,  and  very  low-tech, 
solution,  he  adds.  “Just  get  the  carpentry 
department  to  build  a  step.  It  stays  out 
[of]  the  way  and  doesn’t  interfere  with  ^ 
anybody  else,”  Hen.sel  says.  2 

Working  right  at  an  inserter  head  can  5 
also  expose  someone  to  noise  sufficient  to  ^ 
require  hearing  protection,  although  at  85  g 
to  90  decibels  it  is  not  quite  the  problem  ^ 
in  the  packaging  center  that  it  can  be  in  < 
the  pressroom.  —  Mark  Fitzgerald  5 


^ WATCH  THIS  SPACE  _ _ 

Freedom  Center  to  expand? 


Is  the  Chicago  Tribune  planning  a 
major  renovation  and  expansion  of 
its  17-year-old  Freedom  Center 
production  plant?  A  Chicago  Tribune 
spokesman  declined  to  comment  on 
the  matter. 

Nobody  is  talking,  but  construction 
crews  are  busy  outside  the  plant,  build¬ 
ing  an  underpass  north  to  property  across 
Chicago  Avenue  from  Freedom  Center’s 
front  door.  Crain’s  Chicago  Business, 
citing  unnamed  real-estate  sources, 
reported  in  September  that  the  Tribune 
acquired  the  parcel  to  house  an  inserting 
operation. 


Industry  sources  also  report  the 
Tribune  has  decided  to  replace  its  tray- 
sortation  system  for  delivering  bundles 
to  trucks  with  a  pallet-ba.sed  system.  Two 
Tribune  Co.-owned  papers  in  Florida, 
The  Orlando  Sentinel  and  the  Fort 
Lauderdale  Sun-Sentinel,  have  taken  out 
their  tray-sortation  systems  as  part  of 
major  packaging  center  renovations 
within  the  past  two  years. 

As  part  of  that  installation,  it  is  ex¬ 
pected,  the  Chicago  plant  will  be  ex¬ 
panded  about  100,000  square  feet  on  its 
south  end.  That  would  be  the  first  physi¬ 
cal  expansion  of  Freedom  Center,  which 
defined  the  state  of  the  art  in  newspaper 
production  when  it  opened  in  1982. 

Since  then,  the  Chicago  plant’s  capa¬ 
bilities  have  been  expanded  inside  — 
most  notably  with  the  addition  of  10 
Goss  Metrocolor  press  units  to  the  end  of 
its  second  line  of  existing  presses. 

—  Mark  Fitzgerald 


Despite  the  Chicago  Tribune’s 
news  blackout,  its  Freedom 
Center  may  be  about  to  expand. 
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newspeople 

by  Jamie  Santo*newspeople@mecliainfo.com 


Alabama 

Bill  Crist  to  publisher  of  the  weekly 
Brewton  Standard  from  editor  and  advertis¬ 
ing  manager  at  the  Brownwood  (Texas) 
Bulletin.  Crist  succeeds  George  Turner, 
who  recently  became  general  manager  at 
his  family’s  weekly  paper,  the  Greene 
County  Herald  in  Leakesville,  Miss. 

Arizona 

Barbara  Chodos  to  vice  president  of 
advertising  for  Tucson  Newspapers  Inc., 
JOA  agency  for  The  Arizona  Daily  Star 
and  the  Tucson  Citizen,  from  director  of 
advertising  at  the  Pittsburgh  Post-Gazette. 

California 

Darrell  Kunken  to  the 

newly  created  position 
of  vice  president  of 
strategic  marketing  at 
The  Bakersfield  Cali¬ 
fornian  from  head  of 
strategic  resources  for 
The  Sacramento  Bee. 


Richard  Wagner  to  executive  editor  of 
the  Daily  Press  and  Sunday  Press- 
Dispatch  in  Victorville  from  editor  of  The 
Free  Press  in  Kinston,  N.C.  Wagner  suc¬ 
ceeds  Debbie  Lord,  who  left  to  become 
assistant  city  editor  at  the  Mobile  (Ala.) 
Register. 

Colorado 

Eric  Griliy  to  the  newly  created  position 
of  vice  president  for  interactive  media  at 
The  Denver  Post  from  director  of  Denver 
Post  Online. 

Florida 

Diane  McFarlin  to 

publisher  of  the  Sa¬ 
rasota  Herald-Tribune 
from  associate  publisher. 

She  succeeds  Lynn  O. 

Matthews,  who  Jan.  1 
will  become  president 
and  chief  operating  offi¬ 
cer  of  the  New  York  Times  Regional 
Newspaper  Group  in  Atlanta. 


John  Winn  Miiier  to  executive  editor  of 
the  Tallahassee  Democrat  from  executive 
editor  of  the  Centre  Daily  Times  in  State 
College,  Pa.  Miller  succeeds  Lorraine 
Branham,  who  resigned  (see  p.  9). 

Avido  Khahaifa  to  the  newly  created 
position  of  cross-media  operations  at  the 
Sun-Sentinel  in  Fort  Lauderdale  from  man¬ 
ager  of  strategic  areas  at  the  newspaper. 

Georgia 

Chris  Conley  to  editor  of  the  weekly 
Dade  County  Sentinel  in  Trenton  from  staff 
writer  at  the  Walker  County  Messenger  in 
LaFayette.  Conley  succeeds  Jim  Ashley. 

Illinois 

Jason  Sethre  to  the  newly  created  posi¬ 
tion  of  circulation  director  at  The  Daily 
Journal  in  Kankakee  from  single-copy 
sales  director  for  the  Post-Bulletin  in 
Rochester.  Minn. 

Maryland 

Hilary  A.  Schneider  to  president  and 
CEO  of  Times  Mirror  Interactive  in 
Baltimore,  a  newly  established  unit  of  Los 
Angeles-based  Times  Mirror,  from  general 
manager  at  The  Baltimore  Sun  (see  p.  12). 

Diane  Francher  to  Anne  Arundel 
County  bureau  chief  of  The  Baltimore  Sun. 
Francher.  most  recently  a  free-lance  writer, 
succeeds  Rosemary  Armao.  who  was 
named  managing  editor  of  the  Sarasota 
(Fla.)  Herald-Tribune. 

Pete  Pichaske  to  managing  editor  of 
The  Montgomery  Journal  in  Rockville 
from  Washington  reporter  for  the  Honolulu 
Star-Bulletin.  Pichaske  succeeds  Mark 
Tapscott. 

Minnesota 

Jerome  Person  to  operations  director 
of  the  Duluth  News-Tribune  from  prepress 
and  systems  director.  Person  succeeds 

James  Haggarty. 

New  ^lersey 

Richard  J.  Vezza.  president  and  CEO 
of  North  Jersey  Newspapers  in  Little 
Falls,  elected  president  of  the  New  Jersey 
Press  Association  for  2000.  Current  NJPA 
President  David  Worrali,  publisher  of 
Worrall  Community  Newspapers  in 
Union,  will  serve  as  chairman  next  year. 
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Stanley  Ellis,  publisher  of  the  Bur¬ 
lington  County  Times  in  Willingboro, 
elected  vice  president  for  dailies. 

New  Mexico 

Kelly  Gibbs  Brewer 

to  managing  editor  of 
The  Albuquerque  Trib¬ 
une  from  assistant  man¬ 
aging  editor  at  the 
evening  daily.  She  suc¬ 
ceeds  Terri  Burke, 
recently  named  editor  of 
the  Abilene  (Texas)  Reporter-News. 

Ohio 

Rodd  Hale  to  publisher  of  the  Daily 
AdviKute  in  Greenville  from  publisher  of 
The  Daily  News  in  Rhinelander.  Wis. 

Oregon 

Philip  Moore  to  editor  of  the  weekly 
Molalla  Pioneer  from  public-relations  con¬ 
sultant.  Moore  succeeds  Joe  Wilson,  who 
left  in  July  to  become  associate  editor  at  the 
Daily  Journal  of  Commerce  in  Portland. 

Texas 

Terri  Burke  to  editor 
of  the  Abilene  Reporter- 
News  from  managing 
editor  of  The  Albuquer¬ 
que  (N.M.)  Tribune. 

She  succeeds  James  H. 

Denley,  recently  named 
director  of  new  media  at 
The  Commercial  Appeal  in  Memphis, 
Tenn.  All  three  dailies  are  operated  by  the 
E.W.  Scripps  Co. 

Wisconsin 

Steven  Elbow  to  assistant  city  editor  for 
The  Capital  Times  in  Madison  from  manag¬ 
ing  editor  of  the  Daily  Register  in  Portage. 

Correction 

The  following  item  appeared  last  week 
with  the  incorrect  picture; 

Man/land  i 

Jan  Alderton  to  ^ 

managing  editor  of  The  \ 

Cumberland  Times-  \ 

News  from  editorial-  i 
page  editor.  Alderton  ! 
succeeds  Lance  White,  l 
who  resigned  to  pursue 
other  interests.  Vn'es-t^j&^v 


OBITUARIES. . 

Richard  Estrada.  49,  associate  editor 
for  The  Dallas  Morning  News  and 
nationally  syndicated  columnist,  died 
Oct.  29  of  an  apparent  heart  attack. 
Estrada,  the  first  member  of  his  family  to 
earn  a  college  degree,  joined  the  News  in 
1988  after  a  varied  career  that  included 
six  years  in  the  National  Guards  of  New 
Mexico  and  Texas  and  part-time  work  as 
a  schoolteacher  in  El  Pa.so,  Texas.  His 
weekly  column,  which  focused  on  immi¬ 
gration  issues,  was  syndicated  by  the 
Washington  Post  Writers  Group.  His 
most  recent  column  appeared  on  the 
News'  Op-Ed  page  Oct.  29. 

Daniel  C.  Hardesty,  80,  sports  writer 
and  editor,  died  Oct.  31.  Hardesty  spent 
nearly  50  years  at  The  Advocate  and  the 
afternoon  State-Times  in  Baton  Rouge, 
La.,  leaving  only  to  serve  as  a  bomber 
pilot  in  World  War  II.  He  returned  from 
the  service  in  1945  to  become  sports  edi¬ 
tor  of  The  Advocate.  In  1949,  he  swapped 
positions  with  his  opposite  number  at  the 
State-Times,  Vesta  Montet  (see  below). 
Hardesty,  who  retired  in  1985,  received 
the  Distinguished  Service  Award  from 
the  Louisiana  Sports  Writers  Association 
nd  a  media  award  from  the  National 
Football  Foundation  and  Hall  of  Fame. 

Claude  Masson.  58,  deputy  publisher 
of  La  Presse  in  Montreal,  died  Oct.  31 
when  EgyptAir  Flight  990  crashed  into 
the  ocean  off  the  U.S.  East  Coast. 
Masson  and  his  wife,  Jeannine  Bourda- 
ges,  58,  were  travelling  to  Egypt  for  a 
vacation  when  the  plane  crashed.  Masson 
Joined  La  Presse  in  1965  as  a  reporter, 
leaving  in  1974  to  Join  Le  Soleil  in 
Quebec  city.  He  then  spent  four  years  as 
publisher  of  Le  Nouvelliste  in  Trois- 
Rivieres,  Quebec,  before  returning  to  La 
Presse  in  1988.  Premier  Lucien  Bou¬ 
chard  issued  a  statement  expressing  his 
condolences  and  paying  tribute  to 
Mas.son  as  an  objective  Journalist  with 
high  standards. 

Vesta  “Bud”  Montet.  84,  former 
sports  editor  and  columnist,  died  Oct.  28. 
Montet  became  sports  editor  of  the  after¬ 
noon  State-Times  in  Baton  Rouge,  La.,  in 
1941,  Just  six  months  after  he  began 
working  for  its  morning  sister.  The 


Advocate.  In  1949,  he  swapped  titles 
with  his  Advocate  counterpart,  Dan 
Hardesty.  Montet.  known  around  the 
sports  desk  as  "Coach.”  wrote  six 
columns  a  week  until  he  retired  in  1980, 
and  his  "Random  Shots”  column 
appeared  weekly  until  1993. 

Thomas  W.  Ottenad.  77,  former 
Washington  bureau  chief  for  the  St.  Louis 
Post-Dispatch,  died  Oct.  31.  Ottenad 
worked  for  the  old  St.  Louis  Star-Times 
and  the  St.  Louis  Globe-Democrat  before 
Joining  the  Post-Dispatch  in  1953. 
Ottenad  covered  seven  presidents  and 
eight  national  campaigns,  and  broke  sto¬ 
ries  on  some  of  the  biggest  issues  of  the 
day.  In  1968,  Ottenad  was  among  the 
reporters  present  at  the  assassination  of 
U.S.  Sen.  Robert  F.  Kennedy,  and  in 
1971,  he  played  a  major  part  in  the  Post- 
Dispatch's,  disclosure  of  portions  of  the 
Pentagon  Papers.  Ottenad  served  as 
bureau  chief  from  1981  to  1 983  and  con¬ 
tributing  editor  from  1983  until  his  retire¬ 
ment  in  1987. 

JimThomasson.  91,  newsman  for  The 
Associated  Press  in  Arkansas  and  Georgia 
for  26  years,  died  Nov.  1.  Thomasson 
worked  at  several  newspapers  in  Arkansas 
before  Joining  the  AP  in  Little  Rock  in 
1947.  Thomasson  transferred  to  the 
Atlanta  bureau  in  1951,  where  he  covered 
the  statehou.se  during  the  1950s.  His  later 
years  with  AP  were  spent  on  the  broad¬ 
cast  desk.  He  retired  in  1973. 

AWARDS. . 

The  American  Journalism  Historians 
Association  presented  Hiley  Ward,  profes¬ 
sor  emeritus  of  Journalism  at  Temple  Uni¬ 
versity  in  Philadelphia,  the  Sidney  Kobre 
Life  Achievement  Award.  Ward,  the 
Detroit  Free  Press'  former  religion  writer, 
has  authored  15  books,  including  “Main¬ 
streams  of  American  Media  History.” 

Jo-Ann  Huff  Albers,  director  of  the 
School  of  Journalism  and  Broadcasting  at 
Western  Kentucky  University,  has  been 
named  the  1999  Freedom  Forum  Jour¬ 
nalism  Administrator  of  the  Year.  Albers 
will  receive  a  medal  and  $10,000.  An  addi¬ 
tional  $10,000  grant  will  be  given  to 
Western  Kentucky  University. 
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CNN’s  local  news  pitch 

PROPOSED  NEWSPAPER  DEAL  MAY  HAVE  CATCH  BY  KEVIN  FEATHERLY 


With  CNN.com  inviting 
local  newspapers  to 
submit  their  stories  last 
week,  some  editors  are 
thrilled  at  the  prospect 
of  exposure  on  one  of  the  nation’s  top  Web 
sites.  But  others  are  skeptical. 

Slated  to  begin  by  the  end  of  the  year,  the 
CNN  Online  Newspaper  Affiliate  Program 
calls  for  each  participating  newspaper  to 
pay  between  $50  and  $500  a  week.  In 
return,  newspaper  stories  will  run  on 
CNN/Local,  and  CNN  will  provide  inter¬ 
national  video  and  audio  news  clips  for 
the  newspapers'  Web  sites. 

"My  [site’s]  users  are  not  banging  down 
the  door  for  national  video  coverage."  said 
Mike  McLeod,  new-media  director  for 
@ugusta.  The  Augusta  (Ga.)  Chronicle 
Online.  “And  so  I’m  supposed  to  put 
something  on  my  site  that  helps  get  the 
user  used  to  the  CNN  brand,  and  I’m 
going  to  give  CNN  content,  and  I’m  going  to 
pay  them  for  it?  It  doesn’t  seem  fair  to  me." 

That’s  not  quite  how  the  deal  will  work, 
said  Derek  Nolen,  project  manager  for 
Kansas  City,  Mo.-based  Universal  New 
Media,  which  is  running  the  program  with 
CNN.  He  characterizes  the  arrangement  as 
a  straight  content  swap  between  the  net¬ 
work  and  local  newspapers,  with  Universal 
serving  as  an  intermediary. 

The  fee  goes  to  Universal,  Nolen  said. 
“We  provide  the  system  —  the  engine,  if 
you  will  —  that  drives  the  whole  thing,” 
he  said.  “We’re  distributing  the  video  con¬ 
tent  out  to  newspaper  sites,  and  we’re 
aggregating  the  newspaper  content  and 
distributing  it  to  CNN.” 

CNN  will  benefit  from  more  local  con¬ 
tent  on  its  Web  site,  Nolen  said.  News¬ 
papers  will  benefit  from  the  gigantic  geo¬ 
graphic  reach  and  national  familiarity  of 
CNN’s  corporate  brand.  They  will  gain 
access  to  a  vast  array  of  multimedia  news 
content,  which  will  originate  from  CNN’s 
cable  TV  and  radio  networks. 

Newspapers  enrolled  in  the  affiliation 
program  will  send  Universal  three  news  sto¬ 
ries  a  day,  plus  five  related  links  and  sever¬ 
al  classified  ad  links,  all  of  which  will  be 


affixed  to  CNN’s  Web  site,  linked  accord¬ 
ing  to  geographic  region.  CNN.com’s 
LocalLink  section  currently  consists  only  of 
links  to  local  broadcasters;  a  newspaper 
subsection  will  be  created  in  LocalLink  for 
this  purpose.  The  papers’  material  displayed 
on  CNN.com  will  contain  several  hyper¬ 
links  that  carry  users  directly  back  to  the 
newspaper’s  own  site  —  one  of  those  will 
be  embedded  in  the  newspaper’s  masthead 


logo,  displayed  prominently  on  each  article. 

On  the  other  side  of  the  stream,  video 
content  will  be  delivered  to  newspapers  and 
embedded  directly  on  their  pages,  through 
inclusion  of  a  small  amount  of  JavaScript 
code.  Users  opening  video  links  will  not  be 
transported  to  any  co-branded  page  the  way 
users  of  Associated  Press  material  are. 
Instead.  Nolen  said,  the  video  content  will 
“live”  entirely  on  the  local  newspaper’s  site. 

“It  gives  them  the  advantage  of  having 
easily  one  of  the  most  recognized  brands  in 
the  world  as  part  of  their  local  Web  site." 
Nolen  said.  “And  it  gives  them  one  more 
draw  for  their  ItKal  readers  to  come  in.  On 
the  flip  side,  it  gives  them  the  opportunity  to 
display  three  local  stories  of  their  choosing 
on  a  Web  site  that  has  over  6  million  unique 
users  a  month.  And  it  gives  them  national 
brand  exposure  that  they  might  have  not 
had  before.” 

But  several  editors  in  a  national  listserv 
discussion  said  CNN  would  benefit  more 
from  the  arrangement  than  newspapers. 
Nolen  responded.  "The  truth  of  the  matter  is 
CNN  is  looking  to  form  an  equitable  share 
here,  a  content  swap  for  content  swap.  .And 
the  newspapers  are  getting  a  lot  of  opportu¬ 
nity  to  pull  traffic  off  CNN,  and  to  get  the 


exposure  off  the  national  Web  site  that  gen¬ 
erally  you  have  to  pay  much  higher  dollar 
amounts  for.” 

@ugusta’s  McLeod  believes  better  deals 
are  out  there.  He  said  other  potential  part¬ 
ners  have  approached  him.  including  Bell¬ 
South  and  Westwood  One  Radio,  which 
offer  far  better  shared-content  deals.  With 
BellSouth,  he  said.  “You  give  them  a  certain 
number  of  stories  and  they  split  some 
advertising  inventory  with  you.  and  they 
also  allow  you  to  put  links  to  their  sec¬ 
tions.  But  the  cost  to  you  is  zero.” 

He  thinks  the  CNNAJniversal  model 
is  wrong.  “I  almost  look  at  it  as  though 
CNN  would  have  to  pay  me  to  put  video 
on  my  Web  site.”  he  said.  "Tell  Universal 
to  think  about  giving  it  to  me  for  free, 
and  I’ll  give  them  some  content  that’s 
worth  Just  as  much,  for  free.” 

Vin  Crosbie.  a  new-media  consultant 
in  Greenwich.  Conn.,  agreed  that  the 
terms  of  the  CNN/Universal  deal  are  not 
favorable  to  newspapers,  mostly  because 
they  don’t  help  papers  develop  their  own 
multimedia  capabilities.  But  that,  he  said, 
points  to  his  chief  worry  about  online  news¬ 
papers  —  that  they  are  too  narrow  in  their 
focus,  failing  to  appreciate  the  challenge  of 
the  new-media  environment. 

His  greatest  worry  is  that  online  newspa¬ 
pers  continue  to  concentrate  on  text,  a  medi¬ 
um  he  said  most  consumers  no  longer  use  to 
satisfy  their  news  needs.  "Print  newspapers 
are  being  read  by  a  shrinking  percentage  of 
the  population,”  Crosbie  said.  “If  online 
newspapers  focus  on  satisfying  that  popula¬ 
tion  online,  then  they  will  be  focusing  on 
serving  a  minority  of  an  already  shrinking 
percentage  of  the  population.” 

And  in  four  years,  he  added,  when  ana¬ 
lysts  predict  that  between  20%  and  25%  of 
U.S.  Net  users  will  have  broadband  access, 
the  trend  could  become  acute.  "Online  is 
multimedia.”  Crosbie  concluded,  “and 
online  newspapers  should  wholeheartedly 
be  adding  Webcasting  resources.” 

Featherly  (kfeatherly@uswest.net)  is  a 
new-media  author  in  the  Twin  Cities  of 
Minnesota. 
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WELL  NOW  YOU  CAN. 


“  MEDIASURFACETi^  2.0 

ENTERPRISE  CONTENT  MANAGEMENT 

INTRODUCING  MEDIASURFACEt««  2.0  -  A  REVOLUTION  IN  WEB-BASED  CONTENT  MANAGEMENT  FOR  THE  ENTERPRISE. 

Mediasurface  2.0  puts  control  of  Web  based  business  needs  in  the  hands  across  the  business,  from  the  Web  developer  to  the  content  owners  in 

of  those  who  own  the  content,  and  removes  the  need  for  iarge  amounts  of  marketing,  sales,  finance  and  admin,  human  resources,  production  and 

custom  development.  Fully  supportive  of  the  Web  publishing  process  at  every  executive  management  -  in  fact  anyone  who  needs  to  communicate 
stage,  Mediasurface  2,0  integrates  with  the  WP,  design,  e-commerce  and  within  or  outside  the  organization.  Mediasurface  2.0  supports  XML  and 

personalization  tools  of  your  choice.  Mediasurface  2.0  enables  management  includes  functionally  rich  Integration,  Reporting  and  Content  Gateway 

and  direct,  rapid  publishing  of  Web  content  by  everyone  involved  in  the  Web  Modules,  enabling  content  submission  via  the  browser  from  any  location. 

For  more  information,  or  to  register  for  a  FREE  Workshop  Call;  415  495-7307  or  EMAIL;  info@mediasurface.com 

Mediasurface  2.0  is  applicable  to  a  diverse  range  of  clients  and  businesses.  Current  clients  include  Barclaycard,  CNN,  WS  Atkins,  Reuters  and  Oxford  University  Press. 
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Search  the  search  engines 

SITE  WHITTLES  DOWN  INFORMATION  OVERLOAD  BY  CHARLES  BOWEN 


A  funny  friend  of  mine  with  a 
self-deprecating  sense  of 
humor  likes  to  tell  me  how 
disenchanted  he  is  with  the 
Internet  because  it  has 
demonstrated  what  a  shallow  person  he  is. 
“Within  three  weeks,”  he  groans,  “the  Web 
had  tackled  every  question  I  could  think  of 
—  and  over-answered  it!” 

Anyone  who  uses  search  engines  regu¬ 
larly  —  and  that’s  probably  all  of  us  — 
knows  the  feeling.  How  can  you  argue 
with  “87,404,321  items  found?”  Sounds 
fairly  authoritative. 

We  quickly  learn  that  search  engines 
are  seldom  as  smart  or  as  comprehensive 
as  they  appear  to  be.  In  fact,  some  experts 
estimate  even  the  best  search  facilities  on 
the  Net  manage  to  scan  no  more  than  10% 
of  the  hundreds  of  millions  of  Web  pages. 
For  that  reason,  anyone  using  cyberspace 
for  serious  research,  especially  for  writing 
and  editing  newspapers,  is  wise  to  rely  not 
on  a  single  do-everything  search  engine, 
but  rather  on  a  suite  of  searchers  that  can 
be  called  upon  for  specialized  tasks. 

The  Search  Engine  Colossus,  created 
by  Canadian  Webmaster  Bryan  Strome,  is 
a  great  place  to  start  building  your 
research  arsenal,  because  it  offers  links  to 
a  huge  number  of  region-specific  search 
engines  as  well  as  those  devoted  to  specif¬ 
ic  foreign  countries.  It  also  can  point  out 
subject-specific  search  sites. 

Visit  http://www.searchenginecolossus. 
com.  where  the  introductory  screen  pro¬ 
vides  hypertext  links  to: 

•  Nearly  100  separate  countries,  from 
Argentina  to  Zimbabwe.  Here  you’ll  find 
country-specific  search  engines,  their  best 
topics,  and  what  language(s)  they  use. 

•  A  half-dozen  U.S.  links,  in  alphabet¬ 
ical  order. 

•  Specific  subjects,  including  acade¬ 
mics,  business,  Christian,  hobby,  medi¬ 
cine,  sports,  and  youth.  Click  on  any  to 
reach  search  engines  that  focus  exclusive¬ 
ly  on  those  topics. 

•  City-specific  search  sites.  Click 
either  the  “City  1  ”  or  “City 2”  link  to  exam¬ 
ine  what  Strome  has  collected  so  far,  rang¬ 


ing  from  Arbor  Search,  dedicated  to  sites 
around  Ann  Arbor,  Mich.,  to  VanLink, 
devoted  to  sites  around  Vancouver, 
British  Columbia. 

•  FTP  sites  to  find  search  engines 


designed  specifically  for  finding  down¬ 
loadable  files  elsewhere  on  the  Net. 

No  matter  which  link  you  click,  the 
resulting  pages  are  presented  in  the  same 
format,  with  an  alphabetized  list  of  search 
engines,  each  with  a  clickable  logo  to  go 
directly  to  the  search  facility  itself 
Commentary  on  each  is  color-coded  to 
reflect  the  type  of  search  engine  it  is:  Green 
type  indicates  a  searchable  directory  that 
gathers  and  lists  information  by  human 
effort;  white  type  is  used  to  indicate  an 
engine  that  uses  computerized  “spider- 
robots”  to  gather  list  data:  and  brown  type 
represents  any  unique  or  unusual  search 
engines.  Each  commentary  also  reports  the 
language  or  languages  in  which  the  search 
engine’s  results  are  reported. 

Other  considerations  for  using  Search 
Engine  Colossus  in  your  reporting  and 
editing: 

Next  time  you're  writing  or  assigning 
that  story  about  taming  the  Internet 
for  children,  be  sure  to  check  this  site’s 
“Youth”  link  on  the  introductory  screen. 
Besides  the  usual  kid-related  search 
engines  such  as  Ask  Jeeves  for  Kids, 
Yahooligans,  and  StudyWeb,  Strome 
links  to  cool,  out-of-the-way  places  such 
as  search  facilities  for  animal  topics, 
music,  and  video  games. 

Feature  writers,  don’t  miss  Colossus’ 
“Hobby”  link  for  assorted  specialized 
search  engines,  such  as  AntiqueSearcher, 


Celebhoo.com  (for  celebrity  sites),  and 
others,  including  those  for  aviation  and 
boating.  Also  of  interest  is  the  “Medical” 
link  for  search  engines  focused  on  gener¬ 
al  health  matters,  primarily  in  the  United 
States  and  Canada. 

3  For  financial  coverage,  check  out  the 
page's  link  to  “Business.”  Among  the 
listed  search  engines  are  those  covering 
business  in  North  and  South  America, 
Asia,  Africa,  Europe,  and  elsewhere,  as 
well  as  unique  sites  such  as  BlackSeek, 
which  follows  African-American  busi¬ 
nesses,  and  Embassy  World,  which  tracks 
embassies  and  consulates  around  the 
world.  ■ 


Tribune  Interactive 
reorganizes 

Tribune  Interactive  (TI),  which  runs  the 
Web  operations  of  all  Tribune  Co.  proper¬ 
ties,  eliminated  27  positions  Oct.  28  in 
what  the  company  called  a  “restructuring 
and  refocusing  of  operations.”  The  jobs 
were  cut  to  end  duplication  of  efforts,  said 
Rashmi  Turner,  TI’s  director  of  communi¬ 
cations. 

There  has  been  duplication  in  every¬ 
thing  from  editorial  to  advertising  sales, 
said  Turner,  who  added  that  the  company 
is  trying  to  help  those  who  lost  their  jobs 
find  new  positions  within  Tribune  Co. 

Twelve  of  the  27  layoffs  occurred  in 
Orlando,  Fla.  The  rest  occurred  in 
Chicago,  Fort  Lauderdale,  Fla.,  and 
Hampton  Roads.  Va.  TI  employs  350  peo¬ 
ple  nationwide. 

With  $25  million  to  $30  million  in 
annual  revenues,  TI  has  a  goal  of  prof¬ 
itability  by  2002. 

Since  earlier  this  year,  a  number  of  for¬ 
mer  TI  employees  have  criticized  the 
company’s  emphasis  on  e-commerce, 
which  they  say  comes  at  the  expense  of 
good  journalism.  TI  President  Jeff  Scherb 
(E&P,  Oct.  16,  p.  34;  Sept.  4,  p.  28)  has 
repeatedly  denied  the  charge.  He  said  last 
month  that  Tribune  Interactive  would  pro¬ 
vide  solid,  cutting-edge  journalism.  ■ 
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Canadian  bosses  rumble  over 
readership  survey  results 

CONRAD  BLACK  CLAIMS  RIVAL  FEARS  ‘REAL  AUDIT’  BY  JOE  NICHOLSON 


With  results  in  from  an 
independent  readership 
survey,  Canada’s  two 
battling  national  dailies 
each  proclaimed  itself 
the  winner  last  week  in  the  fight  for  readers. 

Conrad  Black,  the  Canadian-U.S.- 
British-lsraeli  publisher  who  launched 
The  National  Post  last  year,  told  E&P, 
“After  one  year,  we’ve  got  95%  of  [rival 
national  daily  The  Globe  and  Mail's]  cir¬ 
culation,  and  the  momentum  is  with  us!” 

“All  we’ve  ever  said  was  that  The 
Globe  and  Mail  would  have  to  share  the 
market  with  us,  and  these  figures  confirm 
that.”  declared  Black,  chairman  of  Hollin- 
ger  International  Inc.  and  of  Southam 
Inc.,  who  said  it  has  taken  him  less  than 
a  year  to  win  over  “almost  as  many”  read¬ 
ers  as  the  readership  total  of  his  155-year- 
old  rival. 

But  Phillip  Crawley,  publisher  and  CEO 
of  The  Globe  and  Mail,  shot  back,  telling 
E&P,  “It’s  a  question  of  what  you  call 
‘almost.’  You  can  take  whatever  figures 
you  like  and  slice  them  and  dice  them.” 

The  Newspaper  Audience  Databank 
Inc.,  a  14-year-old  Canadian  research  or¬ 
ganization  whose  members  include  53 
daily  newspapers,  asked  adult  readers  in 
16  major  markets  if  they  had  read  a  news¬ 
paper  at  least  once  during  the  last  week. 
The  results:  1,700.500  had  read  The  Globe 
and  Mail;  1,477,700  had  read  the  Post. 

Results  for  average  weekday  readership 
also  had  The  Globe  and  Mail  ahead  of  the 
Post,  844,700  to  810,400. 

Going  beyond  the  1 6  major  markets,  the 
survey  did  not  have  enough  data  to  provide 
readership  figures  for  the  Post.  But  past 
data  provided  enough  information  to 
establish  that  The  Globe  and  Mail  had  a 
total  of  990,100  readers  in  37  markets. 

Several  months  were  required  to  pre¬ 
pare  for  release  the  results  of  the  survey, 
conducted  from  January  to  May. 

Readership  was  “stable”  in  most  mar¬ 
kets.  said  Anne  Ruta.  executive  director  of 
the  research  group,  which  is  known  as 
NADbank.  When  Toronto  readers  were 
asked  if  they  had  read  a  newspaper  yester¬ 
day,  the  survey  found  a  4%  decline  from 
the  last  survey,  which  Ruta  called  “not  sta¬ 


tistically  significanf’  and  said  might  have 
been  caused  by  “a  volatile  market”  in  the 
wake  of  the  Post  launch. 

But  The  Globe  and  Mail's  Crawley 
sharply  questioned  how  readership  could 
go  down  after  a  new  paper  was  launched 
and  all  papers  were  in  the  middle  of  cam¬ 
paigns  to  boost  circulation.  As  a  result. 
Crawley  said  the  validity  of  the  survey 
was  open  to  considerable  doubt. 

Crawley  estimated  that  Black  would 
lose  $60  million  to  $70  million  this  year  in 
his  effort  to  build  a  mainstream  national 
paper  after  taking  over  the  Financial  Post. 

“It’s  a  lot  of  money  to  spend  for  a  rela¬ 
tively  small  degree  of  improvement  on 
what  the  old  Financial  Post  had  to  offer,” 
said  Crawley.  “We’ll  have  to  see  if  they 
can  [continue  to]  afford  to  do  that.” 


[Globe  and  Mail 
publisher  and  CEO 
Crawley]  used  to  work 
for  us  in  our  northern 
England  office  as 
some  kind  of  an 
advertising  salesman 
and  was  judged  to  be 
quite  competent 
in  that  realm. 

— ConmiBInk 


Black  didn’t  waver.  "Their  solicitude 
for  our  financial  performance  is  really 
quite  touching,”  he  retorted.  The  Post's 
losses  this  year  will  be  between  $50  mil¬ 
lion  to  $60  million,  said  Black,  adding, 
"The  cost  is  only  10%  to  20%  greater  than 
we  expected.  ...  This  month  we  will  be 
very  close  to  break-even. 

“Last  spring,  [Crawley]  said  that  the 
figures  would  show  that  nobody  was  read¬ 
ing  the  Post,"  said  Black.  “1  don’t  want  to 
gloat.  I’ve  said  all  along  there  was  room 
for  both  papers.” 

"Their  circulation  isn’t  real,  and  they’re 
afraid  to  get  a  real  audit.”  declared  Black, 
referring  to  his  rival’s  absence  from  the 
membership  of  the  Audit  Bureau  of 
Circulations.  Black  spoke  last  week,  days 
before  ABC’s  first  release  of  Po.u  circula¬ 
tion  figures. 

"The  problem  they  [The  Globe  and 
Mail]  have  got  is  that  they  have  not  been 
telling  the  —  they’ve  got  to  admit  that 
20,000  to  30,0(X)  of  [circulation]  they 
have  been  claiming  is  not  real,  and  I  don’t 
know  if  they  can  take  the  embarrassment 
[of  an  audit],”  contended  Black. 

“We  have  no  illusions  about  putting  them 
out  of  business,  but  we  expect  that  our  read¬ 
ership  and  circulation  will  surpass  them, 
and  we  expect  that  our  advertising  will 
within  the  next  couple  of  years,”  said  Black. 
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The  Globe  and  Mail  has  an  impressive 
advertising  franchise,  conceded  Black, 
who  said  he  was  doing  “pretty  well”  with 
ads  making  up  30%  to  35%  of  the  Post. 

But  he  lashed  out  at  Crawley’s  allega¬ 
tions  that  Globe  and  Mail's  rivals, 
including  the  Post,  were  engaged  in 
the  “economics  of  the  madhouse”  and 
have  distributed  up  to  100,000  free 
papers  a  day. 

“I  just  don't  believe  that.  Tell  [Crawley] 
to  bmsh  up  on  his  grade-three  arithmetic,” 
said  Black.  “We  only  give  away  15,000 
[copies]  now,  and  The  Globe  and  Mail 
gives  away  about  as  many.”  Crawley’s 
"public  performance  [has  been]  too  bump¬ 
tious  and  belligerent  for  the  Canadian  psy¬ 
chology,”  he  said.  “Even  Fleet  Street  would 
consider  the  present  Crawley  to  be  a  bit 
over  the  top.  Australia  could  take  it,  and  the 
U.S.  could  take  it.” 

Crawley  engaged  in  “a  deliberate  dis¬ 
tortion”  when  he  contended  the  Post  has 
had  relatively  little  improvement  over  the 
old  Financial  Post,  said  Black. 

“I’m  not  complaining.  It’s  a  competi¬ 
tion.  You  do  what  you  can  get  away  with,” 
said  Black.“l  don’t  care.  I’m  a  capitalist.” 

While  Black  praised  Thomson  News¬ 
papers  and  the  Thomson  family,  he  said 
he  has  never  met  Crawley,  adding,  “He 
used  to  work  for  us  in  our  northern 
England  office  as  some  kind  of  an  adver¬ 
tising  salesman  and  was  Judged  to  be 
quite  competent  in  that  realm.” 

NADbank  results  were  eagerly  awaited 
because  they  influence  media  buyers. 

Bill  Wolfenden,  a  communications  and 
media  analyst  for  Dundee  Securities  Corp. 
told  The  Associated  Press  that  reader  demo¬ 
graphics  also  were  important  since  advertis¬ 
ers  examine  “quality  of  readership.” 

The  two  national  rivals  each  depicts 
itself  as  more  upscale. 

Crawley  said  his  paper  had  a  37%  lead 
among  those  with  household  incomes  of 
more  than  $  1  (X),(XX);  Post  executives  coun¬ 
tered  that  they  had  more  readers  in  the 
"highly  desirable”  25-49  age  group. 

Crawley  said  the  Post's  readership 
results  showed  widespread  duplication 
with  its  sister  dailies  in  local  markets, 
"The  Po.st  has  its  worst  pierformance  in 
Toronto,  where  it  can’t  piggyback  its  dis¬ 
tribution  on  the  back  of  [Black’s]  local 
daily  newspapers. ...  Their  best  success  is 
in  Vancouver,  where  they  already  own  the 
two  local  dailies.” 

Black  retorted  that  Crawley  was  saying 
last  spring  that  97%  of  the  Post's  reader- 
ship  was  piggybacked  on  local  paper  cir¬ 
culation;  NADbank  results  showed  only 
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Recent  front  pages  of  Canada’s  battling 
national  dailies 

the  rivals  could  coexist  and  were  not  in  “a 
war  to  the  death.” 

Black  said  his  rival  has  been  “tena¬ 
ciously  holding  their  position  as  best  they 
can  [while  being [  forced  to  give  up  a  fair 
bit  of  ground.” 

Asked  if  he  will  spend  tens  of  millions 
more  on  marketing.  Black  said,  “Per¬ 
haps,  but  not  necessarily.  We’ll  see 
how  it  goes.” 

Crawley  predicted  “plenty  of  action  as 
months  unfold.”  ■ 


25%  of  Post  readership  was  piggybacked, 
he  added. 

Analyst  Wolfenden  explained,  “The 
key  thing  will  be  whether  the  Po.st  can 
increase  its  advertising”  and  retain  sub¬ 
scribers  lured  by  cut-rate  prices  as  low  as 
$4  a  month. 

No  one  forecasted  cease-fire. 

"They  are  still  clinging  to  this  notion  as 
best  they  can  that  we  are  upstarts  who  are 
nibbling  at  the  edges,  but  it’s  not  a  credi¬ 
ble  argument,”  said  Black,  who  insisted 


Conrad  Black’s  New  York  friends 


Murdoch,  another  “friend,”  would  find  a 
way  some  day  to  gain  control,  perhaps 
through  a  joint  operating  agreement,  of 
the  Daily  News,  archrival  of  Murdoch’s 
New  York  Post. 

Black,  whose  75  dailies  include 
London’s  Daily  Telegraph,  said,  “I’ve 
often  said  to  Rupert  that  if  he  had  devot¬ 
ed  a  fraction  of  the  money  he  devoted  to 
trying  to  catch  us  in  London  to  trying  to 
surpass  the  [New  York  Daily]  News  with 
the  Post,  he  would  have  won  there.” 

What  was  Murdoch’s  reply?  “He  gives 
an  enigmatic  answer,”  reported  Black. 

“You  can  live  without  having  a  daily 
in  New  York,”  said  Black.  “If  that’s  my 
fate.  I’ll  face  up  to  it  with  courage  and 
fortitude.”  —  Joe  Nicholson 


Conrad  Black,  who  once  attempted  to 
buy  the  New  York  Daily  News,  said  he 
recently  tried  to  buy  the  weekly  New 
York  Obsen’er  (E&P,  July  24,  p.  10). 

“We  had  a  real  price  problem  with  the 
owner,”  said  Black  of  aborted  negotia¬ 
tions  with  publisher  Arthur  L.  Carter. 

Published  reports  that  Black  was  con¬ 
sidering  The  Village  Voice,  recently  put  on 
the  block,  weren’t  "really  true,”  he  said. 

He  would  not  have  bought  the  Daily 
News  unless  it  had  “a  complete  change  of 
the  culture  of  the  workplace,”  said  Black. 

Black  said  his  “friend”  Mortimer 
Zuckerman  has  prospered  in  real  estate, 
but  apparently  “has  pandered  to  the 
[wage  demands  of  unionized]  drivers.” 

Black  said  it  was  possible  that  Rupert 
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Editorial  cartoonist  roisters  his 
opinion  on  Register'^  front  page 

DES  MOINES  DAILY  PROVIDES  UNUSUALLY  PROMINENT  PODIUM 
FOR  BRIAN  DUFFY’S  VISUAL  COMMENTARY  BY  DAVID  ASTOR 


When  readers  of  The 

Des  Moines  (Iowa) 
Register  front  page 
want  to  look  at  an  edi¬ 
torial  cartoon,  they 
turn  to  . . .  the  front  page. 

The  newspaper  may  be  the  only  general- 
interest  daily  in  the  United  States  still  mnning 
its  cartoonist  in  such  a  prominent  position. 

“It’s  a  great  Register  tradition  that's 
especially  important  in  an  era  where  so 
much  information  comes  in  a  similar 
form.”  said  Register  Editor  Dennis  Ryer- 
son.  who  noted  that  the  cartoons  give  the 
paper  a  different  look  and  contribute  to  the 
way  it  covers  Iowa. 

Register  Cartoonist  Brian  Duffy  —  who 
believes  the  tradition  dates  back  to  when 
J.N.  “Ding”  Darling  joined  the  paper  in 
1906  —  said  regular  readers  are  accus¬ 


tomed  to  the  Page  One  placement,  which 
happens  Sundays  in  color  and  Tuesdays 
through  Fridays  in  black  and  white. 

But  newcomers  to  the  state  are  “sur¬ 
prised”  and  sometimes  “shocked”  to  see 
where  his  work  runs,  he  added.  These 
include  some  of  the  politicians  who  cam¬ 
paign  every  four  years  for  the  Iowa  cau¬ 
cuses,  set  for  Jan.  24  this  election  cycle. 

“They’re  not  used  to  seeing  a  cartoon  of 
themselves  on  the  front  page,”  said  Duffy, 
while  adding  that  he  doesn’t  think  having 
his  cartoons  there  affects  the  caucus 
results  more  than  if  his  cartoons  appeared 
on  the  editorial  page. 

Duffy  does  do  illustrations,  caricatures, 
and  other  art  for  the  editorial  pages  — 
which  include  syndicated  editorial  car¬ 
toons  the  Register  buys.  The  North  Ameri¬ 
ca  Syndicate-distributed  Duffy  also  ere- 


From  front  page  to  Web  stage 

As  Brian  Duffy  continues  a  long  tradition  of  front-page  Des  Moines  Register  car¬ 
toons,  he  has  started  a  new  tradition  of  animation  for  the  paper’s  Web  site. 

Duffy  takes  as  many  as  four  of  his  cartoons  a  week,  scans  them  into  his 

computer,  and  uses  a  Wacom  tablet  ^  ,r-— - 

and  software  to  do  some  redrawing,  atVKi 

put  in  color,  and  add  other  effects.  m.  abimm  Mtf 

The  result:  GIF  animations  that  are 
among  the  most  popular  features  on 

the  Iowa  newspaper’s  site  (http://  1  Vj 

www.dmregister.com/duffy).  I  |  j 

Why  GIF  and  not  something  more  j  1 — | 

elaborate,  such  as  Shockwave  animation?  | 

“GIFs  don’t  need  a  powerful  com-  j 

*  - Milinit 

puter,”  Duffy  replied.  “People  want  IfiTV _ _ 

to  look  at  something  that  will  download  quickly.” 

Even  simple  GIFs,  he  continued,  make  more  sense  for  the  Web  than  scanning  in 
a  static  black-and-white  cartoon  unchanged  from  print. 

Duffy  started  the  cyber  cartoons  last  year  on  his  own,  and  now  sp)ends  up  to  four 
hours  of  his  own  time  on  each  one.  Fie  isn’t  paid  extra  for  his  Web  work,  but 
believes  it’s  important  to  do. 

“I  really  feel  this  is  the  next  step  cartoons  should  take,”  said  Duffy,  who  —  along 
with  Clay  Bennett,  Mike  Keefe,  Bill  Mitchell,  and  several  others  —  is  one  of  a 
small  group  of  editorial  cartoonists  who  have  done  animated  Web  work. 

— David  Astor 

www.medieunfo.com 


ates  animated  cartoons  for  the  paper’s 
Web  site  (see  sidebar,  below  left). 

Any  disadvantages  to  a  front-page  car¬ 
toon?  “It  drives  our  makeup  people  nuts.” 
said  Ryerson.  “It’s  another  piece  of  furni¬ 
ture  they  have  to  build  stories  around.  But 
it’s  well  worth  it.” 

Does  front-page  placement  of  the 
cartoons,  which  run  5  inches  wide 
—  and  41/4  inches  high  below  the 
fold,  lead  to  the  pulling  of 
punches?  “No.  I  do  the 
strongest  cartoon  I  can.”  replied 
Duffy,  a  1 6-year  Register  veter¬ 
an  who  reports  to  Ryerson 
rather  than  the  editorial-page 
editor.  Ryerson  added,  “I  told 
^  Brian  not  to  blunt  his  barbs.” 

Other  papers  —  including 

_ the  Chicago  Tribune  and  what 

is  now  the  Milwaukee  Journal 
Sentinel  —  used  to  run  front-page 
cartoons,  according  to  Duffy  and 
Lucy  Shelton  Caswell,  curator  of 
the  Ohio  State  Cartoon  Research 
Library.  So  why  is  the  Register 
approach  such  a  rarity  today? 

Duffy  cited  shrinking  news  holes 
and  narrower  page  widths,  as  well 
as  the  increased  use  of  photos. 

“The  cartoon  was  a  way  to  have 
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be  on  the  editorial  page. 
Many  European  papers  don’t 
have  that  demarcation.  They 
are  instruments  of  opinion, 
and  everyone  knows  it.” 

One  American  observer 
who’s  not  in  favor  of  front¬ 
page  cartoons  is  Morgan 
McGinley,  editorial-page 
editor  of  The  Day,  New 
London,  Conn.,  and  immedi¬ 
ate  past  president  of  the 
National  Conference  of 
Editorial  Writers. 

“If  you  want  people  to  read  the  editori¬ 
al  page,  why  not  print  the  cartoon  on  the 
editorial  page?”  he  said.  “I’m  not  a  big  fan 
of  mixing  news  and  commentary.”  ■ 


something  graphic  on  the  front  page  when 
there  weren’t  other  choices,”  commented 
Caswell. 

Duffy,  43,  also  noted  that  there  used  to 
be  a  time  when  the  publisher’s  “political 
voice”  permeated  the  news  pages  of  many 
major  papers,  so  editorial  cartoons  fit  right 
in.  Now,  he  added,  news  pages  “have 
become  more  objective.” 

But  Caswell  and  Kevin  “KAL” 
Kallaugher,  an  editorial  cartoonist  for  The 
Baltimore  Sun  and  Cartoonists  &  Writers 
Syndicate,  said  some  papers  still  put 
analysis  and  columns  on  the  front  page,  so 
it  would  be  nice  if  they  put  editorial  car¬ 
toons  there,  too. 

KAL.  who  worked  in  Europe  from 
1978  to  1988,  added  that  many  papers 


Dennis  Ryerson  (top) 
and  a  Brian  Duffy 
self-caricature  (right) 

there  still  run  cartoons  up  front.  “It’s  done 
an  awful  lot,”  he  said.  “Americans  have 
the  notion  that  newspapers  are  deliverers 
of  unadulterated  fact,  and  opinion  has  to 


Editorial  cartoonists  air 
views  on  Oxygen.com 

Two  syndicated  editorial  cartoonists 
are  among  the  contributors  to  a  new 
women-oriented  site,  accessible  at 
http://www.oxygen.com. 

They  are  1992  Pulitzer  Prize  winner 
Signe  Wilkinson  of  The  Philadelphia 
Daily  News  and  Washington  Post 
Writers  Group,  and  Ann  Telnaes  of 
North  America  Syndicate. 

Columnist  contributors  include  1993 
Pulitzer  recipient  Liz  Balmaseda  of  The 
Miami  Herald. 

The  Web  site  is  affiliated  with 
Oxygen  Media,  founded  this  year  to 
develop,  among  other  things,  a  women- 
oriented  cable  TV  network.  Oxygen’s 
chairman  and  CEO  is  former  Nickelo¬ 
deon  President  Geraldine  Layboume; 
and  its  other  co-founders  include  Oprah 
Winfrey  and  the  TV  producing  team 
of  Marcy  Carsey,  Tom  Werner,  and 
Caryn  Mandabach  (“The  Cosby  Show,” 
“Roseanne,”  “Third  Rock  From  the 
Sun”).  —  David  Astor 

CNN-Universal  venture 

CNN  Interactive  and  Universal  New 
Media  (UNM),  a  sister  firm  to  Universal 
Press  Syndicate,  have  created  the  CNN 
Online  Newspaper  Affiliate  Program. 
The  agreement  will,  among  other  things, 
enable  UNM  to  deliver  CNN  video  and 
audio  reports  to  participating  newspaper 
Web  sites.  See  story,  p.  38. 


‘Peanuts’  museum 
to  rise  in  Santa  Rosa 

As  “Peanuts”  builds  to  its  50th 
anniversary  next  October,  a  “Peanuts” 
museum  will  be  built. 

The  city  council  in  Santa  Rosa,  Calif, 
where  cartoonist  Charles  Schulz  lives 
and  works,  unani¬ 
mously  approved  a 
rezoning  mea¬ 
sure  late  last 
month  that  clears 
the  way  for  the 
museum. 

“I’m  thrilled 
they’re  going  to 
build  it.”  Mayor 
Janet  Condron 
told  The  Press 
Democrat  of  Santa  Rosa.  “It  will  be  a 
real  tourist  attraction.” 

Construction  is  scheduled  to  begin  in 
March  on  the  20,000-square-foot,  two- 
story  facility,  which  will  include  gallery 
space,  a  99-seat  theater,  a  research  cen¬ 
ter,  and  more. 

“We’ve  accumulated  thousands  of 
drawings  and  other  things  for  almost  50 
years.”  Schulz  told  E&P.  “We  want  to 
put  them  where  people  can  see  them.” 

The  museum  —  which  will  be 
financed  by  the  cartoonist  at  a  possible 
cost  of  $5  million  —  was  the  idea  of 
Schulz’s  wife,  Jeannie.  and  a  number  of 
other  people. 

Schulz,  who  was  profiled  in  an  Oct.  3 1 


segment  on  TV’s  “60  Minutes.”  does  his 
United  Media  comic  for  more  than  2.600 
newspapers  worldwide.  —  David  Astor 

Fan  footing  book  bill 
for  'Stone  Soup'  creator 

When  a  philanthropic  fan  learned 
that  cartoonist  Jan  Eliot  was  having 
trouble  finding  a  publisher  for  her 
second  “Stone  Soup”  collection,  she 
offered  to  foot  the  bill  herself —  to  the 
tune  of  $26,000. 

“I  was  extremely  flattered,”  said 
Eliot,  who,  like  her  benefactor,  lives 
in  Eugene,  Ore.  “It  was  such  a 
huge  vote  of  confidence  from 
someone  who  didn’t  know  me 
personally.” 

The  philanthropist,  who  does 
not  want  to  be  named  in  the  national 
press,  is  a  single  mother  of  two  daugh¬ 
ters  —  like  one  of  the  main  characters 
in  “Stone  Soup.”  Eliot,  of  Universal 
Press  Syndicate,  is  a  former  single 
mother  herself 

If  the  book  makes  a  profit,  said  Eliot, 
the  philanthropist  plans  to  donate  all 
that  money  to  a  local  food  bank. 

The  Four  Panel  Press  book  is  called 
“You  Can’t  Say  Boobs  on  Sunday.” 
Cartoonists  are  supposed  to  do  less 
controversial  material  that  day  because 
it’s  hard  for  newspapers  to  pull  a  strip 
from  a  preprinted  section  and  because 
more  kids  read  comics  on  Sundays  than 
weekdays.  —  David  Astor 


SNOOPY:  e  1958  Uf>i%d  P«otuf*  Syndicoi*,  inc 


This  dog  will  have  a  20,000- 
square-foot  house. 
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Quandary:  Quark  quits  QPS 

NEW  COMPANY  TO  DEVELOP,  SUPPORT  PUBLISHING  SYSTEM  BY  JIM  ROSENBERG 


Scarcely  a  year  after  creating 
Quark  Marketing  Inc.  only  to 
gut  the  subsidiary  seven 
months  later,  Denver-based 
Quark  Inc.  awarded  Modulo 
Systems  Corp.,  Cambridge,  Mass.,  “com¬ 
plete  responsibility”  for  developing,  distrib¬ 
uting,  marketing,  and  supporting  the  w'idely 
installed  Quark  Publishing  System. 

As  "master  distributor  and  developer  for 
QPS,”  Mtxlulo  is  charged  with  creating 
“new  collaborative,  enterprisewide  publish¬ 
ing  solutions,”  according  to  Quark,  which 
called  customized  development  of  QPS 
software  an  “important”  part  of  that  effort. 

Modulo  will  develop  QPS  and  support 
its  integrators  but  will  not  sell  systems. 
Quark  pulled  the  plug  on  QMI  at  about  the 
time  Adobe  Systems  formally  released 
InDesign,  competitor  to  QuarkXPress;  it 
moved  QPS  to  Modulo  at  about  the  same 
time  Adobe  previewed  InCopy,  competitor 
to  the  CopyDesk  component  of  QPS. 

Begun  with  a  $5-million  investment  by 
Quark,  Quark  Marketing  Inc.  (QMI)  was  to 
provide  turnkey  Quark  publishing  products 
and  services  for  customers  in  the  Americas. 
The  subsidiary  was  to  absorb  about  two 
dozen  Quark  Inc.  employees  and  hire 
another  20  or  so,  mostly  for  database  pro¬ 
gramming  and  field  engineering. 

Quark  hired  Chuck  Bland  last  year  as 
chief  operating  officer  to  revive  its  opera¬ 
tion  and  reputation.  Largely  responsible  for 
QMI,  Bland  said  at  the  Newspaper  Associa¬ 
tion  of  America  Operations  SuperConfer- 
ence  last  January  that  it  was  his  response  to 
customers  who  wanted  to  deal 
directly  with  Quark.  He  also  prom¬ 
ised  to  deal  with  cumbersome  li¬ 
censing  procedures  related  to  ex¬ 
panding  existing  QPS  installations. 

QPS  now  counts  about  6(X) 
worldwide  installations,  around 
40%  of  which  are  at  newspapers. 

Bland  left  Quark  earlier  this  year, 
and  QMI  will  soon  cease  to  exist,  as 
the  few  staffers  left  untouched  by 
layoffs  in  early  spring  transfer  to 
either  Quark  Inc.  or  Modulo, 
according  to  a  Quark  spokesrr^. 

Fred  Ebrahimi,  Quark  CEO,  and 
Susan  Friedman,  its  client-server 
product  management  vice  president, 
are  Modulo  directors.  Quark  refers 
to  Modulo  as  its  affiliate.  The  com¬ 


panies  will  not  disclose  financial  terms  of 
their  relationship.  Publishing  systems  vet¬ 
eran  Lee  Silverman  was  named  president  of 
the  affiliate,  founded  last  month. 

Over  22  years.  Silverman  has  been  an 
MIT  Media  Lab  research  professor,  Quadex 
engineering  director,  and  executive  with 
Compugraphic  (which  acquired  Quadex) 


In  January,  while  Chief  Operating  Offi¬ 
cer  Chuck  Bland  promoted  a  new-and-im- 
proved  Quark  Inc.  to  newspaper  execu¬ 
tives  meeting  in  Florida,  Australia’s  Cy¬ 
bergraphic  Systems  named  Lee  Silverman 
product  development  and  marketing  vice 
president  and  head  of  U.S.  operations. 

But.  by  mid-year.  Bland  and  Silverman 
were  both  gone. 

Highlighting  changes  to  Quark  prod¬ 
ucts  and  services.  Bland  blamed  earlier 
problems  partly  on  extraordinary  growth 
and  a  promote-from-within  policy  that  put 
engineers  into  most  management  and  mar¬ 
keting  positions.  With  proceeds  from  a 
S20()-million  investment  in  the  early  bull 
stock  market.  Quark  invested  in  itself  and 
grew  through  acquisition.  Bland  said  tech¬ 
nical  support  alone  grew  by  30%,  with 
new  leadership  and  responsibility  for  help¬ 
ing  test,  then  signing  off  on,  all  products. 

Since  then,  however.  Quark  competitor 
and  former  takeover  target  Adobe  Systems 
Inc.  unveiled  its  long-expected  InDesign 
and  InCopy  software,  which  compete  with 
QuarkXPress  and  QPS’  CopyDesk. 

Almost  all  at  Bland’s  Quark  Marketing 
Inc.  (QMI)  subsidiary  were  out  by  spring. 
Insisting  on  anonymity,  a  person  close  to 
QMI  said  managers  brought  in  “to  orga¬ 
nize  QMI’s  build-out  [took]  a  path  that 
wasn’t  in  line  with  what  Quark  corporate 
was  looking  for”  —  moving  too  fast  with¬ 
out  building  a  supporting  infrastructure. 

With  $  1  million-plus  already  booked  in 
February,  a  former  QMI  staffer  said,  “We 
built  a  very  good  sales  organization.”  Also 
insisting  on  anonymity,  he  said  at  the  time 
that  Quark  left  the  early-March  Seybold 
conference  and  expo  in  Boston  with  sales 
to  close  amid  rumors  of  exiting  execu¬ 
tives.  When  the  rumors  proved  true,  he 
added,  many  expected  customers  looked 


and  Agfa  (after  it  acquired  Compugraphic). 
Before  coming  to  the  United  States  last 
winter  as  Cybergraphic  Systems’  No.  2 
executive  (see  sidebar),  he  served  as  tech¬ 
nology  chief  for  Australia’s  biggest  printer- 
publisher  and  Internet  developer. 

While  Modulo  assumes  responsibility 
for  QPS,  Quark  continues  work  on  client- 


elsewhere.  The  source  said  existing  cus¬ 
tomers  were  seeing  the  “same  old  Quark” 
that  had  ended  other  arrangements  (e.g. 
with  JVC  in  early  1995  for  the  XPosure 
image-editing  and  painting  application). 

With  its  business  plan  and  Quark’s  $5 
million,  QMI’s  size  and  strategy  were  no 
surprise,  the  source  said.  By  April  Fool’s 
Day,  QMI’s  name  appeared  over  a  booth  at 
the  America  East  trade  show,  but  staffers 
could  not  discuss  the  company. 

QMI  was  to  handle  work  that  Quark 
had  left  to  third-party  authorized  integra¬ 
tors  —  rather  like  a  manufacturer  compet¬ 
ing  for  customers  with  its  own  products’ 
retailers.  Consultant  Bill  Solimeno  told 
the  Denver  Rocky  Mountain  News  that 
many  integrators  felt  betrayed. 

Not  all  QPS  integrators  seemed  unhap¬ 
py.  Jerome  Samat,  president  of  I.M.A.G.E. 
Inc.,  New  York,  said  QMI’s  short-lived 
sales  effort  was  very  effective  and  "turned 
up  the  heat  in  the  industry.”  He  also 
thought  any  company  committed  to  QPS 
would  be  happier  with  Quark’s  internal 
changes.  Among  them,  Susan  Friedman’s 
return  to  supervising  product  managers  he 
called  “good  news  for  everybody  who’s 
involved  in  Quark  technologies.” 

In  late  spring,  Canada’s  Geac  Comput¬ 
er  Corp.  bought  Cybergraphic  and 
merged  it  with  its  Tampa-ba.sed  Publish¬ 
ing  Systems  division.  Though  he  says  he 
was  instrumental  in  arranging  the  sale, 
Silverman  never  moved  to  Florida. 

A  week  after  its  acquisition.  Cyber¬ 
graphic  joined  Adobe’s  parade  of  publish¬ 
ing-systems  partners  that  planned  to  use 
its  new  InDesign  software.  After  parting 
ways  with  Cybergraphic,  however.  Silver- 
man  signed  on  with  the  competition,  be¬ 
coming  president  of  QPS  “master  integra¬ 
tor”  Modulo  Systems.  —  Jim  Rosenberg 


QMI’s  brief  business  with  QPS 
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server  technologies,  with  other,  newer  prod¬ 
ucts  serving  nonpublishing  markets,  includ¬ 
ing  packaging  design.  Besides  its  technical, 
support,  marketing,  and  distribution  ser¬ 
vices  for  integrators.  Modulo  looks  to  de¬ 
velop  for  QPS  seamless,  single-database, 
cross-media  publishing;  more-efficient 
work  flows;  and  automation  of  more  tasks. 

QPS  is  Modulo’s  "first  mission  [but]  not 
its  sole  mission.”  said  Glen  Turpin,  Quark’s 
corporate  communications  manager.  With¬ 
out  a  support  or  development  role,  he  con¬ 
tinued.  "QMl  was  really  a  sales  and  mar¬ 
keting  organization”  that  often  competed 
with  authorized  third-party  QPS  integrators 
—  "not  a  positive  experience”  for  anyone. 

Though  Quark’s  research  and  develop¬ 
ment  is  strong,  said  Turpin.  Modulo  has  a 
deeper  knowledge  of  the  newspaper  and 
magazine  industries’  needs. 

Silverman  said  staff  will  be  equally  di¬ 
vided  among  development,  support  (includ¬ 
ing  training  and  service),  and  marketing 
(with  vertical-market  business  managers). 
"We’re  10  people  right  now;  we  expect  to 
be  20  within  six  months.”  he  said. 

"We  want  to  give  them  the  freedom  to 
chose  their  own  destiny  and  act  indepen¬ 
dently,”  said  Turpin,  to  ensure  that  QPS 
“continues  to  evolve  to  suit  the  needs  of 
those  markets.” 

Customers  interested  in  QPS  can  contact 
Modulo  for  referrals  to  integrators  in  their 
areas.  Modulo  also  will  qualify  integrators 
more  narrowly  —  by  market  segment  ex¬ 
pertise  —  than  was  done  before. 

Returning  from  Europe  earlier  this 
month.  Silverman  reported  satisfactory  ini¬ 
tial  contacts  with  QPS  integrators  there. 
Modulo  has  only  just  begun  meeting  U.S. 
integrators.  "We  are  not  Quark.  We  are  not 
in  the  same  vein  as  QMl,”  Silverman  re¬ 
marked,  adding  that  integrators  can  now 
have  a  “close  relationship”  with  a  “fresh. 


small,  new  company  ...  dedicated  to  [their] 
product.”  He  sees  no  difficulties  in  restart¬ 
ing  a  QPS  enterprise  because  “so  many 
decisions  that  were  made  by  the  QMl 
regime  really  Just  don’t  apply  to  what  we’re 
doing.  If  anything,  the  only  real  problem  is 
bringing  the  product  back  to  life  after  it’s 
been  sleeping  a  little  bit.” 

Integrators  deal  with  Modulo  in  matters 
of  QPS.  but  with  Quark  for  other  products. 
Modulo  handles  Quark  Digital  Media  Sys¬ 
tem  (DMS),  but  not  as  “master  distributor.” 

XML  “will  provide 
for  a  lingua  franca 
of  editorial  systems” 

—  Lee  Silverman, 
president,  Modulo  Systems 


DMS  is  an  extensible  asset  manager  allow¬ 
ing  reuse  of  content  in  multiple  media.  Over 
the  next  year.  Turpin  said,  solutions  for  dif¬ 
ferent  markets  will  be  built  on  top  of  DMS 
using  QPS  and  other  products. 

QPS  generally  is  not  the  main  publishing 
system  at  large  dailies,  though  it  finds  use 
for  sections  at  papers  as  big  as  The  Wall 
Street  Journal  (E&P,  Oct.  23.  p.  38).  DMS 
may  bottst  its  prospects  (the  first  sale,  to 
Independent  Newspapers’  South  African 
group,  will  grow  to  lOO-plus  licenses  for  a 
three-city  network),  and  licensing  of  Quark 
composition/H&J  for  new  front  ends  by 
other  developers  (initially  as  CopyDesk  by 
System  Integrators  Inc.)  may  breed  systems 
aimed  at  larger  newspaper  customers. 

With  no  publishing  system  of  its  own. 
Adobe  relies  on  licensing  to  system  devel¬ 
opers  to  compete  with  QPS.  SlI  and  Base- 


view  Products  will  offer  front  ends  and  pag¬ 
ination  based  on  both  Quark  and  Adobe 
software;  Digital  Technology  International, 
never  an  XPress  user,  adopted  Adobe  In- 
Design;  at  least  a  half-dozen  other  U.S.  and 
European  integrators,  some  relying  on 
XPress,  will  support  Adobe  products. 

Though  both  Quark  and  Modulo  have  an 
interest  in  the  enhancement  and  sale  of 
XPress.  with  regard  to  Modulo’s  intended 
independence  in  further  developing  QPS, 
Turpin  remarked.  “It’s  important  that  the 
two  products  don’t  become  too  closely 
tied.”  When  QPS  2.0  was  released,  he 
noted,  it  worked  only  with  XPress  version 
4.0.  So,  besides  the  technical  work,  there 
was  “a  significant  cost  involved”  in  upgrad¬ 
ing  to  2.0.  Turpin  said  Quark  regrets  that  sit¬ 
uation  (though  it  had  “sound  technical  rea¬ 
sons  for  it  at  the  time”)  and  won’t  repeat  it. 

A  new  product  requiring  cooperation  be¬ 
tween  Modulo  and  Quark  is  Avenue.quark. 
an  extensible  markup  language  (XML)  tag¬ 
ging  tool  introduced  as  an  XPress  XTension 
and  designed  with  magazines  and  newspa¬ 
pers  in  mind,  said  Turpin.  Because  the  pub¬ 
lishing  process  is  fluid  and  subject  to  change 
right  up  to  deadline,  he  said,  by  either 
adding  XML  tags  too  early  or  lacking  some 
way  to  track  work,  "you’re  losing  a  lot  of  the 
value  of  having  the  method  of  extraction,  the 
tagging  of  it.  close  to  the  editorial  work.” 

The  common  alternative  —  handing  off 
to  others  the  tedious,  time-consuming  task 
of  pasting  and  tagging  copy,  and  allowing 
them  (though  they  may  not  be  qualified)  to 
decide  which  links  to  create  —  contributes 
“no  real  value  to  business,”  said  Turpin. 

So  with  its  new  extension,  said  Turpin, 
Quark  sought  to  make  it  easy  to  extract 
XPress  content  in  XML  "with  as  much 
meaning  and  structure  as  possible.  Instead 
of  identifying  and  tagging  each  content 
component,  it  would  automate  the  process 
by  establishing  "rules  based  on  your  design 
logic,”  he  said.  Users  can  apply  the  rules,  he 
said,  "to  extract  a  significant  portion  of  that 
content,  with  meaning”  —  not  only  recog¬ 
nizing.  for  example,  bylines  and  headlines, 
but  also  that  when  used  online  the  former 
needs  an  e-mail  address  and  the  latter  will 
be  used  as  an  index  link  to  the  full  article. 

"Because  QPS  is  primarily  an  editorial 
system  ...  it’s  clear  that  XML  is  critical  to 
our  future,”  said  Silverman.  In  the  ways  that 
Quark  adopts  XML  in  its  products,  he  con¬ 
tinued.  “it’ll  be  core  to  our  strategy.”  He 
said  he  sees  XML  as  an  emerging  standard 
"that  will  provide  for  a  lingua  franca  of  edi¬ 
torial  systems,”  allowing  content  and  struc¬ 
ture  to  be  read  across  systems  on  different 
platforms  from  different  vendors.  ■ 
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Prepress 

Baseview  Products  Inc.,  Ann  Arbor, 
Mich,,  has  brought  out  the  ArchivelQue 
library,  using  text-indexing  functions  and 
the  search  capabilities  of  its  editorial  front 
end  with  a  Web  browser  interface  to  find, 
retrieve  and  reuse  text  and  image  files. 
Advanced  (and  savable)  searches  can  be 
narrowed  by  any  number  of  criteria  and 
sorted  according  to  several  options. 
QuickSearch  returns  results  based  on  key¬ 
word  relevance.  Clicking  on  a  link  will 
bring  a  file  back  into  the  production  data- 
ba.se.  The  library  can  be  customized  using 
HTML  and  comes  with  several  ready-to- 
use  templates.  Baseview’s  Transporter  soft¬ 
ware  will  recognize  and  move  archive- 
ready  files  to  the  library.  Added  search 
capabilities  provided  by  a  plug-in  exploit 
Apple  Computer  Inc.’s  Sherlock  utility. 


Business 

Priority  One  Electronic  Commerce 
Corp.,  Mountville,  Pa.,  introduced  Publica- 
tionCollect  for  automating  collection  of 
subscription  renewals  and  classified  receiv¬ 
ables,  taking  payment  through  a  customer’s 
choice  of  credit  or  debit  card.  Participation 
requires  no  software  costs  or  computer  sys¬ 
tem  modification.  Payments,  each  costing  a 
paper  30  cents  or  less,  may  be  collected  on 
a  newspaper-set  schedule.  ■ 


to  38  bundles  per  minute,  automatically 
forming  a  pallet  load  of  papers  and  apply 
stretch  wrap  as  a  pallet  is  filled  to  a  preset 
bundle  count.  Six-  to  16-inch-high  bundles 
are  loaded  in  layers  of  1 2  (stacked  as  high 
as  60  inches).  Shorter  stacks  and  odd-count 
top  layers  are  possible.  Conveying  60  pal¬ 
lets  per  minute,  the  system  has  a  dispienser 
holding  20  standard  42-by-48-inch  pallets, 
full-color  touch-screen  controls,  start-up 
and  fault  alarm,  and  main  disconnect. 


Output 

Agfa  Corp,,  Ridgefield  Park.  N.J.,  re¬ 
leased  AgfaDot.  Macintosh,  and  Windows 
copydot  software  to  capture  screened  half¬ 
toning  of  supplied  or  archived  film  when 
used  with  AgfaScan  T5000  and  XY-15 
scanners,  eliminating  the  need  for  a  dedicat¬ 
ed  copydot  scanner.  Images  can  be  re¬ 
viewed  at  the  dot  and  pixel  levels.  Multi¬ 
point  adaptive  thresholding  compensates 
for  poor  highlight  or  shadow  dots  and  for 
on-press  dot  gain.  Registration  tools  allow 
preview  and  adjustment  without  rescanning 
an  image.  The  product  includes  automatic 
spooling  and  standard  lossless  compression. 

Also  new  is  Agfa’s  AccuRlP,  designed 
as  a  cost-efficient  PostScript  3  raster  image 
processor  to  drive  its  AccuSet  imageset¬ 
ters.  with  which  it  is  bundled. 
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Pressroom 

Wifag,  Bern,  Switzerland,  offers  all 
shaftless  OF370  and  OF470  presses  with 
new  nip-compensated  roller  s(x:kets,  which 
automatically  adjust  ink  train  rollers  to 
maintain  a  constant  printing  strip  width, 
improving  print  quality,  saving  energy,  and 
cutting  waste  and  maintenance  work. 
Rollers’  dimensional  variation  caused  by 
changing  temperatures  and/or  speed  are 
continuously  compensated  by  the  sockets  to 
maintain  strip  width  throughout  a  print  run. 

Depending  on  cylinder  size,  strip  width 
and  speed,  energy  required  to  drive  and  cool 
inking  units  can  be  substantially  reduced, 
and  the  service  life  of  rubber  roll  coverings 
and  plates  are  extended,  according  to  Wifag. 
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Post-press 

Quipp  Systems  Inc.,  Miami,  introduced 
a  palletizer  and  wrapper  that  processes  up 
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system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941; 

(914)  692-4572  Fax  (914)  692-831 1 

“Hollywood  Behind  the  Scenes" 

PUZZLES 

Package.  Complete  specifications  and 
photos.  Contact  the  Automotive  News 
Syndicate.  Joe  Hanley  (212)  254- 
0890,  Fax  (21 2)  254-7646. 

Hook  readers  with  insider's  view  of 
what  stars  are  reolly  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE  1 

Call  (800)  292-4308/(909)  766-7617  ^ 

NEWS  Makes  The  Difference 

♦  Editor  &  Publisher  is  NOT  a 
monthly  journalism  review. 

♦  Editor  &  Publisher  is  NOT  a 
monthly  association  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering  the 
newspaper  industry. 

EDITOR  &  PI  BI.ISHKR 
11  West191h  Street 
New  York.  NY  10011 
(212)  675-4380 


ANNOUNCEMENTS 


_ BOOKS _ 

NEWS  MEN  AND  HENS  will  identify 
witfi  "Unforgettable  Characters”  by  Bill 
Lynde.  Especially  the  “Little  Apples  in 
the  Big  Apple”  and  “lust  in  Bloom" 
profiles.  Order  from  book  stores  @ 
$12.95  using  bar  code  ISBN  1-58151- 
004-7,  or  via  publisher  toll-free 
1  (800)  895-7323 

NEWSPAPER  APPRAISERS 

'99  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (516)  379-3812 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Londrum,  SC  29356. 

WHAT'S  YOUR  PAPER  WORTH? 

Find  Out  Today!  It's  Free! 
www.mediamergers.com 

NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

770  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(5051  524-0122 

John  Szefc,  Midwest  (91 4)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(7^7)733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BOLITHO  MEDIA  SERVICE 
Community  Newspaper  Sales  & 
Appraisals,  www.bolitho.com 
_ (580)  421-9600 _ 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 

JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1  (XX) 

3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 

MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  #11,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 

MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 


PHIIilPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  M 

Newspapers 

Chtxk  our  References 
(214)265-9300  Ted  Rickenbacher 

Rickenbacher  Media 

6731  Desco  Dr.,  Dalla.s.  TX  73223 
www.rickcnbachermcdia.com 


We  have  sold 
thousands  of 
publishing  companies 
since  1923 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


BolithO“Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  ^  Main,  Suite  402, 
Bozemaiv  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  828^4 
|fhicks@trib.com 


Tom  Karavakls 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  341  rfs 
tokis@mindspring.com 


lozemaivMT  59715  Buffalo,  WY,  82834  Naples,  FL  34105 
jcribb@imt.net  jfhicks@trib.com  tokis@mindspring.ci 

Fora  listing  of  publications  for  sale,  go  to  www.crlbb.com 


NEWSPAPERS  FOR  SALE 

EXCLUSIVE  WEEKLY  IN  RAPIDLY  grow¬ 
ing  upscale  community  of  Southern 
California.  Cash  flow  to  working 
owners  over  $200,000  on  $600,000-k 
gross.  Contact  Jim  Hicks  (Bolitho-Cribb 
&  Associates)  (307)  684-9407. 

FOR  A  LIST  OF 

Publications  For  Sale  Go  To  ... 
www.mediamergers.com 

FOR  CURRENT  USTINGS 
GOTO 

www.cribb.com 

OPPORTUNITIES  for  group  or  individ¬ 
ual  buys:  FLORIDA:  Major  shopper 
with  recreational  weekly;  Atlantic  real 
estate  monthly;  MICHIGAN:  Com¬ 
munity  weekly;  NEW  ENGLAND: 
Healthcare  monthly.  Mayo  Communi¬ 
cations,  (813)  971-2061. 

POPULAR  WEEKLY  NEWSPAPER.  Flor¬ 
ida's  largest  weekly  finally  goes  on 
sale.  Family  operated  since  1963.  Pub¬ 
lication  is  an  institution  in  South  Flor¬ 
ida.  This  newspaper  grosses  nearly  $2 
million  yearly.  Owner  will  sell  for 
lucrative  offer.  Send  inquiries  to  R. 
Coady,  8105,  Mizner  Lane,  Boca 
Raton,  FL  33433,  or  E-mail  interest  to 
coadyblue@aol.com 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 

NEWSPAPERS  WANTED 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)451-1520 
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E&P 


52  ISSUES. 
75  BUCKS. 


IMPORTANT!  Please  tell  us  about  yourself: 


□  YES!  Please  enter  a  one  year  subscription  to  E&P  in  my 
name.  I  pay  only  $1.44  per  week  -  a  savings  of  $61.00  off  the 
cover  price! 

Name 


Company 

Address 


□  Save  me  more  money!  Send  me  two  years  for  only  $135 

□  Bill  me.  □  Payment  enclosed.  Charge  my  □  VISA  □  MC  □  AMEX 

# _ _ _ _  Exp. _ 

Signature _ 

Disthct  (X  Colunibe  iKiderts  please  acid  apptcaUe  sales  tax.  Canada  residents  please  add  GST.  Your  sU>scrip()on  Is  lax  dedudible. 
Intemational  (outside  U.S.  and  Canada):  U.S.  $125  suriaix,  U  S.  $315  air 

^  RECYCLED  PAPER 


A.  Your  Business  (Check  Only  Qm  Category) 

1.  J  Daily  Newspaper 

7.  J  Graphic  Arts  /  Printing 

2.  J  Weekly  Newspaper 

Service  /  Newspaper 

2a.  j  Radio  Station 

Supplier 

2b.  -I  TV  Stations 

8.  -I  News  Service/ Feature 

2c.  J  Cable  TV  Network 

Syndicate 

2d.  J  On-line  City  Guide 

9.  J  Publicity  and  Public 

6.  -1  Magazine /Other 

Relations 

Publication 

1 0.  J  Library  /  Federal  /  State 

2e  J  Software  Provider 

and  Local 

3.  J  Corp./Ind./Assn. 

Governments 

Buying  Advertising 

11.  J  Education:  Students  / 

Space 

Teachers 

4.  J  Advertising  Agency 

Other  (Please  specify) 

5.  J  Newspaper  Rep. 

B  Your  Occupation  (Check  OnlyQos  Category) 

A.  -  Publisher 

M.  jPR  Mgr. 

B.  J  President 

0.  J  Prod  Mgr. 

C.  jV  President 

P.  J  Composing  Mgr. 

D.  J  Editor 

Q.  J  Circulation  Mgr. 

01.  J  Producer 

R.  J  Editorial  Dept. 

02.  J  Station  Mgr. 

S.  J  Advertising  Dept. 

03.  _i  News  Dir. 

T.  _i  Circulation  Dept. 

04.  J  Dir.  New  Media 

V.  J  Production  Dept. 

D5.  J  Content  Dir. 

W.  J  Promotion  Dept. 

D6.  J  Webmaster 

X.  J  Freelance  Artist/Writer 

E.  J  General  Mgr. 

Y.  J  Newspaper  Dealer/ 

F.  J  Business  Mgr. 

Distributor 

G.  _i  Controller 

Z.  _i  Retired 

H.  J  Advertising  Mgr. 

AA.  J  MIS  Mgr. 

1.  -J  Sales  Mgr. 

BB.  _i  Prepress  Mgr. 

J.j  Class  Mgr. 

CC.  J  Mailroom  Mgr. 

K.  J  Research  Mgr. 

Other  (Please  specify) 

L.  _i  Promo  Mgr 

BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  N0.64  DENVILLE,  NJ 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  lisad0mediainfo.com  •  michelea0mediainfo.com 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

NO  NONSENSE  50"  WEB 
Squeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

TWO  CHESIRE  lABEUNG  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 

MAILROOM 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (816)  887-2762 


INDUSTRY 
SE 

CIRCULATION  SERVICES 

III  1  ANSVYER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(877)550-1515 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 

Mill  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  mil 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 

Aggressive,  Product  Orientoted 
Outbound  Telemarketing  Solutions 

Northwest  Circulation  Sales,  Inc. 

A  Full  Business  Partner  im 

_ (877)  540-8754 _ 

BLENKARN  TELEMARKETING 

•  Aulo  pay  experts 

•  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)218-6731 

XOHN  A.  BURKE 
NY  •  NJ  •  PA 

CIRCULATION  MARKETING  SERVICES 
Phone/Fax:  (516)  588-2735 


CIRCULATION  SERVICES 


_ MAILROOM _ 

MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 

(407)  273-521 8  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  ‘Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


COMMERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
(815)  648-461 1  Fax  (815)  648-2856 

EXCEUENT  OPPORTUNITY 
5-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  color  unit  (UOP), 
1  stacked  unit,  3  mono  units. 

Very  clean.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)561-6401  inter@sprintmail.com 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-nnail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McOuillan 
(800)  260-9823 

MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of 
the  art  predictive  dialer.  We  have 
many  years  of  experience  delivering 
Quality  plus  Quantity  sales!  Phone 
(732)  738-5100  Fax  (732)  738-5115 
E-mail  JanA4ont@Earthlink.com 

ppn  <;tarts 

THE  TELEA4ARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  A4ARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Prepaid  Subscription  Telemarketing  Leader 
Offering  The  Programs  Innovative  Circulators  Need 

•  25%  Minimum  Prepaid  Subscription  Sales 

•  Post  Start  Verification  with  Instant  E-mail 

•  Do-Not-Call  File  Cleanup 

•  Upgrade  Conversions  &  Non-Pay  Restarts 
Call  1-888-343-0470  for  more  information 


METRO,  URBANITE,  COA4MUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

MOST  EXTENSIVE  SELEaiON  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910. 

INLAND  NEWSPAPER 
A4ACHINERY  CORPORATION 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (91 3)  492-9050 
www.inlandnews.com 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 

WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 


WANTED  TO  BUY 

WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 

FERAG  EQUIPMENT 


CIRCULATION  SERVICES  PRESSROOM  SERVICES 

SPECTRUM  MARKETING  SERVICES  PRESSROOM  CLEANING  PROBLEMS? 
A  teleservices  solution  for  Dirty  cresses,  ceilings,  walls,  beams? 

•  Cold-call  projects  Unsafe  floors,  catwalks  and  lad- 

•  Stop-saver  projects  .  derways?  Dirty  air  handling  systems, 

•  Up-grade  projects  !  duct  work? 

Call  Doug  Reese  at  (800)  972-6778 

-  Daily  Service  Contracts 

TELE  DIREa  MARKETING,  INC.  One  Time  Service 

(9 1 2)  226-6 1 00  Fox  (9 1 2)  226-54 14;  ALL  WORK  DONE  TO  YOUR 
“newspaper  telemarketing  experts"  \  COMPLETE  SATISFACTION! 

-  30  Years  experience! 

TELEA4ARKETING  PROFESSIONALS  Inc  i  PRESSROOM  CLEANERS 
Coast  lo  Coast  Telenrarketing  i  CALL  TOLL  FREE  (800)  657-21 10 

‘S,.“  '  PUBUSHER  CONSULTANTS 

j  Conhdenhal  Consultants  lo  rublishers 
COMPUTER  SOFTWARE  70  years  combined  industry  experience 

-  1  (888)414-5038 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fokebrains.com  j 

PRESSROOM  SERVICES  . 

-  E&P*s  Classified 

DO  YOU  NEED  HELP  ON  YOUR 

ELEaRICAL  DRIVE  SYSTEM?  I  - ►  ◄ - 

MASTHEAD  can  provide:  New  or  used  j  ThC  DCWSpaper 

drive  motors  and  consoles  for  single  or  '  •  j  *  .*• 

double  width  presses.  Also:  Parallel  |  lllClIlStry  S  Oieetill^ 

drives,  horsepower  upgrades  or  new  | 

AC  Drive  Conversions.  piaCC. 

MASTHEAD  INTERNATIONAL 

(800)  545-6908,  24  hour  line  (ilij  07a'4<JoO 

(505)842-1357  i 

P.O.Box  1952  I 

Albuquerque,  NM  87103 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


E&P*s  Classified 

- ►  ◄ - 

The  newspaper 
industry’s  meeting 
place. 

(212)  6754380 


Executive  Search  Consultants 


“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience,  call  me  for  a  confidential  discussion  of  your  needs.” 

Ron  Haas  &  Associates 
713-977-8955  Fax  713-977-9656 
e-mail;  rhaas@rhaas.com 
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HELP  WANTED 

ACADEMIC 


ASSISTANT  OR  ASSOCIATE  PRO¬ 
FESSOR  in  news-editorial  journalism. 
The  College  of  Journalism  and  Mass 
Communications  at  the  University  of 
Nebraska-Lincoln  seeks  an  experi¬ 
enced  professional  journalist  with  a 
strong  background  in  newspaper  or 
magazine  reporting  for  appointment  to 
thePike  Professorship  in  Hews  Report¬ 
ing.  The  successful  candidate  will  teach 
beginning  news  writing,  advanced 
reporting  and  depth  reporting  in  o 
quality  News-Editorial  program,  which 
offers  courses  in  print  and  multimedia 
journalism.  The  successful  candidate 
will  also  be  a  writer/author  of  notional 
note  who  will  be  expected  to  continue 
publishing  while  serving  on  the  faculty. 
A  Masters  degree,  university  teaching 
experience  and  significant 
metropolitan  reporting  experience  are 
required.  Enterprise  reporting  team 
experience  is  preferred.  Substontial 
accomplishment  in  the  use  of  com- 
uters  as  reporting  tools  is  desirable, 
eview  will  begin  in  January  2000. 
Please  send  letter  of  interest,  resume 
and  examples  of  professional  work  by 
Jan.  7  to: 

Associate  Professor  Daryl  Frazell 
Pike  Professorship  Search  Committee 
College  of  Journalism  and 
Mass  Communications 
University  of  Nebraska-Lincoln 
1 1 3  Avery  Hall 
Lincoln,  NE  68588-0132 
The  University  of  Nebraska-Lincoln  is 
committed  to  a  pluralistic  campus  com¬ 
munity  through  Affirmative  Action  and 
Equal  Opportunity  and  is  responsive  to 
the  needs  of  dual  career  couples.  We 
assure  reasonable  accommodation 
under  the  Americans  with  Disabilities 
Act;  contact  Associate  Professor  Daryl 
Frazell  at  (402)  472-3047  for 


UNIVERSITY  OF  WISCONSIN-Eou 
Claire  Department  of  Communication 
and  Journalism:  Assistant  Professor 
(tenure-track),  August  2000.  PRINT 
JOURNALISM  position  to  teach  courses 
in  News  Reporting/Writing,  Public 
Affairs  Reparting,  Magazine  Editing 
and  Design,  Advanced  Reporting,  and 
the  introductary  survey  course.  Five 
years  of  relevant  professional  experi¬ 
ence  required,  Ph.D.  stror^ly  pre¬ 
ferred.  Priority  deadline:  Dec.  10, 
1999.  Send  materials  to  Print  Journal¬ 
ism  Search  Committee,  Dept,  of  Com¬ 
munication  and  Journalism,  UW-Eau 
Claire,  Eau  Claire,  Wl  54702-4004. 
www.uwec.edu/  Admin/ Acad  Aff/ 
Personnel/Vacancy/fv.html 


_ ACADEMIC _ 

STANFORD  UNIVERSITY'S  Graduate 
Program  in  Journalism  is  newly 
focused  on  the  reporting  of  public 
issues:  developing  and  refining  the 
skills,  knowledge,  and  good  judgment 
needed  to  report,  analyze  and  write 
authoritatively  about  them.  The  pro¬ 
gram  welcomes  applications  From 
those  qualified,  inteflectually  and  pro¬ 
fessionally,  to  pursue  an  advanced 
d^ree  (Master's)  in  journalism.  Tuition 
scholarships  available.  Application 
deadline  for  the  2000-2001  academic 
year  is  January  5.  Far  information, 
write  to  the  Office  of  Graduate 
Admissions,  Stanford  University,  Stan¬ 
ford,  CA  94305-3005. 

Phone  (650)  723-4291 ;  Web  site: 

WWW. stanford.edu/dept/ registrar/ 
toc_applicants.html 

ACCOUNTING 

GROUP  CONTROLLER 

The  Eureka  Times-Standard,  a  division 
of  California  Newspapers  Partnership, 
has  an  opening  for  a  Group  Controller 
with  responsibility  for  overseeing  the 
accounting  and  finance  function  for 
multiple  newspapers.  The  successful 
candidate  will  be  responsible  for 
month-end  closings,  financial  reporting 
and  analysis,  budgeting,  forecasting 
credit  and  collections,  job  costing,  and 
establishing  internal  controls.  The  ideal 
candidate  should  be  a  degreed 
accountant  with  5  years  or  more  of 
accounting  and  supervisory  experi¬ 
ence.  Candidate  should  possess  strong 
analytical.  Excel  spreadsheet,  and 
communication  skills.  We  offer  com¬ 
pensation  commensurate  with  experi¬ 
ence  and  an  excellent  benefit  package. 
Please  send  resume  with  cover  letter 
and  salary  requirements  to  Pat  Brown, 
ANG  Newspapers,  P.O.  Box  5050, 
Hayward,  CA  94540-5050  or  FAX  to 
(5T0)  293-2383. 


ADMINISTRATIVE _ 

PUBLISHER:  Sports  publisher  seeks  top 
brand  steward  for  VeloNews.  the 
Journal  of  Competitive  Cycling. 
Responsible  for  ad  sales/ad  sales 
department  and  overall  publication 
budget,  as  well  as  direction  of 
editorial,  circulation,  and  marketing  far 
flagship  title.  Candidate  will  be  hands- 
on  self-starter  with  publishing  and 
management  experience  in  all  r&evant 
areas.  Resume  and  caver  letter  to  Attn: 
Human  Resources,  Inside  Communica¬ 
tions,  Inc.,  1830  N.  55th  Street, 
Boulder,  CO  80301-2700.  Fax  (303) 
444-6788  E-mail  Jobs@7dc)gs.com 


ADMINISTRATIVE _ 

PUBLISHER  NEEDED  in  Tucson,  AZ  for 
growing  business  weekly,  daily  legal 
publication  and  commercial  printing 
operation. 

Candidate  must  have  strong  employ¬ 
ment  background  in  either  advertising 
or  editorial  and  have  previous  man¬ 
agement  experience.  Good  community 
rdations  and  H  R.  skills  must. 

Send  cover  letter,  resume  and  salary 
history  to: 

Human  Resources  Director 
Wick  Communications  Company 
333  W.  Wilcox  Drive,  Suite  302 
_ Sierro  Vista,  AZ  85635 _ 

PUBLISHER  wanted  for  community 
weekly  newspaper  located  in  North 
Marin  County,  (lA.  We  are  looking  for 
a  strong  leader  with  excellent  people 
skills  and  budgeting  experience.  Soles/ 
marketing  background  helpful.  Com¬ 
petitive  salary  and  benefits  package. 
Please  fax  or  mail  resume  to  Jack  C. 
Morgan,  president,  Scripps  Enterprises 
Inc.,  P.O.  Box  516,  Napa,  CA  94559. 

Fax  (707)  942-2727 _ 

TARGET  MEDIA  PARTNERS,  one  of  the 
nation's  fastest  growing  companies  in 
the  weekly  publishing  industry,  has 
immediate  openings  for  qualified  indi¬ 
viduals  to  join  our  team.  We  seek  indi¬ 
viduals  with  a  minimum  of  five  years 
experience  as  a  General  Manager  or 
District  Manager.  The  qualified  candi¬ 
dates  will  train  in  one  of  our  offices  for 
6  to  9  months  and  they  must  be  willing 
to  relocate  to  operate  their  own  branch 
location.  We  offer  competitive  com¬ 
pensation  package  including  base 
salary,  bonus,  comprehensive  health 
insurance,  paid  vacatian  and  401  (k) 
program.  Send  resume  and  cover  letter 
to  EDL,  1921  Stonebrook  Drive,  Knox¬ 
ville,  TN  37923. 


ADVERTISING 


ADVERTISING  DIREaOR 

Suburban  Publications  is  seeking  an 
advertising  professional  to  leaa  our 
retail  and  classified  departments.  Sub¬ 
urban  Publications  is  made  up  of  three 
weekly  newspapers  including  the  Sub¬ 
urban  &  Wayne  Times,  King  of 
Prussio  Courier,  and  the  Suburban 
Advertiser  with  a  combined  circulation 
of  over  33,000.  We  are  located  in  the 
heart  of  the  Main  Line  in  the  Philadel¬ 
phia  suburbs  and  are  seeking  an 
ambitious,  self-motivated,  and  sales 
driven  candidate  that  can  display 
strong  leadership  and  communication 
skills.  Responsibilities  will  include 
monthly  and  yearly  forecasting.  We 
offer  competitive  salary,  bonus  plan 
and  excellent  benefits  including  401  (k). 
Please  send  resume  to: 

Dianne  M.  Ryan,  Publisher 
Suburban  Publications 
1  34  N.  Woyne  Avenue 
Wayne,  PA  1 9087 

ADVERTISING  MANAGER 

Hands-on  manager  for  5-day  daily 
newspaper  and  weekly  TMC..  Must 
have  excellent  sales  skills  and  be  able 
to  direct  and  motivate  a  proven  sales 
team  with  new  promotion  ideas.  Above 
average  wage  plus  excellent  benefit 
package,  including  401  (k).  Send 
resume  and  salary  history  to  The  Pub¬ 
lisher,  Daily  Freeman-Journal,  P.O. 
Box  490,  Webster  City,  lA  50595,  or 
Fax:  (515)  832-2314 


ADMINISTRATIVE  ADMINISTRATIVE 


PUBLIC  AFFAIRS 
DIRECTOR 


The  Massachusetts  Department  of  Environmental  Protection  is  seeking 
candidates  for  the  Agency’s  Public  Affairs  Director.  Candidates  must 
have  a  minimum  of  five  years  experience,  with  outstanding  oral  and 
written  communication  skills.  Experience  should  emphasize  the  fields 
of  broadcasting  and  print  media.  Total  understanding  of  environmental 
issues  and  how  the  media  impacts  on  them  is  desirable.  The  Director 
should  display  sound  judgment  in  making  decisions  and  will  need  the 
capability  to  translate  complex  scientific  and  analytical  issues  to 
lagan's  terms.  The  Director  advises  the  Commisioner  and  makes 
recommendations  on  Major  policy-making  decisions  as  they  relate  to 
communicating  the  Agency  mission.  The  Director  develops  public 
outreach  program  policy  and  is  responsible  for  organizing  public 
informational  meetings.  The  location  of  this  position  is  Boston.  All 
applications  must  be  submitted  no  later  than  1 1/1 6/99  for  consideration. 

All  applications  must  be  submitted  to  the:  Affirmative  Action  Unit,  1 
Winter  Street,  Boston,  MA  02108,  no  later  than  11/16/99  for 
consideration.  OEP  is  an  AA/  EOE  and  encourages  M/F/H/V  to  apply. 
This  information  Is  available  in  alternative  format  upon  request. 


_ ADVERTISING _ 

ADVERTISING  MANAGERS 
“Got  pizzazz?”...  Brehm  Communica¬ 
tions  www.BrehmCommunications.com 
a  progressive,  privately-owned  cor¬ 
poration  with  58  community  pub¬ 
lications,  needs  both  ad  directors  and 
retail  ad  managers  who  can  “make  a 
difference”  in  unique  California  and 
Arizona  markets.  If  your  advertising 
career  has  been  outstanding  to  this 
point,  but  you  need  a  positive  change 
to  a  new  environment,  let's  talk.  You 
supply  the  knowledge,  experience  and 
hands-on  selling  and  coaching  ability, 
and  we'll  provide  a  challenging  and 
rewarding  positian.  Want  potential? 
Several  of  our  publishers  started  in  our 
advertising  departments.  If  you're  the 
overachiever  we  want,  send  resume, 
with  career  and  earnings  expectations, 
to  Mel  “Doc”  Croucher,  Brehm  Com¬ 
munications,  P.O.  Box  28429,  San 
Diego,  CA  92198-0429. _ 

ADVERTISING  SALES  MANAGER: 
Independent  group  of  paid  community 
weeklies  in  upscale  New  York  suburbs 
seeks  enthusiastic  leader  to  energize 
our  soles  team.  Hire,  train,  motivate 
and  SELL.  We  are  the  class  of  a 
crowded  field.  You  must  have  proven 
ability  to  make  us  stand  out  from  the 
crowd!  Top  salary,  401  (k),  and  MBOs. 
Fax  resume,  salary  history  to: 

(516)  569-4942 


ADVERTISING  SALES  MANAGER 

Cityview,  Central  Iowa  and  Des 
Moines'  only  alternative  weekly  news¬ 
paper  is  looking  For  an  experienced, 
results-oriented  Advertising  Sales 
Manager.  Must  be  creative,  organized 
and  motivated  to  be  successful.  Knowl¬ 
edge  of  The  Media  Audit,  radio  and 
daily  newspaper  competition  helpful. 
FreMom  given  to  make  a  difference 
working  with  outside  account  execu¬ 
tives.  Great  opportunity  for  advance¬ 
ment.  Salary  is  commensurate  with 
experience  (no  cap  commission).  Send 
cover  letter  and  resume  with  salary 
requirements  to: 

Business  Publications  Corporation 
Attn:  Lon  Matejczyk, 

VP  Sales  and  Marketing 
1 00  4th  Street 
Des  Moines,  lA  50309 
E-mail:  lonmatejczyk@bpcdm.cam 
(515)  288-0309  FAX 
EOE 


CLASSIFIED  ADVERTISING  DIREaOR 

Seeking  a  qualified  candidate  to 
manage  Classified  Department  located 
in  lucrative  Washington,  DC  suburban 
market.  Six  paid  dailies  with  a  circula¬ 
tion  of  130,(XX)  and  Sunday  circula¬ 
tion  of  368,000.  Applicant  must  hove 
prior  experience  with  a  paid  daily 
newspaper.  Competitive  salary, 
401  (k),  plus  other  excellent  benefits. 
Please  fax  resume  and  salary  require¬ 
ments  to  Karl  Spain  at  (703)  846-8470 
or  E-mail  kspain@jrnl.com 


CLASSIFIED  AD  MANAGER.  Iowa  City 
Press-Citizen  seeks  a  leader  to  motivate 
staff,  develop  business  strategies  and 
grow  revenues.  Competitive  salary, 
bonus  and  benefits.  Mail  or  fax 
resume,  salary  requirements  to  Dove 
Parsons,  ad  director,  Iowa  City  Press- 
Citizen,  1725  N.  Dodge  Street,  Iowa 
City,  lA  52245.  Fax  (319)  339-5953. 
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classified 


HELP  WANTED 

ADVERTISING 

CLASSIFIED  AD  MANAGER 

The  Gaston  Gazefte  is  in  immediafe 
need  of  an  individual  who  can  develop 
our  new  and  improved  classified 
deparfmenf  and  producfs.  We  have 
excifing  plans  for  2000  wifh  our 
classified  producfs  and  this  is  the 
perfect  opportunity  to  come  in  and  put 
your  talents  to  work.  Previous  classified 
sales  experience  is  required  with  man¬ 
agement  experience  a  plus.  Successful 
development  of  this  vital  division  of 
advertising  will  result  in  lucrative  com¬ 
pensation. 

Please  send  your  resume  in  confidence 
to; 


Trip  Hatley,  advertising  director 
Gaston  Gazette 
P.O.  Box  1538 
Gastonia,  NC  28053 

Or  E-mail  your  resume  to: 

trip_hatley@link.freedom.com 

CLASSIFIED  ADVERTISING  MANAGER 

The  Asheville  Citizen-Times,  a  7-day 
Gannett  newspaper  in  western  North 
Carolina,  has  an  exciting  opportunity 
for  a  Classified  Advertising  Manager 
to  lead  our  staff  of  26  inside  and  out¬ 
side  sales  professionals.  The  primary 
responsibilities  include  managing  and 
attaining  monthly  sales  goals  and 
managing  both  inbound  and  outbound 
sales  calls.  This  individual  is  also 
responsible  for  the  continued  success  of 
automotive,  real  estate  and  employ¬ 
ment  categories,  including  expanding 
and  developing  new  advertising  oppor¬ 
tunities. 

Applicant  should  possess  a  Bachelor's 
degree  -  Business,  Marketing,  Advertis¬ 
ing  preferred,  3-5  years  Classified 
Advertising  management  experience 
and  be  detailed  oriented  with  the 
ability  to  handle  multiple  projects. 

The  Asheville  Citizen-Times  offers  com¬ 
petitive  salaries  and  bonuses,  medical 
coverage,  dental,  visian  and  hearing 
coverage,  paid  vacation,  long  and 
short  term  disability  and  a  matching 
401  (k)  program. 

If  yau're  interested  in  joining  the 
Citizen-Times,  send  your  cover  letter 
and  resume  to: 

Cynthia  Spencer 
Director/Human  Resources 
14  O.  Henry  Avenue 
Asheville,  NC  28803 
E-mail  cspencer@Citizen-Times.com 


ELECTRONIC  PUBUSHING 
ACCOUNT  MANAGER 

Infosis  Corp.  seeks  Account  Managers 
to  help  integrate  its  unique  new 
electronic  publishing  services  for  news¬ 
paper  clients.  Requires  4  years  experi¬ 
ence  in  newspaper  prepress  plus  famil¬ 
iarity  with  WWW  publishing  tools  and 
systems.  Suburban  Boston  location. 
Mature  Pre-IPO  company.  E-mail  CV 
plus  salary  history  only  to: 

creagh@infosiscorp.com  EOE 


ADVERTISING 


CUSTOMER  SERVICE  MANAGER 

The  Baltimore  Sun,  a  Times  Mirror 
Company,  seeks  an  experienced  and 
well-rounded  Customer  Service  Man¬ 
ager  for  our  Classified  Advertising 
Department.  This  dynamic  and 
challenging  position  will  be  responsible 
for  our  entire  in-bound  call  center, 
working  with  both  sales  managers  and 
telephone/inside  sales  representatives 
in  a  fast-paced,  deadline-driven 
environment.  This  position  will  report  to 
the  Director  of  Classified  Advertising, 
and  will  be  instrumental  in  the  devd- 
opment  of  programs  and  products  to 
grow  ad  volume  and  revenue,  from  con¬ 
cept  through  implementation. 

The  ideal  candidate  must  have  strong 
communication  and  customer  service 
skills,  with  at  least  5  years  of  manage¬ 
ment  experience  in  a  call  center 
environment.  Must  be  a  team  player 
with  a  proven  ability  to  develop,  train 
and  motivate  sales  groups.  Experience 
with  design  of  recognition  programs 
desirable.  Strong  anal^ical  skills  and  a 
results- oriented,  customer-focused 
approach  to  problem  solving  is  also 
essential.  College  degree  preferred. 
Advertising  or  media  experience  is  not 
required. 

The  Baltimore  Sun  offers  a  wide  range 
of  benefits,  including  a  generous 
salary,  annual  bonus  program,  com¬ 
prehensive  medical/dental/vision 
benefits,  401  (k)  program,  and  tuition 
reimbursement. 

Please  send  or  fax  resume  in  con¬ 
fidence  to: 

The  Baltimore  Sun 
Attn;  Jennifer  Helphenstine 
P.O.  Box  1377 
501  N.  Calvert  Street 
Baltimare,  MD  21278 
Fax:  (410)  783-2529 
jennifer.helphenstine@baltsun.cam 
Diversity/Equal  Opportunity  Employer 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a  uni¬ 
versity,  society  or  founda¬ 
tion. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  19rii  Street 
New  York,  NY  1001 1 
(212)  675-4380 


_ ADVERTISING _ 

NATIONAL  AUTOMOTIVE 
REPRESENTATIVE 

The  Austin  American-Stotesman  is  seek¬ 
ing  an  enthusiastic  and  progressive 
National  Automotive  Representative  to 
develop  manufacturer  and  dealer 
association  business.  Austin,  TX  con¬ 
tinues  to  be  a  market  characterized  by 
phenomenal  economic  and  popubtion 
growth,  and  it  will  be  the  responsibility 
of  this  assignment  to  capitalize  on 
those  opportunities  created  by  the 
market  growth. 

Qualified  candidates  will  have  a  suc¬ 
cessful  newspaper  advertising  back¬ 
ground  and  will  possess  the  following 
attributes: 

•An  ability  to  shape  sales  strategies  ot 
the  manufacturer,  dealer  association 
and  advertising  agency  level 
•Current  relationships  with  decision¬ 
makers  at  manufacturers,  dealer  asso¬ 
ciation  and  advertising  agencies 
•A  thorough  understanding  of  the 
application  of  print,  online  and  event 
marketing  solutions  to  an  advertisers 
needs 

•Effective  presentation  and  relationship 
building  skills 

The  Austin  American-Stotesman  offers 
competitive  salaries  and  bonuses, 
excellent  benefits  and  an  environment 
that  encourages  and  rewards  vision 
and  initiative.  If  you  are  interested  in 
joining  the  Austin  American- 
Stotesman,  send  your  cover  letter  and 
resume  to: 


_ ADVERTISING _ 

OHIO  NEWSPAPER  SEEKS  an  advertis¬ 
ing  salesperson  ready  to  step  up  to 
become  an  advertising  manager.  Will 
be  eligible  for  promotion  within 
award-winning  newspaper  group  that 
is  located  throughout  the  region.  Com¬ 
petitive  pay  plus  excellent  fringe  bene¬ 
fits  and  substantial  bonuses  for  suc¬ 
cessful  performance.  If  you  bve  sales 
and  are  determined  to  buib  an  irKredi- 
bb  career,  you  should  apply  here.  Call 
1  (800)  524-1990  Use  job  code  1405. 


RETAIL  ADVERTISING  SALES 
j  MANAGER 

i  The  Arianto  Journal-Constition  is  seek- 
I  ing  a  career-oriented  Retail  Sales 
I  Manager  in  the  Major  Accounts 
Group,  managing  a  sales  staff  for  var¬ 
ious  classifications  of  business.  The 
candidate  must  have  a  minimum  of  3-5 
!  years  sales  management  experience 
within  the  newspaper  industry, 
I  excellent  written  and  verbal  pres- 
,  entation  skills,  in-depth  newspaper 
I  product  knowledge  with  a  successful 
j  and  verifiabb  track  record  In  advertis- 
;  ing  sabs  and  soles  management.  This 
I  candidate  must  have  the  ability  to 
I  develop  and  motivate  a  sabs  staff  to 
j  accommodate  advertising  sales  and 
!  linage  goals  to  increase  revenue  and 
j  market  share.  Degree  in  communica¬ 
tion,  marketing  or  advertising  is  pre¬ 
ferred. 

We  offer  an  attractive  salary  plus  incen¬ 
tive.  Benefits  include  paid  vacation, 
comprehensive  medical/ dental/life 
insurance  and  401  (k)  plan. 


Esther  Terrazas 
Human  Resources 
Austin  American-Stotesman 
305  S.  Congress  Avenue 
Austin,  TX  78704 
Fax  (512)  445-3883 
No  phone  calls,  please 
Equal  Opportunity  Employer 


I  To  apply,  please  send  or  fax  resume 
I  with  cover  letter  to  Donjia  Johnson,  fax 
I  (404)  582-7320,  E-mail 
I  dlejohnson@ajc.com  or  mail  to  The 
j  Atlanta  Journal-Constitution,  P.O.  Box 
4689,  Atlanta,  GA  30302.  Conducting 
i  interviews  through  December  17, 
[  1 999.  No  phone  calls,  please. 


ADVERTISING  ADVERTISING 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 

New  York's  largest  daily  newspaper  is  seeking  a  Telephone  Sales 
Manager  for  their  busy  classified  advertising  call  center,  located  in 
our  new  facility  in  Jersey  City,  New  Jersey. 

Responsibilities  include  managing  the  sales  activity  of  inbound/ 
outbound  telephone  sales  representatives  and  theirsupervisors  and 
interfacing  directly  with  clients  and  advertising  agencies.  Must  be 
able  to  develop  and  implement  advertising  sales  programs.  Previous 
Classified  advertising  experience  is  preferred  and  you  should 
possess  strong  interpersonal/communication  skills  necessary  to 
motivate  and  manage  a  dynamic  advertising  department.  The  ideal 
candidate  must  be  a  self-directed,  creative  individual  whocan  handle 
multiple  priorities  and  have  a  proven  sales  management  track  record 
in  sales  management. 

We  offer  the  opportunity  to  be  a  part  of  a  progressive  advertising 
team,  a  competitive  salary,  excellent  bonus  plan  and  comprehensive 
benefits  package.  Interested  candidates  should  mail  resume  and 
salary  history  to  DNLP  EMPLOYMENT  MANAGER,  450  West  33rd 
Street.  11th  Floor,  New  York,  NY  10001 .  Fax  resumes  to  (212)  643- 
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HELP  WANTED 


_ ART/GRAPHICS _ 

THE  PATRIOT-NEWS,  a  mid-size  daily 
in  Central  PA  has  an  opening  for  a 
full-time  page  designer/illustrator.  We 
design  feature  fronts,  help  with  news 
covers  and  create  maps  and  graphics. 
You'll  need  to  know  QuarkXPress, 
Photoshop,  Freehand  and  Illustrator. 
The  job  requires  some  weekend  and 
night  work.  Good  pay  and  benefits  in 
a  growing  city,  just  a  short  drive  from 
Philly,  Washington  and  NY.  Send 
resumes  to  Gerald  Dubs,  The  Patriot- 
News,  P.O.  Box  2264,  Harrisburg,  PA 
17105. 


_ CIRCULATION _ 

DISTRia  MANAGERS  NEEDED 

East  Coast  Metro  has  opening  for  Dis¬ 
trict  Managers.  Must  be  aggressive 
with  a  strong  background  in  home 
delivery  and  single  copy.  Good  orga¬ 
nizational  and  communication  skills  a 
must.  Competitive  salary  and  benefits 
package. 

If  interested,  fax  or  send  resume  and 
cover  letter  to: 

The  Washington  Times 
Circulation  Department 
3600  New  York  Avenue,  NE 
Washington,  DC  20002 
Fax:  (202)  635-0409 


HOME  DEUVERY  MANAGER 
SANTA  FE  NEW  MEXICAN 

Join  an  independent,  progressive 
newspaper  in  one  of  the  Rocky  Moun¬ 
tain's  premiere  growth  areas.  We  are 
looking  for  a  results-oriented  pro¬ 
fessional  to  manage  home  delivery, 
with  opportunity  for  advancement.  If 
you  can  develop  marketing  plans, 
motivate  district  sales  managers  and 
deliver  break-through  customer  service, 
this  is  the  position  for  you.  The  New 
Mexican  is  an  award-winning  news¬ 
paper  in  a  community  with  a  high 
quality  of  life.  The  top  candidate  will 
make  our  newspaper  the  first-read  in 
new  housing  developments,  be  pro¬ 
active  on  delivery  and  service  and  sell, 
sell,  sell.  Excellent  benefits,  bonuses. 
Resume  and  salary  history  to: 

Ty  Ransdell 
Circulation  Director 
2516  Camino  Entrada 
Santa  Fe,  NM  87505 
or  transdell@sfnewmexican.com 


THE  SARASOTA  HERALD  TRIBUNE,  a 
New  York  Times  company,  has  an 
opening  for  a  “single  copy”  District 
Manager.  The  ideal  candidate  will 
possess  at  least  two  years  in  newspa¬ 
per  circulation,  and  the  initiative, 
motivation,  and  leadership  qualities,  to 
manage  an  “independent"  carrier 
force.  Responsibilities  will  include, 
sales,  recruitment,  and  marketing. 
“Bellatrix"  experience  is  a  plus. 

Please  mail  or  fax  resume  and  salary 
history  to: 

Frank  Shipman 
The  Sarasota  Herald  Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 
Fax  (941 1957-5351 


i _ CIRCULATION _ i 

HOME  DELIVERY  ADMINISTRATION  i 
AND  TRAINING  MANAGER  I 

St.  Petersburg  Times  i 

j 

Florida's  largest  daily  seeks  an  experi-  j 
enced  circulator  and  natural  leader  | 
j  with  strong  administrative  and  opera-  ! 
tional  background  in  home  delivery  i 
who  can  function  well  in  a  fast  paced 
environment.  Position  reports  to  the 
j  Home  Delivery  Manager. 
Responsibilities  include  project  man¬ 
agement,  budgeting,  expense  control, 
subscriber  services,  staff  training  and 
systems  compliance.  The  successful  | 

I  candidate  will  be  ethical,  analytical, 
have  a  minimum  of  5  years  of  home 
delivery  management  experience  in  i 
positions  demonstrating  increased  | 

I  responsibilities,  exceptional  customer  j 
I  service  skills,  strong  verbal  and  written 
j  communication  skills,  proficient  PC 
I  skills,  organizational  skills,  budgeting 
I  and  forecasting  experience,  ability  to 
I  adapt  to  a  changing  environment  and  ; 
a  preference  (or  taking  action.  For  con-  j 
sideration,  send  resume  with  salary 
reguirements  by  Fax  (727)  893-8185  i 
or  by  E-mail  resume@sptimes.com  ! 

I  NEWSPAPER  CIRCULATION  MAN¬ 
AGER:  Direct  weekly  newspaper  and  i 
j  TMC  products  distribution  by  carrier/ 
motor  route,  mail  distribution,  on  1 
Washington's  Olympic  Peninsula;  j 
i  salary,  incentives,  benefits  based  on  I 
i  experience;  attractive  entry  level  posi¬ 
tion.  Send  resume,  references  to  Pub- 
i  lisher,  Olympic  View  Publishing  Co., 

I  P.O.  Box  1 750,  Sequim,  WA  98382.  : 

I  EDITORIAL  i 

I  AMBIENCE/TRAVEL  EDITOR  ! 

i  ! 

I  The  Naples  Daily  News  is  looking  for  j 
I  an  editor/writer  with  a  strong  interest 
I  in  fashion,  the  arts,  travel,  trends  and 
j  the  social  scene  to  produce  Ambience,  ! 

the  seasonal,  monthly  publication  of  | 
'  the  features  department.  ' 

j  This  editor  also  will  plan  and  edit  the  ' 
j  weekly  Travel  section;  and  help  edit 
I  and  write  for  the  daily  Neapolitan  sec- 
I  tion  as  time  allows.  The  Ambience/ 
Travel  Editor  should  be  a  prolific  writer  | 
I  who  can  juggle  multiple  tasks  and  is  1 
1  adept  at  working  with  staff  writers,  j 
I  freelancers,  photographers  and  page  | 
i  designers.  Three  to  five  years  of  daily 
;  newspaper  experience  is  required,  j 
I  including  writing,  editing  and  some 
'  supervisory  experience. 

The  Naples  D>aily  News  is  a  60,000- 
plus  circulation  daily  on  Florida's  beau¬ 
tiful  Southwest  coast.  Send  resume,  sec-  , 
tions  and  clips  to  Eileen  McClelland, 
features  editor,  Naples  Daily  News, 
1075  Central  Avenue,  Naples,  FL 
34102. 


ASSISTANT  CITY  EDITOR 
A  growing  30,000  daily  in  Oregon's 
Cascade  Mountains  is  looking  for  an 
experienced  editor  from  smoller  weekly 
or  an  experienced  reporter  looking  to 
move  into  editing  to  provide  leadership 
and  support  to  the  city  desk,  help 
shape  story  content  and  improve  story 
depth.  TuesdaySaturday  shift.  Great 
place  to  live,  progressive  independent 
newspaper,  superb  benefits.  Send 
resume  to  Tim  Doran,  city  editor.  The 
Bulletin,  1526  NW  Hill  Street,  Bend 
OR  97707.  Phone  (541 )  383-0360. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR,  Zone  2 
tabloid  seeks  experienced  editor  to 
lead  staff  of  12.  Will  help  plan  daily 
local  news  package,  weekly  and 
quarterly  special  projects.  Design 
layout,  QuarkXPress  knowledge  a  plus. 
Must  be  a  motivator  and  leader.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  to  Phil  Heron,  editor,  Delaware 
County  Daily  Times,  500  Mildred  Avenue, 
Primos,  PA  19018.  Fax  at  (610)  622- 
8887. 


ASSISTANT  CITY  EDITOR/NIGHTS, 
ENTERPRISE:  We're  looking  for  a  21st 
century  leader  whose  deadline  editing 
skills  can  pass  muster  with  73  percent 
of  our  oceanfront  market  that  reads  us 
daily.  Organizational  skills  are  critical 
to  lead  enterprise  coverage,  a  key  to 
our  42,000  in-season  circulation  Sun¬ 
days.  Send  evidence  of  your  dedica¬ 
tion  to  community  journalism  (resume 
and  10  clips)  to  Larry  Reisman,  editor. 
The  Press-Journal,  P.O.  Box  1268, 
Vero  Beach,  FL  32961 . 

ASSISTANT  METRO  EDITOR 

The  Fayetteville  Observer-Times,  a 
70,000  morning  daily  in  North  Caro¬ 
lina  needs  a  hard-driving  journalist  to 
join  its  editing  team.  We're  looking  (or 
someone  with  a  passion  for  coaling 
and  collaboration  who  believes  in  cov¬ 
ering  the  community.  The  job  includes 
leading  one  or  two  teams  of  reporters 
and  assisting  in  the  daily  operation  of 
the  metro  desk.  Send  cover  letter, 
resume  and  work  samples  to  Jeffry 
Couch,  assistant  managing  editor.  The 
Fayetteville  Observer-Times,  P.O.  Box 
849,  Fayetteville,  NC  28304. 

ASSISTANT.  CITY  EDITOR:  The  Desert  Sun 
in  Palm  Springs,  a  52,C)00-circulation 
Gannett  daily,  is  looking  for  an  assis¬ 
tant  city  editor  to  work  with  our  urban 
affairs  team.  Several  years  enterprise 
editing  experience  necessary.  Send 
cover  Tetter,  resume,  work  samples  and 
references  to  Assistant.  Managing  Editor 
Julie  Shirley  at  750  Gene  Autry  Trail, 
Palm  Springs,  CA  92263  or  E-mail: 

Jshirley@palmspri.gannett.com 


AUTOMOTIVE  EDITOR.  Help  launch 
the  web's  No.  1  auto  service  site.  Hir¬ 
ing  an  Associate  Editor  who  can  distill 
automotive  news  and  content  to  make 
us  the  top  portal  for  auto  aftermarket. 
Salary,  benefits,  options  -  join  the  cutting 
edgel  For  more  and  to  apply,  go  to: 
http://www.icarumba.com/jobs 

AWARD-WINNING  UPSTATE  New 
York  sports  section  has  an  opening  (or 
a  sportswriter/copy  editor.  This  is 
primarily  a  writing  position,  but  appli¬ 
cants  must  have  some  aptitude  (or 
page  design.  Send  resumes/clips  to 
Sports  Editor  Greg  Brownell,  The  Post- 
Star,  P.O.  Box  2127,  Glens  Falls,  NY 
12801. 


AWARD-WINNING  trade  publisher, 
focused  on  the  media,  seeking  bulldog 
reporter  with  daily  newspaper  or  wire 
service  experience  in  Zone  8.  Knowl¬ 
edge  of  business  or  tech  a  plus.  Reply 
to  P.O.  Box  62,  Denver,  CO  80201. 


j _ EDITORIAL _ 

BOULDER,  CO  -  Productbuzz,  the 
Internet's  leading  provider  of  product- 
I  focused  business  communities,  is  look- 
I  ing  for  dynamic,  experienced  maga- 
'  zine  editors  to  manage  our  online 
news  and  business  content.  Must  have 
j  3-5  years  trade  experience,  product 
*  and  new  tab  experience  a  big  plus. 

:  We're  looking  for  someone  energetic, 
hard-charging  and  fun  -  must  be  com- 
;  fortable  in  a  start-up  environment. 
Boulder  is  a  sports  lifestyle  mecca,  con¬ 
sistently  ranking  in  top  #5  cities  in  US. 
j  We  offer  a  competitive  salary,  full 
[  benefits  program  plus  stock  options. 

Please  E-mail  attached  resume  (with 
i  salary  requirements)  and  accompany 
1  with  summary  in  the  body  and 
!  “productbuzz  editor”  in  the  subject 
field  to  alan@productbuzz.com 
Productbuzz  is  an  Equal  Opportunity 
Employer 

BUREAU,  BUSINESS  REPORTER 

j  The  Herald-Mail,  Maryland's  best  mid- 
j  sized  daily,  has  an  opening  on  its 
Martinsburg,  WV  bureau.  This  is  a 
one-person  bureau,  responsible  for  fin¬ 
ding  and  developing  most  stories  inde¬ 
pendently.  We  need  someone  who  is 
organized,  but  remains  unlazed  when 
:  the  day's  schedule  is  wiped  out  by  a 
j  good  fire.  Berkeley  County  is  the 
j  fastest-growing  county  in  VYest  Vir- 
i  ginia.  This  is  a  Sunday-through- 
Thursday  position. 

We  also  have  an  opening  for  a  busi¬ 
ness  reporter,  responsible  for  daily 
breaking  stories  as  well  as  a  showcase 
1  piece  and  other  features  in  our  Sunday 
I  Money  section.  Candidates  must  hove 
I  at  least  one  year  of  business  reporting 
i  experience. 

The  Herald  Mail  Company  is  located 
60  miles  from  Baltimore  and  Washing- 
I  ton,  DC  in  scenic  western  Maryland. 

Excellent  salary  and  benefit  package. 

!  Interested  candidates  should  send 
resume,  cover  letter  and  clips  to: 

[ 

Personnel  Director 
The  Herald-Mail  Company 
i  1 00  Summit  Avenue 

Hagerstown,  MD  21740 


BUSINESS  EDITOR/WRITER 

We're  making  it  our  business  to  cover 
I  business  in  Virginia's  fast-growing 
j  northern  Shenandoah  Valley  with  our 
j  award-winning  pages.  We  want  a 
creative  editor  who  has  strong  writing 
skill.  Competitive  salary.  We're  PM  five 
days  a  week,  AM  on  Saturday,  going 
I  all  AM  in  April  2000.  Resume,  clips  to 
Ron  Morris,  managing  editor.  The 
Winchester  Star,  2  N.  Kent  Street, 
j  Winchester,  VA  22601 .  E-mail: 

I  news@wincheslerstar.com 


'  CAN  YOU  PARACHUTE  into  a  com- 
'  plicated  issues  piece  one  day,  and  then 
ride  herd  on  a  breaking  disaster  story 
the  next?  Can  you  write  cTearly  and  com- 
j  pellingly  about  almost  anything?  If  you 
I  are  a  well-rounded  and  well-grounded 
I  general  assignment  reporter,  this 
j  IOOK-f  paper  in  the  Southwest  wants 
j  you.  Send  cover,  resume  and  clips 
I  showing  deadline  and  enterprise  work 
'  to  Box  08962,  Editor  &  Publisher. 
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classified 


HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  REPORTER/EDITORS 
Growing  publisher  of  venture  capital 
and  other  specialized  finance  pub¬ 
lications  needs  skilled  and  aggressive 
reporters  and  editors  to  expand  our 
team.  Owner  is  a  former  Wall  Street 
Journal  editor  who  seeks  people  who 
love  reporting,  have  classic  “nose  for 
news",  and  write  crisply  and  convinc¬ 
ingly.  One  entry-level  position  open: 
others  3+  years  in  daily  or  weekly 
news  setting.  Business  reporting  a 
must.  Send  resume,  cover  letter  with 
salary  requirements  and  2  clips  to 
Human  Resources,  BRSI-01,  170 
Linden  Street,  2nd  Floor,  Wellesley, 
MA  02482.  No  phone  calls,  please. 


CITY  EDITOR 

Are  you  a  leader  who  excels  at 
coaching  and  inspiring  others?  Con¬ 
sidering  joining  the  team  of  The  Times 
Argus,  the  New  England  Newspaper 
Association  Newspaper  of  the  Year. 
You  will  be  charged  with  directing  all 
facets  of  our  local  news  coverage. 
Pagination  skills  will  be  helpful.  We 
offer  competitive  salary  and  benefits. 
Send  resume  to: 

Scott  Fletcher 
The  Times  Argus 
P.O.  Box  707 
Barre,  VT  05641 


CNN  INTERAaiVE  SEEKS  a  space/ 
science  writer  for  Atlanta  newroom. 
Requirements:  Four  years  (post-college) 
writing,  including  experience  covering 
NASA  and  aerospace.  Job  involves 
rewriting  information  from  CNN  cor¬ 
respondents  and  wires  as  well  as 
original  reporting.  Reply  via  E-mail  to 
interactive.jobs@turner.com  You  will 
hear  from  us  only  if  you  meet  all 
requirements. 

COPY  EDITOR  "  Come  to  one  of 
America's  most  beautiful  places  - 
Hilton  Head  Island 

The  Island  Packet,  a  A4cClatchy-owned 
daily  newspaper,  is  seeking  a  copy 
editor.  We're  interested  in  candidates 
who  can  aggressively  handle  copy, 
spot  holes  and  inconsistencies  in 
stories,  write  headlines  that  are  clear 
and  crisp,  and  design  pages  creatively. 
Knowledge  of  QuarkXPress  is  a  plus. 
The  McClatchy  Co.,  the  nation's  eighth 
largest  newspaper  group,  emphasizes 
high  journalistic  standards.  Other 
papers  in  the  group  include  The  Sacra¬ 
mento  Bee,  The  Raleigh  News  & 
Observer  and  The  Minneapolis  Star- 
Tribune.  Send  cover  letter  and  resume 
to  Fitz  McAden,  executive  editor,  P.O. 
Box  5727,  Hilton  Head  Island,  SC 
29938.  Fax:  (843)  842-8314 
E-mail:  fmcaden@islandpacket.com 

COPY  EDITOR  -  Position  readvertised. 
Seven-do)'  daily  in  the  heart  of  Grand 
Canyon  Country  seeks  team  player  to 
paginate  local  and  wire  pages  and 
design  specials.  Weekend  shifts, 
QuarkXPress,  experience  on  big 
weekly  or  college  paper  required. 
Send  clips,  resume  and  cover  letter  to 
Randy  Wilson,  ME,  Arizona  Daily  Sun, 
1751  So.  Thompson  St.,  Flagstaff,  AZ 
86(X)1 .  Must  be  available  by  Dec  1 . 


_ EDITORIAL _ 

COPY  EDITOR/PAGINATOR 

The  Patriot-News  in  Harrisburg,  PA, 
(102,000  doily/ 160,000  Sunclay)  is 
seeking  a  copy  editor/poginator. 

The  position  requires  editing  local  and 
wire  copy  with  a  view  toward  backup 
wire  desk  responsibilities.  Layout, 
pagination  and  copy-editing  experi¬ 
ence  is  necessary. 

Pagination  duties  include  designing 
and  paginating  local  section  fronts, 
local  inside  pages,  and  from  time  to 
time,  wire  pages  and  page  1 .  Copy¬ 
editing  duties  include  editing  stories  for 
style  and  comprehensiveness,  plus 
headline  and  photo  caption  writing. 

Candidates  should  hove  a  strong  back¬ 
ground  in  copy  editing  and  headline 
writing  as  well  as  proven  layout  skills. 

Please  send  resume  and  clips  to  Bob 
Vucic,  executive  news  editor.  The 
Patriot-News,  P.O.  Box  2265,  Har¬ 
risburg,  PA  17101 . 


COPY  EDITORS 

Orlando,  FL-based  GOLFWEEK,  the 
national  leader  in  covering  all  facets  of 
competitive  golf  and  the  golf  business, 
soon  will  have  openings  for  copy 
editors.  Candidates  must  be  committed 
to  accuracy  and  uncluttered  writing; 
demonstrate  versatility  and  savvy  news 
judgment;  and  hove  a  knack  for  cajol¬ 
ing  the  best  from  reporters.  Fast-paced 
positions  require  at  least  3  years  daily 
newspaper  experience,  working 
knowledge  of  golf,  and  QuarkXPress 
layout  skills.  Competitive  salary  and 
benefits;  EOE.  Send  cover  letter  and 
resume  to  Dove  Seonor,  editor, 
GOLFWEEK,  7657  Commerce  Center 
Drive,  Orlando,  FL  32819  or  E-mail: 
dseanor@golfweek.com 


COPY  EDITOR 

Wanted:  Copy  editor  with  a  flair  for 
headline  writing,  eye  for  details,  talent 
for  page  layout  and  knowledge  of  -  or 
willingness  to  learn  -  QuarkXPress 
and  Photoshop.  Resume  to  Joy  Rees. 

WRITERS 

Want  to  write  about  money  and  power 
in  South  Florida?  Award-winning  jour¬ 
nalism.  Excellent  pay.  Clips,  resume  to 
Jackie  Bueno  Sousa. 

EDITOR 

Miami-based  business  daily  seeks  sea¬ 
soned  pro  to  take  charge  of  new  pub¬ 
lications  covering  the  legal  profession 
and  the  real  estate  industry.  Clips  and 
resume  to  Jackie  Bueno  Sousa. 

Send  responses  to  Miami  Daily  Busi¬ 
ness  Review,  One  SE  Third  Avenue, 
#900,  Miami,  FL33131. 


EDITOR/NIGHT  DESK 

Versatile  editor  needed  for  fast-paced 
night  desk  on  50,0(X)-circulation  daily 
in  metropolitan  New  Jersey/New  York 
area.  Candidates  should  have  layout 
and  design,  pagination,  copy  reading 
and  story  editing  experience.  Spanish 
speaking  a  plus.  $44K.  Send  resume, 
cover  letter  and  samples  of  your  work 
to  Box  08961 ,  Editor  &  Publisher. 


I  _ EDITORIAL _ 

COPY  EDITORS/PAGE  DESIGNERS 
The  Abilene  (Texas)  Reporter-News,  a 
Scripps  Howard  newspaper,  is  seeking 
two  copy  editors/page  designers  to 
i  take  its  soon-to-be  redesigned  product 
j  Into  the  new  millennium.  Successful 
!  candidates  will  hove  experience  with 
j  QuarkXPress  at  a  daily  newspaper,  a 
1  “no  tolerance"  attitude  toward  errors, 

I  the  skills  to  produce  strong  headlines, 
an  eye  for  simple,  but  catchy  design 
and  will  keep  the  reader  in  mind  for 
every  decision  that  is  made.  Abilene  is 
a  l20,(XX}  population  regional  center 
west  of  the  Dallas-Fort  Worth  area.  The 
newspaper  offers  competitive  salaries 
I  and  benefits  and  the  opportunity  to 
I  grow.  Send  resume  and  clips  to  Editor 
i  Terri  Burke,  Abilene  Reporter-News, 
j  P.O.  Box  30,  Abilene,  TX  79604  or 
burket@abinews.com 


I  DESIGN 

j  Copley  Chicago  Newspapers  has  both 
management  and  staff-level  openings 
on  the  central  desk  to  design  our  four 
I  daily  papers.  Winners  of  23  SND 
awards  in  the  last  two  years,  we're 
looking  for  bright  journalists  who  care 
about  how  information  is  presented.  Be 
well  versed  in  QuarkXPress,  Photoshop 
and  either  Illustrator  or  Freehand.  Send 
a  letter,  resume  and  samples  of  your 
work  to  Jim  King,  design  manager, 
Copley  Newspapers,  101  S.  River 
Street,  Aurora,  IL  60506  or  fox  them  to 
(630)  801  -5480  or  E-mail  to: 
jim.king@exchange.copleypress.com 

EDITOR/SENIOR  EDITOR 

New  York-based  healthcare  communi¬ 
cations  agency  seeks  Editor/Senior 
Editor.  Position  requires  extensive  writ¬ 
ing  and  editing;  medical/science 
!  expertise  is  essential.  Candidate  must 
I  be  adept  interpreter  of  healthcare/ 
t  science  issues  for  consumers  and  pro¬ 
fessionals,  working  closely  with 
account  teams  in  dynamic,  col¬ 
laborative  environment.  Assignments 
include  writing,  research,  referencing, 
program  development,  and  medical 
meeting  coverage.  Minimum  of  2-4 
years  in  editorial  or  agency  environ- 
i  ment;  excellent  written  communications 
skills;  strong  verbal  communications 
I  and  computer  skills.  Send  resume  to 
I  Box  08966,  Editor  &  Publisher. 


j  EDITOR:  Provo,  Utah  daily  seeking 
j  seasoned,  aggressive  news  pro¬ 
fessional  or  top  newsroom  slot. 

I  Application  must  have  strong  lead¬ 
ership,  motivational  and  training  skills. 
Job  requires  organizational  ability, 
writing  editing,  news  judgment,  legal 
and  page  design  proficiency. 
Understanding  of  page  flow  and 
deadline  management  essential.  Com¬ 
petitive  compensation  and  benefit 
I  package  in  excellent  work  and  com- 
I  munity  environment  for  a  Pulitzer  Com- 
j  munity  Newspaper  property.  We're 
primed  for  success  in  a  terrific  growth 
market.  Be  part  of  the  action  for  a 
great  newspaper  company  in  one  of 
America's  most  livable  cities.  Send 
cover  letter  and  resume  to  Publisher 
Kirk  Parkinson,  The  Daily  Herald,  P.O. 
Box  717,  Provo,  LIT  84603  Fax;  (801) 
344-2982  kparkins@gw.stlnet.com 


i _ EDITORIAL _ 

EDITOR 

Houston  Voice,  Houston's  weekly  gay 
and  lesbian  newspaper,  seeks  a  pro¬ 
fessional  journalist  with  experience 
managing  people.  Houston  Voice  is  a 
;  newspaper  in  the  expanding  Win- 
dowMedia  chain.  Be  well-versed  in 
I  newspaper  operation,  work  well  with 
j  deadlines  and  in  a  team  environment. 

I  Excellent  writing,  copy-editing  and 
^  communication  skills.  Proficiency  with 
Macintosh  OS,  MSWord  and  QuarkX¬ 
Press  preferred.  Competitive  salary 
and  benefits.  Houston  Voice  and  Win- 
dowMedia  are  equal  opportunity 
employers.  Resume  to  Houston  Voice, 

,  EDITOR,  500  Lovett  Blvd.,  Suite  200, 
Houston,  TX  77006. 
j  Fox:  (713)529-9531 

I  E-mail;  editor@houstonvoice.com 
No  phone  calls,  please  EOE 


EDITORIAL  DIREaOR 
Santa  Monica,  California 
We  are  seeking  an  Editorial  Director  to 
^  start,  build  and  manage  the  editorial 
I  services  department  for  USWeb/CKS 
j  the  market  leader  in  the  Internet  consult- 
i  ing  industry.  Requirements  include  a 
;  minimum  of  5  years  of  online  and 
'  offline  editorial  content  experience, 
j  with  at  least  2  years  experience  manag- 
j  ing  editorial  teams.  Journalism  degree 
is  preferred.  Please  send  resume  to: 

I  ccooperstein@uswebcks.com 
I  For  more  information  please  go  to: 
www.uswebcks.com 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


EDITORIAL 


Newspaper  Reporter 

I  wanted  by  Korean  Newspaper 
I  Company  in  Long  Island  City. 

;  Must  have  Bachelor's  degree  in 
S  literature  or  liberal  arts  field  and 
i  2  years  newspaper  reporting 
i  experience.  Must  speak,  read 
and  write  Korean. 

Apply  to:  Personnel 
The  Korea  Times  New  York 
42-22  27  Street 
Long  Island  City,  NY  1 1 1 01 . 


www.mediainfo.com 
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HELP  WANTED 


_ EDITORIAL _ 

EDITORIAL  WRITER 

DOES  DOONESBURY  KNOW  SEAT¬ 
TLE?  No,  but  we  do.  The  Seattle  Times 
is  looking  for  on  editorial  writer  to  join 
0  staff  of  pragmatic  problem  solvers 
who  love  to  write,  love  to  report  and 
love  to  shore  our  opinions  with  o  city 
on  the  edge.  Join  the  editorial  staff  in  o 
region  brimming  with  fresh  ideas  by 
showing  us  how  well  you  croft  your 
thoughts  and  how  your  preparation  os 
0  reporter,  policy  wonk  or  editorial 
writer  con  create  positive  change.  Min¬ 
imum  five  years'  professional  experi¬ 
ence  and  o  spirit  willing  to  fry  some¬ 
thing  new  ore  essential. 

To  apply,  please  submit  your  cover  let¬ 
ter  and  resume  via  The  Seattle  Times 
On-line  Resume  Tool  at  http:// 
restrocl  .webhire/com/seotimes  or  E- 
moil  it  to  seatimes@rpc.webhire.com 
And  then  send  o  hard  copy  with  sam¬ 
ples  of  published  work  to  Patricio 
Foote,  assistant  managing  editor/ 
hiring.  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111. 

To  ensure  priority  processing  of  your 
resume,  please  be  sure  to  reference  job 
source  code 

99-480/EDWRITER-News/PF 


_ EDITORIAL _ 

EDITORIAL-PAGE  INTERN 

BREAK  INTO  THE  OPINION  BUSI¬ 
NESS.  Learn  the  opinion  side  of  the 
news  business  from  the  ground  floor  up 
at  The  Seattle  Times.  We  hove  created 
o  three-year  internship  specifically  for 
o  beginning  journalist  who  aspires  to 
learn  the  croft  of  opinion  writing.  Start 
with  o  reporting  stint  on  the  metro 
desk,  spend  time  assisting  our  letters 
editor,  then  move  to  researching  and 
writing  editorials  for  the  Northwest's 
top  newspaper.  Experience  should 
include  college  or  community  newspa¬ 
per  work,  metro  internships  or  one  or 
two  years  on  small  doily  newspapers. 

To  apply,  please  submit  your  cover  let¬ 
ter  and  resume  via  The  Seattle  Times 
On-line  Resume  Tool  at  http:// 
restracl.webhire.com/seatimes  or  E- 
moil  it  to  seatimes@rpc.webhire.com 
And  then  send  o  hard  copy  with  sam¬ 
ples  of  published  work  to  Patricio 
i  Foote,  assistant  managing  editor/ 

I  hiring.  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  981 11. 

To  ensure  priority  processing  of  your 
resume,  please  be  sure  to  reference  job 
source  code: 

99-480/EDITINTERN-News/PF 


_ EDITORIAL _ 

EDITORIAL 

BUREAU  CHIEF/SENIOR  REPORTER 

American  Banker,  the  daily  newspaper 
on  financial  services,  is  seeking  a 
Senior  Reporter  who  con  break  news 
on  the  Midwest's  largest  banks  and 
assume  Bureau  Chief  responsibilities. 

This  hands  on  professional  will  have 
4+  years  of  journalism  experience. 
Business  writing  for  a  doily  publication 
preferred,  financial  industry  experience 
a  major  plus!  Send  resume,  cover  letter 
and  a  few  clips  to  Kieran  Beer,  Amer¬ 
ican  Banker,  1  State  Street  Plaza,  New 
York,  NY  10004.  No  Calls/Foxes, 
Please!  EOE  M/F/D/V 

AMERICAN  BANKER 


EDITORIAL 

REPORTERS 

The  Bond  Buyer,  o  daily  newspaper 
with  a  national  circulation,  seeks 
aggressive  reporters  who  can  break 
news.  Prior  full-time  reporting  experi¬ 
ence  and  a  demonstrated  ability  to 
write  clean,  clear  copy  about  financial 
issues  facing  state  and  local  gov¬ 
ernment  is  preferred. 

The  successful  candidates  will  join  a 
staff  of  30  reporters  covering  a  $1.4 
trillion  market  that  finances  the  nation's 
infrastructure.  Familiarity  with  financial 
terms  and  the  municipal  market  is 
helpful  but  not  required.  Positions 
available  in  NYC  and  Dallas.  Send 
resume  and  clips  to  Mike  Stanton, 
managing  editor.  The  Bond  Buyer,  1 
State  Street  Plaza,  New  York,  NY 
1 0004.  E-mail  stanton@ttn.com 
No  calls,  please!  EOE  M/F/  D/V 


EDITORS  AND  WRITERS 
The  Potomac  News,  an  aggressive 
Northern  Virginia  daily  in  tne  Medio 
General  chain,  has  the  following  open¬ 
ings. 

EDITORS:  night  news  editor,  assistant 
news  editor,  editorial  page  editor, 
night  copy  editor.  Positions  require  2-5 
years  experience  and  knowledge  of 
QuarkXPress. 

REPORTERS:  news,  sports  and  features. 
Sports  and  features  positions  require 
QuarkXPress  experience. 

Apply:  Ellen  Mitchell 
Potomac  News,  P.O.  Box  2470 
Woodbridge,  VA  22193 


GENERAL  ASSIGNMENT  REPORTER 

The  NewsTribune  is  a  mid-size,  Mon¬ 
day  thru  Saturday  PM,  located  about 
1  1/2  hours  from  Chicago,  midway 
between  Rockford  and  Peoria,  IL. 
Good  starting  salary  and  benefits. 
Family-owned  operation  in  which  your 
ideas  will  be  heard.  Ideal  candidate 
will  have  previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful.  Send  resume  and  clips  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


EDITORIAL  EDITORIAL 


Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news  and 
entertainment  weekly  in  Ft.  Lauderdale.  This 
position  requires  a  solid  background  in  news 
and  superior  management  ability.  The 
managing  editor  works  directly  with  writers  to 
help  shape  local  news  coverage  and  to  edit 
magazine-length  stories.  The  managing  editor 
also  supenrises  the  day-to-day  operations  of 
the  editorial  department.  Fine  writing  and 
editing  skills  are  essential;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should  send 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


_ EDITORIAL _ 

i  ENVIRONMENTAL  REPORTER 
.  The  Idaho  State  Journal  in  Pocatello, 

'  Idaho,  has  an  immediate  opening  for  a 
i  reporter  to  take  on  environmental 
reporting  and  to  assist  in  statehouse 
reporting.  This  job  may  include  daily 
coverage  of  the  Idaho  Legislature  in 
Boise  up  to  three  months  each  year, 
and  spot  and  enterprise  reporting  in  a 
region  rich  with  environmental  issues. 
A  successful  applicant  will  have  the 
ability  to:  handle  both  spot  news  and 
in-depth  reporting;  provide  accurate 
^  and  balanced  coverage;  take  the 
i  initiative  in  developing  stories  and 
monitoring  stories  in  progress.  A  min- 
I  imum  of  two  years  of  reporting  experi¬ 
ence  is  required;  experience  in  environ¬ 
mental  and/or  outdoors  and  gov¬ 
ernment  reporting  will  be  helpful. 

I  Please  send  resume  and  clips  of  most 
;  recent  work  to  Steve  Miller,  managing 
I  editor,  Idaho  State  Journal,  P.O.  Box 
431,  Pocatello,  ID  83204  or  E-mail: 

;  smiller@journalnet.com  Include  a  letter 
i  in  which  you  describe  in  a  paragraph 
or  two  what  your  approach  to  environ- 
;  mental  reporting  would  be. 

i  FLORIDA  METRO  DAILY  is  looking  for 
’  two  experienced,  talented  business 
‘  reporters  to  cover  utilities  and  residen¬ 
tial  real  estate.  Send  your  five  best 
clips,  along  with  a  cover  letter  telling  us 
why  you're  the  best  candidate.  Include 
I  three  references  and  your  salary 
requirement  to  Box  08956,  Editor  & 
Publisher. 


GREAT  JOBS,  GREAT  OUTDOORS 
Our  growing  24K  daily  needs  a 
Quark-handy  page  designer/editor. 
Along  with  solid  pay  and  oenefits,  we 
offer  the  outdoor  splendor  of  sunny 
:  southern  Idaho:  skiing,  hiking,  biking, 
I  whitewater,  more.  Send  resume, 
j  reference  list,  relevant  work  samples  to 
'  Clark  Walworth,  managing  editor.  The 
Times-News,  P.O.  Box  548,  Twin  Falls, 
ID  83303.  View  us  at: 

www.magicvalley.com 


HOCKEY  REPORTER 

The  Star  Tribune  in  Minneapolis/St. 

I  Paul  has  an  opening  for  a  sports 
I  reporter  to  cover  the  Minnesota  Wild, 
an  expansion  team  in  the  National 
Hockey  League  that  begins  play  in  Sep¬ 
tember  2000.  To  qualify  for  this  posi¬ 
tion  you  must  have  pro  sports  reporting 
experience.  You  must  be  a  competitive 
reporter  with  ability  to  break  news. 

:  Responsibilities  include  training  camp, 
regular-season  and  postseason  games, 
daily  breaking  stories,  business  and  con- 
I  tractual  matters,  features,  profiles, 
i  notes,  analysis,  off-rink  news  and 
related  stories.  Send  resume  and  clips 
to  Brenda  Rotherham,  recruiting 
1  coordinator.  Star  Tribune,  425 
I  Portland  Avenue,  Minneapolis,  MN 
I  55488.  Apply  by  Friday,  Nov.  19.  The 
I  Star  Tribune,  an  eciual  opportunity 
'  employer,  is  owned  by  McClatchy 
Newspapers  of  Sacramento,  CA.  It  is 
the  16th  lorgest  daily  paper  in  the 
'  country  with  a  circulation  of  4(X),362 
I  and  the  13th  largest  Sunday  paper  at 
670,890.  The  370  person  newsroom 
staff  has  a  long-standing  history  of 
editorial  excellence  and  award- 
j  winning  journalism,  including  a  1990 
i  Pulitzer  Prize  for  investigative  report¬ 
ing. 


54  EDITOR  &  PUBLISHER  NOVERMBER  6. 1999 


vraw.mediainfo.com 


11  W  19th  Street.  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.conn  •  michelea@mediainfo.com 


classified 


HELP  WANTED 


_ EDITORIAL _ 

JOB  OPENINGS 

We  are  a  seven-day  newspaper,  pub¬ 
lishing  morning  and  afternoon  editions 
Monday  through  Friday  and  combined 
editions  Saturday  and  Sunday  morn¬ 
ings. 


COPY  EDITOR 

We  are  seeking  a  copy  editor  who  is: 

•A  strong  headline  writer  with 
extensive  knowledge  of  style  and 
grammar, 

•Critical  thinker  who  isn't  afraid  to 
challenge  copy  and  who  can  spot 
holes  everyone  else  may  have  missed. 

•A  writer  who  can  turn  a  phrase  in  a 
story,  caption  or  headline. 

•Successful  candidate  also  will  be 
trained  as  wire  editor,  copy  chief  and 
paginator. 


PAGE  DESIGNER 

The  ideal  candidate  knows  how  to  use 
photos  and  headlines  to  create 
dynamic  displays  and  is  capable  of 
thinking  about  content  in  conjunction 
with  page  layout.  QuarkXPress  profi¬ 
ciency  a  must,  and  editing  and  writing 
skills  a  plus.  Work  assignments  could 
include  copy  editing. 

Send  cover  letter,  resume  and  samples 
to: 


Nicholas  S.  Yost 
News  Editor 
Reading  Eagle-Times 
Box  582 

Reading,  PA  1 9603 


JOURNALISTS  AND  CONTENT 
MANAGERS  to  work  in  Phoenix  for 
guepasa.com  Both  full  time  jobs 
reguire  fluency  in  Spanish  and  2+ 
years  related  experience.  High  visibility 
growth  opportunities.  Forward  E-mail 
with  job  code:  E&P  to  (602)  716-0200 
(Fax)  or  jobs@guepasa.com 
www.guepasa.com 

REPORTERS 

The  Abilene  (Texas)  Reporter-News,  a 
Scripps  Howard  newspaper,  has  open¬ 
ings  for  two  reporters.  The  exact  beats 
to  be  covered  will  depend  on  the 
talents  and  background  of  the  candi¬ 
dates.  One  will  have  major  responsibil¬ 
ity  in  reporting  on  the  agribusiness  com¬ 
munity.  Successful  candidates  will  have 
either  daily  newspaper  experience  or 
strong  internships,  excellent  AP  style, 
grammar  and  spelling,  the  curiosity  to 
find  the  stories  readers  want  and  need 
to  have  and  the  ability  to  tell  a  story  in 
a  way  that  makes  it  a  must  read  every 
day.  Abilene  is  a  120,000  population 
regional  center  west  of  the  Dallas-Fort 
Worth  area.  The  newspaper  offers  com¬ 
petitive  salaries  and  benefits  and  the 
opportunity  to  grow.  Send  resume  and 
clips  to  Editor  Terri  Burke,  P.O.  Box 
30,  Abilene,  TX  79604  or 

burket@abinews.com 


I _ EDITORIAL _ 

INVESTIGATIVE  REPORTER  WANTED 

■  The  Monitor,  a  fast-growing  doily  on 
the  Texas-AAexico  border,  has  an  open- 

!  ing  for  a  reporter  interested  in  working 
'  a  beat  in  South  Texas  county  that  has 
been  plagued  over  the  years  by  corrup¬ 
tion  problems,  scandals,  and  federal 
indictments.  This  position  reguires  a 
journalism  background,  interest  and 
;  experience  in  methodical  record  check- 
ing,  and  the  ability  to  develop  stories 
from  such  a  beat.  This  reporter  will 
cover  primarily  local  government  and 
state  courts,  but  must  be  able  to  write 
well  on  any  subject.  The  reporter  will 
also  write  page  one  centerpieces  and 
I  have  the  opportunity  to  develop  special 
'  projects  and  series.  Reply  with  resume 
I  and  published  writing  samples  to 
I  Managing  Editor  Paul  Binz,  c/o  The 

■  Monitor,  P.O.  Box  1578,  McAllen,  TX 

;  78505. _ 

KILLER  COPYWRITER  NEEDED.  Multi¬ 
title  publisher  seeks  writer  for  creative 
ad  copy  that  gets  results.  Heavy  client 
i  contact  via  phone.  Must  be  a  pro  and 
work  very  fast.  Linda  Smith  at: 

(800)  933-9449  ext  232  or 
Personnel@AgentMediaCorp.com 
Must  relocate  to  Clearwater,  FL 

LAYOUT  EDITOR:  Community  News- 
j  paper  Company  is  Eastern  Massachu¬ 
setts'  fastest  growing  media  company 
'  publishing  over  1 20  newspaper  and 
Internet  products,  combined  with  a  com¬ 
mitment  to  people,  technology,  promo¬ 
tion  and  training,  provide  a  perfect 
backdrop  for  success.  You  can  visit 
CNC's  website  at  http://www.cnc.com 
We  are  seeking  a  page  1  Sports 
Designer/Night  Editor.  The  candidate 
must  have  strong  design  skills  and  a 
passion  for  producing  appealing 
pages  with  a  flair.  Knowledge  of 
QuarkXPress  and  Photoshop  are  a 
must,  along  with  the  ability  to  paginate 
pages.  Must  have  sound  news  judg¬ 
ment,  strong  editing  and  writing  skids 
and  the  ability  to  make  ciuick  decisians 
on  deadline.  Must  work  well  under 
pressure.  If  you  are  ready  to  join  CNC 
send  resume  to  Susan  Robinson, 
human  resources  director.  Community 
Newspaper  Company,  33  New  York 
Avenue,  Framingham,  MA  01701. 

Fax  resumes  to  (508)  626-3907 
E-mail  srobinson@cnc.com 


LOOKING  FOR  COLLEGE  STUDENTS 
AND  GRADUATES  interested  in  a 
career  in  the  news  industry. ..The 
Navember  1 3  issue  of  E&P's  career 
guide  is  designed  for  you!  It  includes: 
help  wanted  ads  for  entry  level  and 
I  early  experienced  candidates,  job 
I  market  stories,  inspiration,  tips  to 
j  improve  your  opportunity  AND  you 
can  showcase  your  own  talents  with  a 
i  Positions  Wanted  ad.  For  more 
information  and/or  a  free  copy 
j  contact: 

Michele  ^pello  (212)  675-4380x1 73 
michelea@mediainfo.com 


MANAGING  EDITOR 

!  Entrepreneurial  publishing  firm  seeks 
I  astute  managing  editor  for  our  flagship 
I  monthly  on  boardroom  news.  Business 
!  knowledge  and  journalism  experience 
:  essentiah  Your  readers  and  contacts 
I  are  directors,  chairmen,  CEOs  of 
I  America's  largest  companies.  Fax 
j  resume,  salary  requirements  to: 

Josh  Axelrad:  (212)949-6121 


EDITORIAL 


MANAGING  EDITOR  needed  for 
award-winning  twice-weekly  newspa¬ 
per  in  beautiful  mountain  resort  town 
of  Estes  Park,  CO.  Resumes  to  Jim 
Cleary,  Estes  Park  Trail-Gazette,  Box 
1701,  Estes  Park,  CO  80517. 

_ Fax  (970)  586-9532 _ 

MANAGING  EDITOR:  Greater 
Niagara  Newspapers,  a  cluster  of  four 
daily  newspapers  in  Western  New 
York,  is  looking  for  candidates  for  the 
top  newsroom  position  at  one  of  our 
newspapers.  We  are  looking  for 
editors  who  can  motivate  staff,  improve 
our  reporters'  writing  and  mix  well 
with  the  community.  Here's  your 
opportunity  to  become  part  of  a  grow¬ 
ing  company  and  shape  the  strategies 
that  will  help  us  continue  to  thrive  in  a 
competitive  market.  Please  send 
resume  to  Dan  Bowerman,  editor. 
Greater  Niagara  Newspapers,  MPO 
549,  Niagara  Falls,  NY  14302-0549. 


MANAGING  EDITOR 
BUSINESS  WEEKLY 

‘  Diverse,  growing  Las  Vegas  media 
'  group  seeks  an  editor  with  a  solid  busi¬ 
ness  background  for  one  of  the 
nation's  best  journalism  opportunities. 
We  want  to  develop  a  clear  editorial 
vision  for  a  bold  new  business  product 
to  serve  the  nation's  most  dynamic 
;  economic  environment.  Competitive 
pay,  good  benefits  package  with  a 
401  (k)  plan  and  the  woHd's  greatest 
:  climate  and  lifestyle  -  day  or  night. 
Interested  candidates  should  submit 
resume  and  cover  letter  (in  confidence) 
to  Bruce  Spotleson,  Greenspun  Media 
Group,  P.O.  Box  230657,  Las  Vegas, 
NV  89123-0011.  Or  E-mail  to: 

Bruce@vegas.com 

:  MANAGING  EDITOR  WANTED: 

'  Southwest  Wyoming  daily  newspaper 
j  with  9,000  circulation  seeks  managing 
I  editor  for  small  newsroom.  The  right 
i  person  must  have  ability  to  motivate 
I  and  train  a  young,  enthusiastic  news 
I  staff  as  well  as  lead  the  newspaper 
i  through  design  changes  and  updates 
I  in  tewnology.  Good  salary,  excellent 
I  benefits  in  a  growing  college  com- 
I  munity  with  many  outdoor  recreational 
I  opportunities.  Send  resume,  references 
:  and  salary  requirements  to  Holly 
!  Jackman,  publisher.  Daily  Rocket- 
Minor  newspaper,  P.O.  Box  98,  Rock 
Springs,  WY  82902. 


EDITORIAL 


Foreign  Financial  Journalist 
wanted  by  Financial  Retire¬ 
ment  Business  Publishing 
Company  in  Greenwich,  CT,  to 
develop  and  manage  content- 
driven  Web  site.  Must  have 
Masters  in  Journalism  and  2 
years  experience  as  a  financial 
journalist.  Respond  to;  Person¬ 
nel,  Asset  International  Inc, 
125  Greenwich  Avenue, 
Greenwich,  CT  06830. 


_ EDITORIAL _ 

A4ANAGING  EDITOR 
East  central  Indiana  10,500  PM  com¬ 
munity  daily  needs  manager  with 
design  skills.  Send  cover  letter,  resume 
and  clips  to  Wesley  Rowe,  The 
Courier-Times,  P.O.  Box  369,  New 
Castle,  IN  47362  or  fax  (765)  529- 
1731  or  E-mail: 

wrowe@lhecouriertimes.cc)m 


MANAGING  EDITOR  -  Mid-Atlantic 
weekly  newspaper  group  needs  editor 
for  its  lead  paper.  This  is  a  top-to- 
bottom  job.  Must  be  excellent  copy 
editor,  who  can  turn  so-so  copy  into 
good  writing  on  deadline.  Solid  writing 
and  ability  to  train  young  staff  alsa 
required.  The  editor  will  do  some  cov¬ 
erage  and  be  able  to  fill-in  for 
reporters  when  necessary.  Writing, 
editing,  competitive  approach  are  key, 
layout  ability  not  essential.  Salary: 
$30, 000-range,  health  plan,  two 
weeks  vacation,  retirement  program 
being  developed.  Send  cover  letter, 
resume  and  samples  to  Box  08967, 
Editor  &  Publisher. 


METRO  EDITOR 

The  Ann  Arbor  News  is  looking  for  a 
Metro  Editor  to  guide  our  local  cov¬ 
erage  in  a  great  news  town  that  also  is 
a  wrtjnderful  place  to  live.  Candidates 
should  be  proven  leaders,  with 
excellent  news  judgment  and  strong 
organizational  skills.  We're  a  growing 
newspaper  and  our  focus  is  local  news. 
Management  experience  required. 
Send  resume  and  letter  that  details 
your  coverage  philosophy  and 
accomplishments  to  Ed  Petykiewicz, 
editor.  The  Ann  Arbor  News,  Box 
1147,  340  E.  Huron  Street,  Ann 
Arfxjr,  Ml  48 1 06- 1147.  We  are  an 
Equal  Opportunity  Empbyer 


NEW  JOBS  IN  SAN  ANTONIO! 
Our  newsroom  is  growing!  The  Son 
Antonio  Express-News  seeks  experi¬ 
enced  reporters,  copy  editors,  photo¬ 
graphers  and  designers  who  want  to 
work  at  an  innovative,  exciting  news¬ 
paper  in  a  great  city.  All  applicants 
should  have  five  to  seven  years  experi¬ 
ence.  Send  inquiries  with  resume  and 
samples  of  your  work  to  Raul  Reyes, 
AME/News,  San  Antonio  Express- 
News,  P.O.  Box  2171,  San  Antonia, 
TX  78297. 


NEWS  DESIGNERS:  The  Times  Herald- 
Record,  flagship  of  the  Ottoway  com¬ 
munity  newspaper  group,  is  looking  for 
a  few  good  designers.  We  have 
recently  redesigned  our  tabloid  and 
are  looking  for  visual  journalists  to 
build  on  the  foundation.  The  ideal 
candidates  must  hove  at  least  one  year 
of  newspaper  design  experience,  profi¬ 
ciency  in  QuarkXPress  and  hands-on 
knovdedge  of  the  pagination  process. 
Photoshop  or  Illustrator  is  a  plus.  Send 
resume  and  clips  to  Bill  Steinauer, 
executive  editor.  The  Times  Herald- 
Record,  40  Mulberry  Street,  Box  2046, 
Middletown,  NY  10940.  EOE. 
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HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITOR  for  85K/100K  doily  in 
Michigan's  Automation  Alley  ■  the 
wealthy  auto  executive  suburbs  of 
Detroit.  Must  hove  at  least  5  years 
QuarkXPress  desk  experience.  Send  let¬ 
ter,  resume  to  Roger  Wingelaor,  AME, 
The  Oakland  Press,  48  W.  Huron,  Pon¬ 
tiac,  Ml  48342-2101 . 


NEWS  EDITOR 

23,500  Zone  2  daily  seeks  news 
editar.  Coordinate  daily  pages  and 
special  sections;  guide  copy  desk  team; 
strong  writing,  grammar,  pagination 
skills.  Demonstrated  leadership  and 
organizational  skills  required.  Resume, 
3  sections  you  designed  and  cover  let¬ 
ter  to  Jim  Lee,  Carroll  County  Times, 
201  Railroad  Avenue,  Westminster, 
MD21157. 


NIGHT  EDITOR 

Adaptable,  experienced  editor  for  city 
desk  of  o  mid-20,000  daily  in  Vir¬ 
ginia's  Shenandoah  Valley.  We  are 
PM  five  days  a  week,  AM  on  Saturday, 
going  all  AM  in  April  2000.  Looking 
for  hands-on  editor  with  an  eye  for 
detail.  Resume  to  Ron  Morris,  manag¬ 
ing  editor.  The  Winchester  Star,  2  N. 
Kent  Street,  Winchester,  VA  22601 . 

E-mail  news@winchesterstar.com 

ONLINE  DAILY  MUTUAL  fund  pub-  ^ 
lication  in  New  York  City  seeks  experi-  ! 
enced  reporter,  preferably  with  experi-  ' 
enced  covering  the  fund  business.  Send 
resume,  clips  and  salary  requirement  to 
Stephen  Garmhousen,  executive  editor, 
lgnites.com,  211  E.  43rd  Street,  Suite 
2002,  New  York,  NY  10017. 

ONLINE  EDITOR 

The  Online  Department  of  The  News  ; 
Journal  seeks  an  enthusiastic,  energetic  i 
Online  Content  Editor.  Our  online 
editor  will  package  the  day's  news  and 
features  while  helping  to  develop  more 
in-depth  content  areas.  The  position  is  | 
full  time.  Successful  condidates  must  i 
hove  o  news  background  and  famil¬ 
iarity  with  libel  and  invasion  of  privacy 
lows  as  well  as  the  basics  of  copy  editing. 
In  addition,  candidates  should  be  able  to 
code  in  basic  HTML,  be  familiar  with 
the  Internet,  be  comfortable  in  both  a  ' 
Windows  and  Mac  environment,  and  [ 
know  the  relevant  software  tools  (esp.  | 
QuarkXPress  and  Photoshop). 

The  position  involves  working  after¬ 
noon  through  evenings,  Monday  | 
through  Friday,  updating  our  site  as  j 
news  content  clears  the  copy  desk. 

Please  forward  your  resume,  letter  of 
application,  salary  requirements  and 
samples  to: 

The  News  Journal 
P.O.  Box  15505 
Wilmington,  DE  1 9850 
Fax:  (302)  324-2578 
E-mail  ausbach@delaware.infi.net 


_ EDITORIAL _ 

PART-TIME  SENIOR  EDITOR:  Harvard 
Law  School  alumni  magazine  seeks 
superb  writer  with  at  least  five  years 
magazine  writing/editing  experience. 
Send  resume  and  cover  letter  to  H.U. 
Resume  Processing  Center,  Requisition 
2950,  1 1  Holyoke  Street,  Cambridge, 
MA02138. 


PHOENIX  BASED  magazine  is  seeking 
a  Finance  Editor.  Requires  3  years 
financial  reporting,  intense  knowledge 
of  the  investment/technology  industry. 
Journalism  degree  and  anline  experi¬ 
ence  preferrecT  Responsibilities  include 
editing,  writing  on  public  companies, 
story  selection,  developing  calendar, 
and  managing  writers.  Great  opportu¬ 
nity  to  build  o  niche  magazine.  Send 
resume,  cover  letter  and  3  investment 
related  writing  samples  to  Editor,  P.O. 
Box  10518,  Glendale,  AZ  85318  or 
Fax  (623)  561-5085. 


REAL  ESTATE  REPORTER 
Miami's  real  estate  market  is  booming 
and  the  South  Florida  Business  Journal 
wants  a  savvy,  aggressive  reporter  to 
cover  it.  Beat  will  allow  time  for  GA 
reporting  in  one  of  the  nation's  HOT¬ 
TEST  news  markets.  E-mail  Editor  Kevin 
Gale  at  kgale@sfbj.com 

REPORTER  "  National  business  and 
technology  publisher  is  launching  a 
newsweexiy  covering  the  technology  com¬ 
munity  in  the  greater  Washington  DC 
area.  We  are  looking  for  self-starters 
eager  to  break  business  stories  about 
technology  companies  and  interested 
in  exploring  related  issues.  Send 
resume  and  clips  to: 

ccunningham@amcity.com 


REPORTER  AND  COPY  EDITOR 
needed  for  fiercely  competitive,  quali¬ 
ty-driven  24K  daily  in  NW  Ohio.  Be 
part  of  a  talented  team  looking  for  new 
ideas  to  ensure  the  best  newspaper 
gets  to  our  readers.  Self-starters  look¬ 
ing  for  a  new  challenge,  professional 
growth  and  fun  send  resumes  to  T. 
Franko,  The  Register,  314  W.  Market 
Street,  Sandusky,  OH  44870  or: 
toddfranko@sanduskyregister.com 

REPORTER/PHOTOGRAPHER  -  Stars 
and  Stripes,  on  editorially  independent 
daily  newspaper  serving  the  U  S. 
military  community  overseas,  seeks  out¬ 
standing  journalists  to  work  in  Japan 
and  Korea.  Competitive  salary  and 
excellent  benefits.  U.S.  citizenship 
required.  Send  resume,  salary  require¬ 
ments,  story  clips  and  photo  samples  to 
Pacific  Stars  and  Stripes,  Attn:  CPO, 
Unit  45002,  APO  AP  96337-5002; 
fax  to: 

(011-81)3-4303-5493 
Or  E-mail  in  ASCII  text  or  MS  Word 
(PC)  to  jobs-pss@stripes.osd.mil  by 
November  29,  1 999. 

STARS  AND  STRIPES  IS  EOE 


EDITORIAL 


Columnist 

sought  by  Urdu  Newspaper  in 
Elmhurst,  NY.  Must  have  3  years 
experience  in  the  job  offered.  Fluen¬ 
cy  in  Urdu  a  must.  Respond  to:  Per¬ 
sonnel,  Weekly  Awam,  87-lOB, 
Grand  Avenue,  Elmhurst,  NY  11373. 


_ EDITORIAL _ 

REPORTER 

Growing  daily  newspaper  looking  for 
experienced  reporter  who  con  cover 
the  Shenandoah  Valley's  most  vibrant 
area.  We're  looking  for  someone  who 
can  report  on  government  without 
becoming  a  bureaucrat.  Competitive 
salary.  Resume,  clips  to  Ron  Morris, 
managing  editor.  The  Winchester  Star, 
2  N.  Kent  Street,  Winchester,  VA 
22601 .  E-mail: 

news@winchesterstar.com 


REPORTERS  WANTED  at  The  Indepen¬ 
dent  Tribune,  an  ambitious  and  fast¬ 
growing  Media  General  paper  in 
North  Carolina.  Entry-level  applicants 
welcomed.  Contact  Bernard  Hunt, 
managing  editor,  P.O.  Box  608,  Con¬ 
cord,  NC  28086.  (704)  789-9150. 

E-mail  bernard@hunt.org 

REPORTERS  for  Peninsula  Daily  News, 
a  6-day  daily  in  beautiful  Port  Angeles 
and  Sequim,  WA.  Applicants  should 
have  1  to  2  years  of  daily  or  weekly 
experience  or  are  exceptional  entry- 
level  candidates.  Zone  9  preferred. 
Clips  and  resume  to  City  Editor  Bill 
Lindstrom,  P.O.  Box  1330,  Port 
Angeles,  WA  98362;  E-mail: 
biiriindstrom@peninsuladailynews.com 

REPORTERS/COPY  EDITORS 
Wow!  Rocky  Mountains,  world-class 
mountain  biking,  rafting,  skiing, 
Navajo  culture  and  outdoors  galore  all 
within  a  short  drive. 

The  Daily  Times  is  the  largest  paper 
serving  the  Four  Corners.  We're  grow¬ 
ing  fast  and  need  good  reporters  and 
copy  editors  who  love  this  biz.  We 
seek  team  players  who  aim  high.  Send 
resume,  clips  to  Troy  Turner,  editor. 
The  Daily  Times,  201  N.  Allen,  Farm¬ 
ington,  NM  87401 . 


REPORTERS 

View  Newspapers  of  Las  Vegas  is  seek¬ 
ing  reporters  to  cover  Pahrump, 
Nevada,  and  North  Las  Vegas  for  its 
group  of  community  newspapers  pub¬ 
lished  by  the  Las  Vegas  Review- 
Journal/Sun.  Ideal  candidates  will  be 
able  to  cover  everything  from  city  gov¬ 
ernment  to  sports.  A  college  degree 
and  at  least  two  years  experience  pre¬ 
ferred.  Send  resume  and  writing  sam¬ 
ples  to  Kirk  Kern,  View  Editor,  P.O. 
Box  70,  Las  Vegas,  NV  89125-0070. 


REPORTER 

The  Sanford  Herald,  13,500  daily  in  a 
growing  community  with  a  booming 
economy,  seeks  courts/copy  ond 
county  reporters.  Half-hour  from 
Raleigh,  2  1/2  hours  from  mountains 
and  beach.  Send  resume  to  Jay 
Thwaite,  Sanford  Herald,  P.O.  Box 
100,  Sanford,  NC  27331-0100 
E-mail  editor@sanfordherald.com 

SENIOR  REPORTER 

The  Legal  Intelligencer,  Philadelphia's 
daily  legal  newspaper,  seeks  a  senior 
level  reporter  to  cover  state  appellate 
courts  and  the  business/transactional 
bar.  J.D.  preferred,  minimum  of  four 
years  newspaper  (weekly  or  daily) 
experience  required.  Sophisticated 
audience.  No  weekends.  Send  resume 
and  up  to  five  clips  to  Zan  Hale,  The 
Legal  Intelligencer,  1617  JFK  Blvd., 
Suite  1750,  Philadelphia,  PA  19103. 
Or  E-mail  to  zanh@palawnet.com 


_ EDITORIAL _ 

SOUTHERN  CAUFORNIA 

The  nine  newspapers  in  the  Los 
Angeles  Newspaper  Group,  with  a  com¬ 
bined  circulation  of  630,000  daily, 
offer  an  assortment  of  career  opportu¬ 
nities.  We  seek  experienced  assistant 
section  editors,  reporters,  copy  editors, 
designers  and  graphic  artists.  Our 
newspapers  of  varying  sizes  focus  on 
local  news  in  competitive  and  diverse 
markets.  We  value  creativity  and 
excellence.  Good  advancement  oppor¬ 
tunities  exist  in  our  growing  group, 
which  includes:  the  Daily  News  of  Los 
Angeles,  Long  Beach  Press-Telegram, 
San  Gabriel  Valley  Tribune,  Pasadena 
Star-News,  Whittier  Daily  News,  San 
Bernadino  County  Sun,  Inlond  Valley 
Daily  Bulletin,  Redlands  Daily  Facts 
and  the  Lampoc  Record.  Send  letter, 
resume  and  samples  of  your  work  to 
Editorial  Recruiter,  Los  Angeles  News¬ 
paper  Group,  P.O.  Box  4200, 
Woodland  Hills,  CA  91 365-42(X). 


SPORTS  CLERK 

The  Pulitzer-Prize-winning  Anchorage 
Daily  News,  Alaska's  largest  newspa¬ 
per,  needs  an  entry-level  sports  clerk 
who  is  swift  on  deadline  and  is  seeking 
a  sportswriting  career.  Fun,  great 
opportunity  for  someone  with  degree, 
intern  or  small  daily  experience.  Live  in 
the  most  beautiful  place  in  the  world, 
where  it's  the  Super  Bowl  of  the  out¬ 
doors  every  day.  Excellent  growth  posi¬ 
tion.  Please  mail  resume  and  writing 
samples  to  ADN,  Attn:  Human 
Resources,  P.O.  Box  149001, 
Anchorage,  AK  99514.  The 
Anchorage  Daily  News  is  an  Equal 
Opportunity  Employer  and  welcomes  a 
diversity  in  appliconts. 

SPORTS  COPY/LAYOUT  EDITOR: 
Strong  design  and  QuarkXPress  siJills 
required.  Send  resume,  cover  letter 
and  work  samples  to  The  Bakersfield 
Californian,  Attn:  John  Millman,  sports 
editor,  P.O.  Box  440,  Bakersfield,  CA 
96602.  EOE 


SPORTS  DESIGNER 

Lead  sports  designer  wanted  for 
Pulitzer  Prize-winning,  40,000-circ. 
Knight  Ridder  paper.  Candidate  must 
have  design  and  editing  experience. 
Position  full-time,  four  nights  a  week. 
Sports  department  is  regular  national 
award  winner  covering  high  school 
sports  and  college  with  national-champ 
teams.  To  apply,  send  resume  and 
work  samples  to  Anjanette  Rieger, 
news  editor.  Grand  Forks  Herald,  Box 
6008,  Grand  Forks,  ND  58206-6008 
or  E-mail  me  at  arieger@gfherald.com 
Check  the  Web  www.gfherald.com 
EOE 


SPORTS  EDITOR  for  the  best  twice- 
weekly  In  Oregon.  Contact  Jerry 
Teague,  editor,  Curry  Coastal  Pilot, 
P.O.  Box  700,  Brookings,  OR  97415. 


SPORTS  EDITOR  -  Small  dally  near 
New  Orleans.  QuarkXPress  experience 
helpful,  and  ability  to  coordinate  com¬ 
prehensive  prep  coverage.  Resumes  to 
Kevin  Chiri,  Slidell  Sentry-News,  P.O. 
Box  910,  Slidell,  lA  70459.  Fax  (504) 
643-4966.  E-mail  sentry@neosoft.com 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  EDITOR 

The  San  Antonio  Express-News  seeks  o 
driven  and  innovative  individual  to 
supervise  a  38-person  staff  that  knows 
sports  at  the  local,  regional  and 
national  levels.  The  NBA  champs  Spurs 
are  big  here  but  we  provide  in-depth 
coverage  of  the  Big  1 2,  the  Dallas  Cow¬ 
boys,  the  Olympics,  boxing  and  major 
^if  tournaments.  We  require  at  least 
rive  years  newspaper  management 
experience.  Send  inquiries  to  Raul 
Reyes,  AME/News,  San  Antonio 
Express-News,  P.O.  Box  2171,  San 
Antonio,  TX  78297. 


SPORTS  EDITOR 

The  Daily  Item  is  accepting  applica¬ 
tions  for  a  sports  editor  with  5  years 
management  experience.  Successful 
candidate  should  know  how  to  juggle 
multiple  duties,  develop  stories  off  the 
playing  field,  schedule  and  supervise 
full  and  part-time  staff.  Coverage  of 
preps  and  college  as  well  as  20  high 
sch(x>ls.  Strong  local  commitment  essen¬ 
tial.  Team  player.  We're  a  seven-day 
daily,  3O,0OO  circulation,  located  in 
scenic  central  Pennsylvania.  Send 
resume  and  cover  letter  by  Nov.  1 2  to 
Sports  Editor  Search,  The  Daily  Item, 
200  Market  Street,  Sunbury,  PA 
1 7801 .  No  phone  calls,  please. 


SPORTS  SEaiON  EDITOR 

Are  you  a  meticulous  copy  editor  and 
skilled  manager  of  people  with  daily 
newspaper  experience?  We  need  you 
to  run  our  sports  department  and  direct 
coverage  that  goes  “beyond  the  white 
lines”.  This  includes  coverage  of  preps, 
local  college  and  pro  teams  in 
southwestern  Michigan.  Excellent  gram¬ 
mar,  punctuation  and  spelling  skills 
required.  Great  benefits  in  a  growing, 
diversified  area.  Daily  circulation, 
60,000;  weekend  circulation,  75,000. 
Equal  Opportunity/ Affirmative  Action 
Employer.  Send  resume  with  cover  let¬ 
ter  and  supporting  material  to  James  R. 
Mosby  Jr.,  editor,  Kalamazoo  Gazette, 
401  South  Burdick  Street,  Kalamazoo, 
Ml  49007. 


SPORTS  WRITER  needed  by  15,000 
circulation  seven-day  AM  daily.  Be  a 
part  of  our  three-person  team  covering 
local  sports  and  Quarking.  The  ideal 
applicant  would  have  some  experience 
or  be  a  journalism  graduate.  Send 
resume  and  clips  to  Jim  Hunsley,  sports 
editor.  The  News-Dispatch,  121  W. 
Michigan  Blvd.,  Michigan  City,  IN 
46360. 


SUBURBAN  CHICAGO  firm  seeks  an 
editor  to  help  publish  newsletters, 
journals  for  various  clients.  Two  years 
writing,  proofreading  and  publishing 
experience,  journalism  degree  and 
excellent  organizational  skills  required. 
Technical  writing/editing  and  famil¬ 
iarity  with  asscx:iations  a  plus.  QuarkX¬ 
Press,  MS  Office  and  Mac  experience 
required.  Send  resume,  samples, 
salary  requirements  to  Jill  Hronek, 
Sherwood  Group  Inc.,  60  Revere 
Drive,  Suite  500,  Northbrook,  IL 
60062.  EOE.  Fax:  (847)  480-9283. 

No  phone  calls,  please 


I _ EDITORIAL _ 

;  SUNDAY  EDITOR 

Looking  for  a  challenge  at  a  paper 
where  you  can  focus  your  efforts  on  the 
kind  of  enterprise  stories  that  really  mat¬ 
ter  to  readers?  A  place  where  short- 
and  long-term  projects  are  the  norm? 
Do  you  oelieve  a  paper  reaching  for 
,  100,000  circ.  is  limited  only  by  its  own 
;  vision?  Maybe  you'd  like  to  be  our 
I  next  Sunday  editor.  We're  seeking  an 
j  editor  who's  ready  to  help  us  become 
j  more  sophisticated  --  and  relevant. 

\  We'd  like  someone  who  can  focus  on 
I  the  forest  as  well  as  on  the  trees, 

I  someone  with  enterprise-  and  content- 
'  development  skills  as  well  as  knowl- 
,  edgeable  In  the  fundamentals  af 
1  design.  She/he  alsa  should  be  well 
I  organized  and  good  at  working  with 
people  -  not  just  reporters  but  the 
'  department  whose  cooperation  you 
need  to  help  better  the  final  proauct. 

:  Send  resume,  letter,  sample  of  your  cur¬ 
rent  work  and  current  newspaper  to 
Managing  Editor  Deena  Gross,  The 
■  York  Dispatch/Sunday  News,  RO.  Box 
2807,  York,  PA  17405. _ 

TECHNICAL  EDITOR 
40hrs/week  9a.m. -5p.m.,  salary 
$36, 000/year,  requires  B.A.  ar 
equivalent  in  communicatians  and  2 
years  experience  in  the  job  offered  or 
6  years  experience  in  technical  and 
publication  production.  Fluency  in 
I  English  and  Spanish,  audio  visual  pro¬ 
duction  experience  required  or 
Master's  in  media.  Edit  text  in  Spanish 
and  English.  Review  and  re-write  com¬ 
plex  nomenclature  for  translation  in  to 
Spanish  and  English.  Read  and  correct 
translated  publications  which  are 
technical  in  nature  to  ensure  proper 
translation.  Follow  established  rules  per¬ 
taining  to  factors,  such  as  word  meon- 
I  ings,  sentence  structure,  grammar, 

I  punctuation,  and  mechanics.  Oversee 
!  all  editing  of  Spanish  to  English  transla- 
I  tions  undertaken  by  company.  May  be 
^  called  upon  to  compose  original 
Spanish  text  based  on  a  clients  specific 
need.  Will  supervise  audio-visual  pro¬ 
ductions  as  needed.  Send  resume  to 
Department  of  Labor,  Bureau  of 
Workforce  Program  Support,  P.O.  Box 
10869,  Tallahassee,  FL  32302. 
JOFL#2000417. 


:  THE  CHRONICLE-TELEGRAM,  a 
I  32,000-circulation  daily,  west  of 
;  Cleveland,  Ohio,  has  an  opening  for  a 
j  full-time  copy  editor.  The  ideal  candi- 
I  date  can  write  bright  headlines,  lay  out 
a  page,  and  polish  stories  with  care  on 
,  deadline.  We  want  a  real  wordsmith 
I  who  takes  pride  in  clean,  clear  lan- 
1  guage.  Pagination  experience  a  plus. 

I  Applicants  should  send  a  cover  letter 
i  and  resume  along  with  work  samples 
!  to  Managing  Editor,  The  Chronicle- 
'  Telegram,  225  East  Avenue,  Elyria, 
i  OH  44035. 

THE  GAZETTE  in  Colorado  Springs  is 
seeking  a  reporter  who  understands 
public  policy  and  can  translate  the 
^  activities  of  City  Hall  into  compelling 
]  narratives  with  a  human  face.  This  is  a 
top  newsroom  position  requiring  at 
least  5  years  of  professional  experi¬ 
ence.  Send  a  resume,  six  clips  that 
demonstrate  superior  enterprise  work 
and  a  cover  letter  explaining  how  you 
I  think  a  local  government  b^t  should 
I  be  covered  to  Cliff  Foster,  city  editor, 
j  The  Gazette,  30  S.  Praspect  Street,  Col- 
1  orodo  Springs,  CO  80W3.  No  phone 
calls  please. 


;  _ EDITORIAL _ 

'  THE  IDAHO  STATE  XDURNAL 
'  A  20,000  AM  daily,  is  accepting 
applications  to  fill  current  and  future 
positions  in  its  newsroom.  Positions 
include  copy  editor,  sports  reporter, 
and  general  assignment/beat  reporter. 
Desired  applicants  will  possess  strong 
I  written  and  verbal  communication 
i  skills.  Positions  offer  excellent  hourly 
j  wage,  paid  vacation,  medical,  great 
I  working  environment  and  opportunities 
for  growth.  To  apply,  send  cover  letter, 
resume  and  samples  to  Idaho  State 
Journal,  Attn.  Managing  Editor,  P.O. 

!  Box  431 ,  Pocatello,  ID  83204. 


THE  NORTH  JERSEY  HERALD  & 
j  NEWS,  o  49,000  daily  in  northeastern 
New  Jersey  just  25  minutes  from  Times 
j  Square,  seeks: 

ClDPY  EDITOR  with  wit,  exquisite 
mastery  of  the  language  and  QuarkX¬ 
Press  competence  to  join  a  desk  of 
eight  that's  the  keeper  of  the  newspa¬ 
per’s  standards.  Our  new,  state-of-the- 
art  computer  system  and  old-fashioned 
commitment  to  excellence  provide  an 
opportunity  for  an  experienced, 
creative  edifor  who  understands  that 
the  copy  desk  is  the  bedrock  of  good 
newspapering.  Write  to  Kathie  Adams, 
I  assistant  managing  editor, 
i  REPORTER  to  cover  the  waterfront  -  we 
I  have  one  -  in  a  county  with  landscapes 
I  that  range  from  the  gritty  urban  to  the 
bucolic  rural.  We  want  reporters  who 
will  uncover  news  rather  than  simply 
cover  it.  If  you're  committed  to 
excellence  and  enterprise,  write  to 
Dino  Ciliberti,  city  editor.  Experience: 
one  to  three  years.  Fluency  in  Spanish 
is  a  plus. 

Send  your  resume,  references,  salary 
history  and  work  samples  to  The  North 
Jersey  Herald  &  News,  One  Garret 
Mountain  Plaza,  CN  473,  West 
Paterson,  NJ  07424-0473.  We  prefer 
candidates  from  Zones  1  and  2. 

!  THE  NORTHERN  VIRGINIA  DAILY, 
j  Virginia's  most  honored  small  daily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  is  seeking  a 
reporter.  Position,  covering  hard  news 
beat  and  writing  features,  allaws  for 
creativity  in  a  growing  newsroom. 
Send  resumes  and  samples  of  work  to 
Pam  Bell,  human  resources  director, 
P.O.  Box  69,  Strasburg,  VA  22657  or 
,  fax  to  (540)  465-9388. 


i  THE  NORTHERN  VIRGINIA  DAILY, 
i  Virginia's  most  honored  small  daily 
j  newspaper  lacated  in  the  beautiful 
Shenandoah  Valley,  is  expanding  to 
hire  an  assistant  managing  editor  lor 
news.  The  assistant  managing  editor 
position  is  an  excellent  opportunity  for 
an  experienced  journalist  to  take  a 
leading  role  in  a  growing  newsroom. 
Competitive  salary  and  b^efits.  Send 
,  resumes  and  samples  of  work  to  Pam 
;  Bell,  human  resources  director,  P.O. 

'  Box  69,  Strasburg,  VA  22657 ;  or  fax: 

I  (540)  465-9388 

I  THE  NORTHERN  VIRGINIA  DAILY, 
Virginia's  most  honored  small  daily 
j  newspaper  located  in  the  beautiful 
I  Shenandoah  Valley,  seeks  a  grammar 
j  and  style  maven  to  join  its  staff  as  a 
I  copy  editor.  Position  includes  editing 
news  and  sports  using  high  standards 
and  hard-news  judgment.  Send 
resumes  and  samples  of  work  to  Pam 
Bell,  human  resources  director,  P.O. 
Box  69,  Strasburg,  VA  22657  or  fax: 
(540)  465-9388 


_ EDITORIAL _ 

THE  NOVEMBER  1 3  ISSUE  of  Editor  & 
Publisher's  Career  Guide  for  entry  level 
and  early  experienced  candidates  will 
be  available  in  print  and  on  our 
Website.  Advertisers  reach  students  at 
colleges  and  universities  with  journal¬ 
ism,  business  and  publishing  pro¬ 
grams.  Jobseekers  find  help  wanted 
ads,  job  search  tips,  internships, 
inspiration  and  more!  Contact: 

Hazel  Preuss  (212)  675-4380  Ext  1 71 
hazelp@mediainfo.com 


THE  ORANGE  LEADER  has  immediate 
openings  for  a  copy  editor  and  a  gen¬ 
eral  assignment  news  reporter.  Copy 
editor  must  be  knowledgeable  in 
QuarkXPress  and  Photoshop.  Degree  a 
I  must.  Send  resumes  to  Editor,  The 
I  Orange  Leader,  P.O.  Box  1028, 
Orange,  TX  77631 . 


THE  SEATTLE  TIMES 
REPORTERS 

The  Seattle  Times  is  committed  to  serv¬ 
ing  the  community  through  quality 
journalism.  We're  looking  for  metro 
1  reporters  who  share  that  goal: 
journalists  who  work  with  purpose  and 
with  passion;  who  write  with  clarity 
and  with  the  authority  earned  by  good, 
‘  thorough,  unbiased  reporting;  who  can 
'  report  first  AND  best  in  a  highly  com- 
I  petitive  market. 

1 

The  Times  will  have  both  downtown 
and  suburban  openings  as  we  fill  out 
our  metro  teams.  Applicants  should 
have  five  years  of  metro  daily  experi¬ 
ence;  those  for  suburban  bureau  posi- 
I  tions  should  hove  three  years'  experi¬ 
ence. 

I  The  Times  serves  a  vital,  diverse  city  in 
a  beautiful  region.  It  is  a  Pulitzer  Prize¬ 
winning,  family-owned  newspaper  that 
is  about  to  switch  from  afternoon  pub¬ 
lication  to  compete  head  to  head  in  the 
morning  field.  This  is  an  exciting  time 
to  join  o  newspaper  that  offers 
excellent  benefits  and  the  opportunity 
to  grow  in  your  career.  Send  a  resume, 
samples  and  a  cover  letter  describing 
the  kind  of  job  you're  seeking  to 
Patricia  Foote,  assistant  managing 
editor.  The  Seoltle  Times,  P.O.  Box  70, 
Seattle,  WA  981 1 1 . 


THE  SOUTHERN  ILLINOISAN  has  an 
opening  in  the  Editorial  Department  for 
an  experienced  reporter.  \A/e  are  look¬ 
ing  for  someone  who  is  equally  at 
home  with  features  and  hard  news  and 
can  give  us  an  extra  dimension  with 
special  projects  and  in-depth  reporting. 
Candidates  must  be  a  self-starter  who 
can  independently  develop  sources 
and  stories  from  a  base  15  miles  from 
our  main  newsroom.  The  primary 
responsibility  of  this  position  is  cov¬ 
erage  of  the  second  largest  city  in  our 
manret.  Send  resume  and  clips  to: 

Human  Resources  Manager 
Southern  Illinoisan 
P.O.  Box  2108 
Cartxjndale,  IL  62902 


WE  ACCEPT 

MASTERCARO/VISA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 
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11  W  19th  Street,  New  York,  NY  10011 


HELP  WANTED 

EDITORIAL 

THE  TIMES  HERALD-RECORD  is  look¬ 
ing  for  two  seasoned,  professional 
reporters  -  one  who  is  well-versed  in 
education  reporting;  one  who  is 
equally  adept  in  government  and 
politics. 

We're  looking  for  real  firebrands  who 
have  solid  experience  in  these 
specialties  and  at  least  three  years  at  a 
daily  newspaper.  We  want  journalists 
wha  have  an  insatiable  appetite  for 
breaking  news  and  daily  files  and 
who'll  also  connect  the  dots  for  longer 
weekend  stories. 

Especially  desirable:  candidates  with 
computer-assisted  and  investigative 
reporting  experience. 

If  this  is  you,  we'd  like  to  hear  from 
you  ASAP. 

The  Times  Herald-Record  (85,000 
weekdays;  95,000  Sunday)  offers  com¬ 
petitive  salaries  and  great  benefits. 

We  are  the  largest  paper  in  the 
Ottaway  chain,  the  natian-wide  group 
of  community  newspapers  published 
by  Dow  Jones,  Co.,  publishers  of  the 
Wall  Street  Journol. 

Send  a  resume  and  clips  ta  Bill 
Steinauer,  executive  editor.  The  Times 
Hera  Id -Record,  40  Mulberry  Street, 
Box  2046,  Middletown,  NY  1 0940. 

THREE  POSITIONS  AVAILABLE  at  an 
award-winning  suburban  Kansas  City 
daily  newspaper,  circulation  10,000: 
City/business  reporter:  Must  be 
aggressive  in  a  competitive  market, 
keenly  aware  of  local  government  and 
community  issues  and  abreast  of 
explosive  economic  development. 

Sports  Desk:  Must  be  experienced  in 
QuarkXPress  and  Photoshap.  Will  also 
do  some  writing. 

News  Desk  Page  Layaut:  Must  be 
experienced  in  QuarkXPress  and 
Photoshop  and  able  to  create  graphs. 
Apply  to:  Chuck  Kurtz,  Olathe  Daily 
News,  514  S.  Kansas,  Olathe,  KS 
66061 ;  Fax  (913)  764-2251  or  E-mail 
ckurtz@jaconews.cam 

TOP  SOCCER  PROGRAMS,  BIG 
BASEBALL  TOWN,  GREAT  PLACE  TO 
LIVE:  The  Keene  Sentinel,  high-quality 
15,000,  7-day  operation,  needs  top- 
notch  sports  reporter.  Resumes  to 
Garry  Harrington,  sports  editor.  Sen¬ 
tinel,  P.O.  Box  546,  Keene,  NH 
03431;  E-mail  gkh@keenesentinel.com 

TOTAL  SPORTS  (info.totalsports.net), 
one  of  the  fastest  growing  digital  sports 
information  companies,  is  looking  for 
Editors  for  its  college  sports  desk. 
Qualified  candidates  must  possess  a 
thorough  knowledge  of  sports, 
excellent  editing  and  writing  skills,  a 
high  comfort  level  on  a  computer  and 
with  the  Internet,  excellent  written  and 
oral  communication  skills,  HTML  skills 
and  an  understanding  of  the  college 
athletic  market.  Prefer  editorial  and 
public  relations  experience.  Interested 
candidates  should  forward  their 
resume  and  salary  requirements  to: 

Attn:  HR  (919)  573-8155  (Fax),  or 
jobs@totalsports.net  or  mail  it  to  234 
Fayetteville  Street  Mall,  Raleigh,  NC 
27601  Job  Code:  DTI  027.  EOE 


_ EDITORIAL _ 

WRITER/EDITOR  I 

i  Must  have  experience  in  film,  TV, 
music.  Entertainment  Website  needs  I 
'  the  best.  Top  print  journalist  already 
I  aboard,  jeffreyjolson@mediaone.net 

ENTRY  LEVEL 

I  LOOKING  FOR  COLLEGE  STUDENTS 
AND  GRADUATES  interested  in  a 
i  career  in  the  news  industry. .  The  [ 

!  November  1 3  issue  of  E&P's  career 
uide  is  designed  for  you!  It  includes: 
elp  wanted  ads  for  entry  level  and 
^  earlv  experienced  candidates,  job  i 
market  stories,  inspiration,  tips  to  ! 
improve  your  opportunity  AND  you 
can  showcase  your  own  talents  with  a  i 
Positions  Wanted  ad.  For  more 
information  contact:  i 

Michele  Appello  (212)  675-4380x  1 73  | 

THE  NOVEMBER  13  ISSUE  af  Editor  &  : 
Publisher's  Career  Guide  for  entry  level 
and  early  experienced  candidates  will  | 
be  available  in  print  and  on  our  ! 
Website.  Advertisers  reach  students  at  i 
calleges  and  universities  with  journal¬ 
ism,  business  and  publishing  pro¬ 
grams.  Jabseekers  find  help  wanted  • 
ads,  job  search  tips,  internships,  j 
inspiration  and  morel  Contact:  I 

Hazel  Preuss  (2 1 2)  675-4380  Ext  1 71  j 
hazelp@mediainfo.cam  | 

THE  ROBESONIAN  NEWSPAPER,  a  ! 
1 5,000  daily  in  Lumberton,  NC,  is  look-  \ 
ing  for  an  education  reporter  and  a  ! 
crime  and  court  reporter.  Entry  level  : 
reporters  and  experienced  reporters  ; 
will  be  considered.  Pay  and  benefits  com- 
petitive.  Send  resume  to  Donnie 
Douglas,  editor.  The  Robesonian,  121  ' 
W.  Fifth  Street,  Lumberton,  NC  28358.  : 

I  MAILROOM 

DISTRIBUTION  MANAGER  i 

The  Herald,  a  32,000  circulation  ' 

I  McClatchy-owned  newspaper  in  Rock 
j  Hill,  SC  has  an  immediate  opening  for 
a  Night  Distribution  Manager.  Previous 
;  supervisory  experience  required.  Expe¬ 
rience  witn  Harris  inserting  equipment 
a  plus.  Campetitive  salary  and  benefits  ; 
package.  Please  send  resume,  salary  , 
requirements  and  references  to  Produc¬ 
tion  Director,  The  Herald,  P.O.  Box 
1  1 707,  Rock  Hill,  SC  29730  or  fax: 

(803)  909  4202  EOE 

MULTIMEDIA  PRODUCER 
Knight  Ridder/Tribune  Information 
Services  seeks  a  Multimedia  Producer  ' 
to  report,  research  and  write  news  con¬ 
tent  for  woHdwide  Internet  distribution. 

I  Also  assist  with  layout  and  implement- 
j  ing  Web  production  tools.  Attention  to  , 
i  detail  a  must.  Ability  to  work  under 
1  deadline  pressure,  knowledge  of  | 
Internet  technologies  required.  | 

Ideal  candidate  is  a  journalist  with  | 
i  strong  research,  writing  skills,  plus  i 
ability  to  work  with  computer  graphics.  { 
Basic  Web  production  skills  a  plus,  j 
Must  have  proven  record  with  I 
;  accuracy  and  organizotional  skills.  See  ; 
I  samples  of  KRT  Interactive  Web  j 
packages  at  hltp://www.krtdiret.com/  ! 
I  samples/interactive/  Send  resume,  i 
I  cover  letter,  clips  and  URLs  showing  | 
!  your  work  via  snail  mail  or  E-mail  with 
j  attachments  to  Lily  Chin,  director,  KRT  ^ 
Interactive,  790  National  Press  Build-  j 
ing,  Washington,  DC  20045  or  E-mail:  j 
lchin@krtinfo.com  EOE  I 


%£# 

y 

ATTENTION 

a 

The  Editor  &  Publisher’s 

Classified  Department 

is  moving  as  of: 

November  15th 


1)  Please  send  ail  regular  mail 
correspondence  to; 

Editor  &  Publisher  Classified 
1515  Broadway,  12th 

New  York,  NY  100S|H 


2)  Please  note  our  new  phone 
and  fax  numbers: 


PHONE  (888)  825-9149 
FAX  (212)  536-8800 
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HELP  WANTED 

PREPRESS 

PREPRESS  SUPERVISOR 

The  Prepress  work  area  of  our  Advertis¬ 
ing  department  is  seeking  an  experi¬ 
enced  individual  to  provide  leadership 
in  the  night  Prepress  area.  This  team 
plover  wiH  work  closely  with  both  retail 
and  classified  sales  staff.  This  person 
will  ensure  quality  work  in  a  timely 
fashion  and  at  the  same  time  provide 
an  enjoyable  working  environment 
for  employees  working  on  deadline 
pressures.  Requirements  include  a  two 
year  associate  degree  in  graphic  arts 
or  equivalent  experience  in  electronic 
publishing.  Three  years  experience  in 
desktop  publishing/digital  prepress  as 
well  as  proven  time  oeing  a  leader. 
Knowledge  of  newspaper/commercial 
print  industry.  Will  ideally  have  Mac/ 
QuarkXPress  -  Harris  composition  -  PC 
Computertext  system  knowledge.  Dis¬ 
posed  to  lead  as  required  and  follow 
when  appropriate.  Critical  skills 
needed  in  all  forms  of  communication 
to  facilitate  teamwork.  Ability  to  be  a 
change  agent  to  invigorate  and 
motivate  all  staff  members,  along  with 
talents  necessary  to  plan  and  institute 
new  processes  and  procedures. 

If  interested  in  an  evening  supervisory 
position,  Monday-Friday  2:00  p.m.- 
10:00  p.m.,  a  comprehensive  benefit 
package  including  a  dollar  for  dollar 
Company  matchea  401  (k)  plan,  apply 
by  November  1 6th  to: 

Madison  Newspapers,  Inc 
Attn:  Human  Resources 
P.O.  Box  8056 
Madison,  Wl  53708 
E-mail  iobs@madison.com 

AFFIRAAATIVE  AaiON/EQUAL 
OPPORTUNITY  EMPLOYER 


_ PRESSRCX)M _ 

HEAD  PRESS  OPERATOR:  NC  daily 
seeks  energetic,  quality-conscious  lead 
pressman  to  run  Goss  Community 
press  and  four-person  crew  for  AM 
paper  with  growing  commercial  work. 
Great  opportunity  in  a  beautiful 
market,  ^nd  resume  to  Box  08964, 
Editor  &  Publisher. 

PRESSROOM  MANAGER 

Are  you  interested  in  working  in  a  com¬ 
petitive  market,  with  a  great  team  of 
managers  in  a  new  production  hicility 
located  in  paradise?  The  Ventura 
County  Star,  a  Scripps  newspaper  in 
Southern  California,  is  looking  for  a 
top-notch  manager  tor  our  TKS  news¬ 
paper  pressroom.  Qualified  candidates 
should  have  at  least  5  years  manage¬ 
ment  experience,  extensive  operational 
and  mechanical  knowledge  of  press¬ 
room  equipment.  He  or  she  will 
piossess  leadership  qualities  that  will 
Keep  our  pressroom  team  focused  on 
marketing.  The  pressroom  is  supported 
by  a  technical  services  department  which 
is  responsible  for  electrical  and  major 
mechanical  repairs.  Computer  literacy 
is  desired. 

The  fine  quality  of  life  in  Ventura 
County  is  one  of  California's  best-kept 
secrets.  If  you  are  interested  in  this 
excellent  employment  opportunity 
please  fax  resume  to  attn:  Geri 
Belanger  in  our  Human  Resources 
office  at  (805)  644-5633. 

The  Ventura  County  Star  is  an  Equal 
Opportunity  Employer 


_ PRINT  LCX5ISTICS _ 

LOGIC  COMMUNICATION  SYSTEM 
MANAGER 

Logic/Covalent  System  manager  for 
Arizona  web,  color  sheetfed  ond  bind¬ 
ery.  Excellent  reproduction,  craftsmen. 
Need  experience  in  commercial  print¬ 
ing,  customer  service,  ability  to 
develop  new  business.  Great  opportu¬ 
nity.  Growing,  locally-owned  com¬ 
pany.  Excellent  benefits,  401  (k).  Send 
resume,  salary  history,  references  to 
Donovan  M.  Kramer  Sr.,  president  and 
publisher,  Casa  Grande  Valley  News¬ 
papers  Inc.,  P.O.  Box  15002,  Casa 
Grande,  AZ  85230-5002. 

PRODUCTION/TECH 


JOURNEY  LEVEL  PRESS  OPERATOR 
••'IMMEDIATE  OPENING'" 
SALARY  $22. 13/HR 
The  Seattle  Times  is  looking  for  journey 
level  press  operators  for  our  two  pro¬ 
duction  facilities.  Successful  candidates 
must  have  a  high  school  diploma  or  ; 
GED  equivalent,  minimum  of  four 
years  experience  in  offset  printing 
(preferably  on  Goss  Colorliners),  be 
detail  and  accuracy-oriented,  able  to 
work  various  schedules  (days,  nights, 
weekends  and  holidays),  possess 
excellent  verbal  and  written  communi¬ 
cation  skills  and  enjoy  working  as  part 
of  a  diverse  team.  We  are  a  family 
owned  and  operated  company  and 
offer  a  competitive  salary  and  benefits 
package.  Please  indicate  job  code:  99-  i 
432/AD-EP/JAW  on  your  resume  and  i 
cover  letter  and  send  to  The  Seattle  i 
Times,  Employment-432/jAW,  P.O.  | 
Box  70,  Seattle,  WA  98 1 1 1  or:  ! 

(206)515-5560.  EOE 


I  MACHINIST  SUPERVISOR  i 

The  New  Haven  Register,  a  100,000  | 
circulation  Daily  ancT  Sunday  newspa-  [ 
I  per  has  an  immediate  opening  (or  a  I 
mechanic/machinist  who  is  able  to  ' 
maintain  and  repair  everything  from  pre-  | 
press  to  pressroom  to  distribution 
equipment.  Goss  double-wide  (5  years)  i 
experience  required.  Hands  on  and  i 
:  supervise  others.  We  offer  a  very  com- 
'  petitive  salary  and  benefit  package. 

I  mail  or  (ax  resume  with  salary  require¬ 
ments  to  Robert  Nevola,  The  New 
Haven  Register,  40  Sargent  Drive,  ; 
I  New  Haven,  CT  0651 1  or  fax:  | 

i  (203)  789-5209  i 


1  PRODUaiON  MANAGER 

Do  you  like  a  challenge?  Are  you  a 
leader  in  innovative  approaches  and 
strategic  mindset?  Consioer  joining  the 
management  teams  of  the  Rutland 
Heralcf  and  The  Times  Argus  as  they 
shed  common  practices  and  move  to 
the  future  with  fresh  eyes  and  open 
minds.  As  Production  Manager  of  both  i 
j  papers,  you  will  be  charged  with 
motivating  team  members  of  the 
I  ca mera / pres s/ ma i I roo m  and 
technology  services  to  high 
performance  in  every  aspect  of  their 
work.  Your  prior  experience  will  be 
appreciated  by  us.  We  offer  com-  ! 
petitive  salary,  bonus  and  benefits. 
Send  resume  by  November  1 6  to: 

Anita  Bird  j 

The  Times  Argus  | 

i  P.O.  Box  707  i 

Barre,  VT  05641  ! 


PRODUCnON/TECH 

ORLANDO  SENTINEL  COMMUNICA¬ 
TIONS,  a  business  unit  of  Tribune 
Company,  located  in  downtown 
Orlando,  Florida,  is  a  multimedia 
communications  company  that  strives 
to  be  Central  Florida's  leading  informa¬ 
tion  provider  via  the  newspaper, 
Internet  and  cable  television.  We  are 
currently  seeking  a  multi-talented 
PRODUCTION  MANAGER  to  manage 
Prepress,  Press,  Press  Maintenance. 
Newsprint  Warehouse  and  Quality 
Assurance  operations.  Requires 
thorough  knowledge  of  prepress  and 
press  operations  procedures  and  qual¬ 
ity  standards.  The  qualified  candidate 
will  be  skilled  in  the  areas  of  newspa¬ 
per  production,  project  management, 
operational  analysis,  budgeting,  plan¬ 
ning,  motivation  and  administration. 
Excellent  oral,  written  communication, 
interpersonal,  organizational,  ana¬ 
lytical  and  computer  skills  essential. 
Must  hove  demonstrated  ability  in  pro¬ 
viding  leadership  and  developing 
employees;  thorough  understanding  of 
lithographic  theory  and  applications  to 
newspaper  production.  Must  have 
established  and  continue  to  develop 
relationships  with  outside  verKlors  and 
suppliers  regarding  equipment  and 
supplies  related  to  price,  quality  and 
production.  Undergraduate  degree  in 
Business  Administration.  Newspaper 
Production  management  or  equivalent 
related  work  experience;  advanced 
degree  a  plus.  Requires  8-10  years 
experience  in  the  newspaper  industry 
with  a  minimum  of  4  years  double 
width  offset  experience;  including  6-8 
years  management  experience. 
Interested  candidates  may  apply 
online,  send  or  fax  application  and 
resume  to  Jackie  Brito,  (407)  420- 
6156;  Orlando  Sentinel  Communica¬ 
tions,  Employment  Center,  633  North 
Orange  Avenue,  Orlando,  FL  32801 ; 

Fax:  (407)  420-5766 
Relocation  available 


PRODUCnON/TECH 

PDC  SUPERVISOR 

I  The  San  Jose  Mercury  News,  newspa¬ 
per  of  Silicon  Valley,  is  seeking  an 
experienced  Supervisor  for  our  Product 
I  Distribution  Center.  This  position 
j  involves  hands-on  responsibility  in  all 
1  facets  of  the  PDC  operation.  This 
includes  press  and  insert  runs,  comple¬ 
tion  of  production/ shift  reports  and 
helping  to  maintain  a  productive  work 
environment. 

Requirements  ore:  High  school  diploma 
and  3  years  prior  supervising  experi¬ 
ence  in  the  newspaper  industry.  Must 
have  excellent  written  and  verbal 
communication  skills  along  with 
Microsoft  Office  computer  skills.  Ability 
to  adhere  to  daily  production 
deadlines  a  must. 

The  Mercury  News  offers  a  competitive 
compensation  and  benefits  package. 

We  prefer  to  receive  resumes  by  E-mail 
(no  attachments).  Paste/type  your 
resume  In  the  body  of  the  message. 
Specify  the  position  you  are  applying 
for  in  the  subject  box.  You  may  also 
mail  your  resume.  You  must  specify  the 
position  you  are  applying  for  in  your 
:  cover  letter. 

Human  Resources  Department 
jc)bs@sjmercury.com 
(Re:  PDC  Supervisor) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 
EOE 


PUBLIC  RELATIONS 


I  NEW  YORK 

j  MEDIA  RELATIONS  MANAGER 
I  PR  Newswire  seeks  Media  Relations 
‘  Manager  to  manage  key  media  rela¬ 
tionships  and  oversee  the  medio  rela¬ 
tions  program  for  the  New  York 
i  Bureau.  This  person  will  focus  on 
j  increasing  and  enhancing  journalists' 
I  usage  of  news  releases,  photos,  and 
I  video  news  releases  provided  by  PR 
Newswire's  members,  as  well  as 
:  increasing  usage  of  expert  contacts 
I  available  through  PRN's  ProfNet  ser- 
’  vice.  Send  resume  to: 

sam_starnes@prnewswire.com 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  bolder. 
If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


EDITORIAL 


EDITORIAL 


NEWS  CHIEF 

NASA  is  seeking  a  News  Chief  in  the  Office 
of  Public  Affairs  at  Headquarters  in 
Washington,  DC.  As  News  Chief,  you  are 
responsible  for  the  Agency's  news 
operations,  giving  direction  to  the  news  of 
NASA  to  enable  its  widest  dissemination.  You  would  supervise  a 
staff  of  professionals  at  NASA  Headquarters  and  direct  policy  for 
the  news  operations  at  the  nine  NASA  field  offices.  In  addition,  you 
would  frequently  act  as  the  Agency  spokesperson  on  major  issues. 
For  more  information  go  to; 

http://www.usajobs.opm.gov/a.htm 
Announcement  numt^r:  HQ-00-02 


www.mediainfo.com 
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HELP  WANTED 


DIREaOR  OF  CUSTOMER  SUCCESS 

Growing  Internet  Company  seeks  a 
Director  of  Customer  Success  tfiat  will 
lead  a  team  of  specialists  whose 
mission  is  to  support  new  and  existing 
clients  with  demonstration  sales  calls 
and  field  training  exercises  -  to  take 
their  Internet  business  units  to  the  next 
level. 

The  ideal  candidate  will  have  3-5 
years  training  and  sales  management 
experience  plus  demonstrate  excep¬ 
tional  written  and  verbal  communica¬ 
tion  skills.  Experience  developing,  writ¬ 
ing  and  implementing  field  training 
programs  and  strong  management 
skills  are  essential.  Significant  sales 
experience,  and  experience  in  a  news¬ 
paper,  advertising  or  Internet  environ¬ 
ment  is  strongly  desired.  Based  in 
Albany,  New  York,  but  travel  is 
required.  Send  resumes  to  Human 
Resources,  PowerAdz.com,  96 
Thompson  Hill,  Rensselaer,  NY  12144. 


W  19th  Street,  New  York,  NY  1001 1  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainto.com  •  michelea@mediainfo.com 


PHONE  ROOM  MANAGER 
Michigan  publishing  group 
(newspapers/magazines)  in  search  of 
a  Phone  Room  Manager  for  8-person 
Classified  department  for  strong 
weekly  newspaper  group.  Prefer 
someone  with  experience  in  managing 
phone  rooms  but  willing  to  work  with 
strong  person  ready  to  move  up  to 
management.  Base  salary,  commission 
plan,  and  benefits.  Resume  to  David 
Hohendorf,  SCN  Communications 
Group,  7196  Cooley  Lake  Road, 
Waterford,  Ml  48327. 


E&P’s  Classified 

- ►  - 

The  newspaper 
industry’s  meeting 
place. 

(2U)  675'4380 


Use  the  best  read  Classified 
Ad  Pages  in  the  industry 

E&P's  Classifietd  Section  is  where  you'll  fintj  the  useij  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who’s  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  1 1  West  19th  Street,  New  York,  1001 1 


Ih-: 
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www.medlalnfo.com 


CLASSIFIED  ADVERTISING 
INFORMATIDN 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 

LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATE 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $121  pci 

2  weeks . $110  pci 

3  weeks . $104  pci 

4  weeks . $100  pci 

PAYMENT 

Make  check  payable  to  Editors  Publisher 
or  charge  to  your  American  Express, 

VISA  MasterCard  or  Visa.  Please  supply  name 

■■■■  timpniir  gggggg  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  preijay. 

TO  PUCE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Rease  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
lisad@mediainfo.com 

OUESTIDNS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


1  11  w  1 9th  Street,  New  York,  NY  1 001 1 

classified 

POSITIONS 

EDITORIAL 

WANTED 

EXPERIENCED,  energetic  writer/editor 
seeks  new  creative  career  challenge 
with  specialty  or  trade  publication. 

(305)  891-2595 

EDITORIAL 

JOURNAUST  SEEKING  ADVENTURE 

1  20-YEAR  journalist,  shared  Pulitzer 
!  Prize,  lawyer.  Fluent  in  Spanish, 

'  author,  but  slightly  disabled,  want  job 
as  Legal  Affairs/Religion  reporter. 
Telecommuting  preferred,  using  my 
j  phone.  E-mail,  fax.  Cantact  PO.  Box 
j  8781 ,  Silver  Spring,  MD  20910  or: 

’  /OAll  CQC  O  J  CA 

Features  writer/music  critic  for  major 
Midwestern  doily  seeking  challenging 
climate.  My  strengths  ore  enterprising 
offbeat  stories  and  giving  them  o  fresh 
voice  and  perspective.  1  hove  great 
clips  and  major  enthusiasm. 

E-mail  me  at  chicagoreporter@ac)l.com 

rhone:  (JU  )  OoO- J4^ 

AWARD-'WINNING  FREELANCER  will 
tell  your  stories  with  style.  Technology 
j  a  specialty.  (724)  376-4409  or 

SPECIALTY  WRITER 

Experience  covering  local  tv/rodio 
medio.  Great  stories  for  readers.  Clips 
resume  tvwriter99@yahoo.com 

sdc@toolcity.net 

!  CONSUMMATE  PROFESSIONAL,  for- 
i  mer  Foreign  correspondent/bureau 
,  chief  now  based  in  Denver,  seeks 

1  challenging  position  at  any  level.  Send 
j  queries  to  journalist@bigfoot.com  or 
coll  (303)  674-5859. 

START  UP  OPPORTUNITY  sought  by 
award-winning  journalists  with  experi¬ 
ence.  Angel,  venture  capital  or  pub¬ 
lishing  company  with  launch  potential. 

Serious  inquiries  only.  Send  informa¬ 
tion  in  confidence  to: 

gpaulandy@aol.com 

Editor  &  Publisher  Career  Guide 

A  new,  help  wanted  publication  for  entry-level  &  early  experience 
job  seekers. 

In  print  &  on  our  website 

•Tips  •  Help  Wanted  Ads  •  Inspiration  •  Internships  •  How-To  Info, 
•Training  Opportunities. 

Nov  13, 1999 

Excellent  advertising  value  for  newspapers 
Tremendous  resource  for  starting  a  newspaper  career 

Advertising  deadlines: 

Novembers,  1999 

Contact  Michele  Appello 
(212)  675-4380  Ext  173 
michelea@mediainfo.com 

An  Editor  &  Publisher  Guide: 

Best  Jobs  To  Start  Your  Career 


www.mediainfo.com 
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The  impending  nickname  crisis 

By  Jim  Tuite 


With  a  concerned  nation  focusing  on  a 
possible  computer  crash  in  the  Year  2000, 
little  attention  has  been  paid  by  anyone  in 
authority  to  the  critical  shortage  of  nick¬ 
names  as  they  apply  to  the  growing  number 
of  athletic  teams. 

There  are,  in  just  the  four  major  sports  of 
professional  baseball,  basketball,  football, 
and  hockey,  more  than  a  hundred  teams,  all 
with  nicknames.  Some  have  overlapping 
names  (the  basketball  Kings  of  Sacramento 
and  the  hockey  Kings  of  Los  Angeles,  for 
example),  which  might  confuse  only  those 
who  do  not  regularly  read  the  sports  pages. 

And  with  the  growing  number  of  teams 
has  come  a  growing  sensitivity  by  activist 
groups  that  could  limit  the  available  names. 
Baseball,  for  example,  could  lose  the  ven¬ 
erable  Cubs  and  Tigers,  among  others.  Say 
farewell  to  the  Bears.  Bengals,  Colts, 
Jaguars,  Panthers,  and  Rams  from  the  grid¬ 
iron  headlines.  The  Bulls  of  Chicago  bas¬ 
ketball  would  be  gone,  along  with  the 
Milwaukee  Bucks. 

And  with  Audubon's  intervention,  the 
sports  scene  might  do  without  the  Blue 
Jays,  Orioles,  and  Raptors.  Yes,  and  even 
the  Mighty  Ducks,  those  oxymorons  of 
Anaheim,  would  have  to  seek  a  new  name. 
Pressure  from  pisciculture  advocates  could 
eliminate  baseball’s  Devil  Rays  as  well  as 
the  Marlins,  also  from  Florida,  and  hock¬ 
ey's  San  Jose  Sharks.  These  are  but  a  few 
examples  of  a  trend  that  could  extend  even 
to  the  elimination,  on  religious  grounds,  of 
the  New  Orleans  Saints,  the  Angels  of 
Anaheim,  and  the  Devils  of  New  Jersey. 

Forsooth,  the  purists  will  say,  baseball 
names  cannot  be  tampered  with:  This 
is  our  national  sport,  unchangeable  as 
the  seasons.  But  if  the  nicknames  of 
the  players  can  change,  why  not  those  of 
the  teams? 

Just  consider  the  colorful  rough-and- 
tumble  monikers  of  baseball’s  earlier  days. 
And  I’m  not  referring  to  the  acceptable 
“Dizzy”  and  “Dazzy”  and  “Catfish”  and 
“Yogi”  of  a  later  era.  The  “Baseball 


The  battle  over  nicknames  could  get  nasty. 


Encyclopedia”  spells  out  the  colorful  nick¬ 
names  at  the  sport’s  inception:  “Wagon 
Tongue”  Adams.  “Foxy  Grandpa”  Bannon, 
“Leaky”  Fausett.  “Itchy”  Feinberg, 
“Twitchy”  Porter,  “Pigtail  Billy”  Riley,  and 
“Squeaky”  Valentine,  to  say  nothing  of  the 
strangest  of  all,  Charles  “The  Old  Woman 
in  the  Red  Cap”  Rabor. 

Where  have  you  gone,  Orel  Hershiser? 
Our  nation  turns  its  lonely  eyes  to  you.  It 
just  doesn’t  scan. 

Shigetoshi,  Shigetoshi  Hasegawa.  we 
want  you  on  our  side.  Won’t  work. 

Bring  back  the  nicknames! 

Former  U.S.  Sen.  Eugene  McCarthy  of 
Wisconsin  once  pointed  out,  “Baseball  is 
forever  resilient.”  The  time  may  be  near  to 
prove  it.  For  example,  when  Cornelius 
McGillicuddy’s  name  proved  too  long  to  fit 
into  a  newspaper  box  score,  it  was  changed 
to  “Connie  Mack.”  and  he  went  on  to 
become  one  of  the  sport’s  most  durable  fig¬ 
ures.  It  should  be  pointed  out.  however,  that 
he  abhorred  nicknames.  He  called  all  his 
players  “Mister.”  When  the  garrulous  Bobo 
Newsom  joined  the  Philadelphia  Athletics 
near  the  end  of  his  career  and  was  intro¬ 
duced  to  the  manager,  he  shouted.  “Hello. 
Connie.”  Just  before  the  start  of  his  second 
game  with  the  team,  a  committee  of  six 
players  cornered  him.  “We  call  him  Mr. 
Mack,  see.”  said  their  spokesman.  From 
then  on.  Bobo  called  him  Mr.  Mack,  which, 
of  course,  wasn’t  even  his  name. 

Perhaps  the  New  York  area  has  the  ideal 


solution.  There  it’s  simply  a  headline 
writer’s  delight  —  Mets,  Nets,  and  Jets  — 
short  and  to  the  point,  their  meanings  lost  in 
antiquity.  After  all,  the  whole  idea  of  nick¬ 
names  is  to  enable  writers  and  editors  to  say 
a  lot  in  the  short  space  of  a  news  column, 
where  less  can  be  more.  These  sorts  wor¬ 
ship  at  the  shrine  of  Abel  Green,  who  wrote 
the  ultimate  inspissate  headline  in  the 
show-business  magazine  Variety  in  1935, 
“Sticks  Nix  Hick  Pix.”  Their  idea  of  a  per¬ 
fect  headline  would  be.  “A’s  Nip  O’s.” 

The  problem  was  even  more  pronounced 
in  journalism’s  earlier  days,  when  nick¬ 
nameless  teams  from  religious  institutions 
would  play  each  other.  What  else  could  be 
said,  other  than  “St.  Peter  Whips  St.  Mary” 
or  “Holy  Family  Clobbered”?  Obviously, 
some  corrective  action  had  to  be  taken. 

Nicknames  have  always  spiced  the 
American  language,  and  the  metaphor 
of  sportspeak  has  been  carried  over  into  real 
life:  “This  is  not  a  slam  dunk.”  President 
Clinton  said  of  our  intervention  in  Kosovo; 
“We’re  pitching  a  no-hitter;  no  one  is 
dying.”  Jesse  Jackson  said  after  American 
soldiers  were  freed  by  the  Serbs. 

Former  Chief  Justice  of  the  Lfnited 
States  Earl  Warren  said  in  1968  that  “I 
always  turn  to  the  sports  section  first.  The 
sports  section  records  people’s  accomplish¬ 
ments;  the  front  page  nothing  but  a  man’s 
failures.” 

Branch  Rickey,  president  of  the  Brook¬ 
lyn  Dodgers,  enjoyed  telling  the  story  about 
an  editorial  that  appeared  in  The  New  York 
Times:  “At  the  height  of  the  controversy 
between  the  Army  and  Sen.  Joseph 
McCarthy,  there  was  this  line  on  the  digni¬ 
fied  editorial  page.  “Senator  McCarthy  —  a 
good  fastball  but  no  control.’ 

“The  game  invades  our  language!” 
Rickey  said.  “Didn’t  that  tell  the  whole 
story  in  a  sentence?” 


Tuite,  a  former  sports  editor  of  The 
New  York  Times,  is  also  known  as 
Ace  3  King®  aol.  com. 
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